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Upravljanje digitalnim komunikacijama

634(7$.

Zbog SRUDVWD SRSXODUQRVWL GUXaWYHQLK PUHa&D X SRVOMI
SXWHP QMLK NRPXQLFLUDMX GUDVWLPQR VH SURPLMHQLR
SDVLYQX XORJX X NRPXQLNDFLML QHJR ViHzd&eGni€). Mdabdr Rp HN X |
PRGHUDWRU GUXaAWYHQLK PUHAD NOMXpDQ MH NDNR EL VH
1HGDYQD LVWUDALYDQMD SRND]DOD VX GD SRWUR&DpPL SR
OMXGVNH RVRELQH L aDUJRQL]QR VWPUMNWXRU B DJNRHWQVRAH ||

8VSRQ GUXawWYHQLK PHGLMD WDNRYyHU MH VWYRULR QRYL
VWUDQH VDPLK SRWURA&aDpD 6WYDUDQMHP VDGUADMD NRML
YORJRYD VOLND LOL SRGPOVWRMBV\W @R XKREQRMYRPDSRALA R.

bez da im je to primarni cilj.

-Ra MHGQD NOMXpQD SURPMHQD SRVOMHGQMLK JRGLQD MFE
SUYL SXW X SRYLMHVWL PRJXUH MH LJUDYQR SHjebhsaje) DWL R
intimnost i ljudska povezanost. Korisnici mogu razgovarati s streamerima i ostalim korisnicima

X VWYDUQRP YUHPHQX aWR RPRJXUDYD YHUL RVMHUDM VXCGC

.OMXpQHUXAMWHHPHQH PUHAH 6WUHDPLQJ XaLYR ODUNHWLQJ



Management of Digital Communications

ABSTRACT

Due to the rise in popularity of socialediain the last couple of years, the way companies
communicate through them has changed drastically. No longer is it acceptable for companies
to take a passive role ioommunicationand it is expected of them to participate in the
community.A good social med manager is essential to ensure the brand gives off a suitable
image. Recent studies have shown that consumers reactavnorablyto brands that exhibit

human traits and lingo rather than using formal sentence structures.

The rise of social media also created a new phenomenon, the idea of indirect marketing by the
consumers themselves. Through their creation of content relateB ®RSD Q\fV SURGXFW
as reviews, vlogs, images or podcasts, they are essentially raising brand awareness and

advertising the product without it being their primary goal.

Another key change in recent years is the advance efireaming technology. Fdine first
time in history, it is possible to market directly to a huge number of people while still
maintaining the intimacy and human connection. Users are able to talk with the streamers and

other users in real time, thereby allowing for a greater sans&ticipation and interaction.

Keywords:Social Media, Livestreaming, Marketing, Brand Image
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1. Uvod

J]XP LQWHUQH Vedmibidn¥piIOp QR NRML OMXGL PHYyXVREQR NRF
WR WDNRYHU XWMHpH L QD SRVORY Q HovhpamiM prisatiats, nfepo H] R E ]
]JDGDWDN MH XYLMHN ELWL QD LVWRP 20N:H4)W B XDRDIQ 5 RGWI
YULMHPH YHULQX SRWURADpPD PRJIXUH MH QDiUL QD EDUHP M

3ULMH GHVHW JRGLQD PRAGD EL ELOR QX AR oudDtiMdBey QLWL :
VX GUXE3WYHQH PUH&H WROLNR SUR&ALUHQH GD pDN L OMXGl
s nima. IDNR MR& SRVWRMH GHE D WH{I RONRRRY B p\DHH Refa-fiki QUG R &ILH,
GUXaAWYHQH PUHAH LPDMX SDU NOMXpQLK VWDYNL

X ZHE VWUDQLFX DSOLNDFLMX VLVWHP X NRMHP PUHAD IX
X PRIXUQRVW NUHLUDQMD SURILOD
X PRIXUQRVW NRPXQLFLUDQMD L LQWHUDNFLMH V GUXJLF

'RN VH IRUPDW VDG U aD M®WPYLHIHROMM B URHYALLY BRJ IRQGUS RVWDMH
LLQWHUDNFLMD V QMLP L GUXJLP NRULVQLFLPD QD PUHaAL

,DNR YHU SRVWRMH UDGRYL QD RYX WHPX GUX&WeHQH PUH
se konstanto® YDUDMX QRYL WUHQGRYL L QDpLQL LQWHUDNFLMH
iH ELWL SUX4HQD UHODWLYQR QRYRP QDpPLQX NRPXQLFLUL
SUDYRP YUHPHGQEanBi@PRVKGUARMDSDVLYQR JHQHULUDQMH
GUXaWYHQLK PUH&D

KrajnpsYUKD RYRJD UDGD MH DQDOL]JLUDWL XVSMHOH L QHXVS
GUXAWYHQLP PUHADPD WH LGHQWLILFLUDWL QDGROD]HUH
kompanijaikreMQMLK SRWURAaADpPD



2. Metodologija rada

7TRNRP LJUDGH RYRJ UDGD SULPDUQR VX NRULaAWHQL VHNXQ
VWDWLVWLPpND PHWRGD GHVNULSWLYQD PHWRGD L ]D SULN

X Induktivnametoda , QGXNWLYQD PHWRGD NRULVWL SRMHGLQH
]DNOMXpDND 2YDM UDG X]LPD SRMHGLQDPpQH SUDNW
WHKQRORJLMH WH L] QMLK L]YODpL RSUL |DNOMXpDN
odnosu na poljopriviedrppreKUDPEHQR WUA3L&WH

X 6WDWLVWLPpREWIDPMMWR\GIND MH J]QDQRVW R PHWRGDPD
SRMDYD V SRPRUX EURMPDQRJ BWDWDY WQ MNDD P 61AURGE
JHQHUDOL]JLUDQMH L L]YRYHQMH RSi{iHJ |DNEMXpND S
EURMpPDQH VNOYILEWG2YDPRIMH ]DNOMXpNHorg®WNUHSO
VWDWLVWLpPpNLK LVWUDALYDQMD

x Deskriptivha metoda . D R &3&Rnaziv govori, deskriptivha metoda se bazira na
RSLVLYDQMX L RpLWDY D QML QHRQLPACF L &1D0 M RE RW N
svega, pokazati trenutno stanje i proble@e JLWDOQH NRPXQLN®FLMH V
objasniti utiecaj UD]YRMD GUXaWayBQphKQPRHBHBNYOMDQMD PDI
aktivnosti Za tu svrhu je deskriptivha metodsencijalna

x Desk metoda 'HVN PHWRGD ]D UDJOLNX RG )LHOG PHWRGH
podatke i informacije koji sy HiU S U HaVioRdSt@R Primarno se koristi za
DQDOL]X WLK SRGDWDND L NUHLUDQMH ]DNOMXpPpDNTEL
podatakauWYUKX RYRJ UDGD NRULVWLOD VH LVNOMXPpPpLYF

3. Povijest digitalnih kanala komunikacije



Razvoj interneta

1LMH PRJXUH YRGLWL UDVSUDYX R UD]JYRMX GLJLWDOQLK N
QDMYHULK L]XPD GYDGHVHWRJ VWROMHUD ,QWHUQHW ,QW
UDpXQDOQLK PUHAD NRML NRULVWL SDNRWXIQQ\WN B BIQWXV V NPLH
PUHAD L XUHyYDMD JRGLQH -RVSHSK & 5 /LFNOLGHU SU
JOREDOQL VXVWDY PHYyXVREQR SRYH]DQLK UDpPpXQDOD SX\
podacima i programima s bilo kojeg mjesta. Ako vam tXpvL. SR]QDWR WR MH ]DW

smatra kao prvi koncept Interneta kakvoga mi znamo.

JRGLQH QDGRYH]XM X i+ra, BoH TQyDr hdBreidde profelit BRRANET,

SUYX GLURNRSRMDVQX PUHAX V NRPXWLUDQL.PaBbghhhWLP D <
XSUDYOMDQMD PUHaARP SURYHGHQ MH '‘DOMQML UD]JYRNMN
prijenos datoteka i-€6SRaAWX OUHAD VH EU]JR 4LULOD L SURJODAHQD
NRQWUROD SUHA0D QD $JHQFL M3 godt& prdjeRtEel @adadioRe, X Q L N D
QDPD GDQDV SR]QDWL 7&3 ,3 SURWRNRO JRGLQH
WHOHNRPXQLNDFLMVNRP L UDpXQDOQRP LQGXVWULMRP RV
komercijalizaciju InternetD SURMHN $533$1 0faskinitV OXAaEHQ

Web 1.0

IDNRQ WRJD VOLMHGLOR MH UD]J]GREOMH ,QWibWiGerhg/ D NRMF
Internet je bio pun welV WUDQLFD NRMLPD VX OMXGL PRG&ha SULV W
NDUDNWHULVWLND RYRJ 9B GURG MREAHRE VAR DING H VG R \QW XISIDE)L O

interakcije sa njim od strane korisnika.

SUHPD 6KDUPD SRVWRMH pHWLUL NOMXpQH VWDYNH NF
T 6WDWLpPpNH VWUDQLFH

T 6DGUADM SRVOXaHQ L] VLVWHPD SRGDWDND RG VWUDQI
T WebVWUDQLFH JUDYHQH NRULVWHUOL 6HUYHU 6LGH ,QFOX
T 8SRUDEX RNYLUD L WDEOLFD UDGL SRJLFLRQLUDQMD VI

*ODYQL SUREOHP HE MH ELR WR a4WR LDNR MH SRVWRMD
njime, jediQL LJERU NRML VX LPDOL MH KRuUH OL JD SURpPpLWDWL L
V SRWURAaGDpLPD QLVX ELOH YHOLNH 3RV-ORMNAGLL SWAKHE MNHRNWMA



SRWURA&aDpL PRJOL SRVMHWLWL L HO HNVptaR @imjsrdirekRé WD MH
GLJLWDOQH NRPXQLNDFLMH V SRWUR&DpPLPD ELR QHZVOHW)

Web 2.0

SUHPD *UHJRUX L .XELDNX ASRWUHED ]D UD]YLMDQMHP QRY
na webu dovela je do stvaranje novih programskih jezikglavhom PHP, XHTM, ASP
WHPHOMHQLK X YHOLNRM PMHUL QD 0\64/ ED]DPD SRGDWDN
SRWSXQR QRYH XV @Grdddr (XDbrjal, 2 2)4R &+ WjXe ®&hnologije stvorio je
WHKQLpPpNX RVQRYX ]D QDVWDQDN ]D ¥ buGdanas pozQae kapW H U Q |
GUX&aWY HQ Hrak/bjetratid zafednicadolazi do razdoblja Web 2.0. Web 2.0 je
NDUDNWHUL]JLUDQ V WLPH GD GRSXaWD RELpPpQLP NRULVQLF
nawebVWUDQLFDPD SUDYR NRMH vidniitda ¥H sirehichkH|HUYLUDQR V

6KDUPD QDYRGL SHW NDUDNWHULVWLND NRMH RELOMH

X 60RERGQR VRUWLUDQMH LQIRUP D F savmDstalrigkiskip&uwP R J X U X M
i klasificiraju podatke.
X 'LQDPLpPpQL VDGUADM NM®RishikkaUHDJILUD QD LQSXW
Xx 3URWRN LQIRUPDFLMD L]PHYyX YODVQLND ZHE PMHVWD L
i online komentiranja
X 5D]YLMHQD WHKQRORJLMD NRMD RPRJXUXMH VDPRVWDC
Xx 3ULVWXS QWHUQHWX LPD VYNHRKBGQD B/ASRINV LN RALQLN GIXNED L
"HE MH GRYHOR GR GUDVWLpPpQH SURPMHQH X QDPLQX QL
SXEOLNRP 3RWUR&ADpPL VDGD RpPpHNXMX GLUHNWQX GYRVWUI

PLAOMHQH L RVMHUDW IStrahite R&xEboak| RoullDbd, HT@ifek BuHjedne od
najboljih primjera Web 2.0.

Web 3.0

Razvoj pametnih telefona s pristupom internetu u kasnim-g0godinama je dodao puno
YHUX PRELOQRVW QH VDPR NRULVQLFRFLRL FMHRLM K RVORNBX
R VDPLP NRULVQLFLPD GRVWXSQH VX QDP X UXFL :HE V

LQWHUQHWD X YHOLNX ED]J]X SRGDWDND 5LMHpL NDR A%L.
koncepti Web 3.0.

1HNL RG JODYQLK ]@4p0IBMkhristi KaRikfiRirahje BVeb 3.0 su:



X 6HPDQWLPpMNWSKHE QD HYROXFLMD ZHED XNOMXpXMH 6HP
SREROMaADYD ZHE WHKQRORJLMH NRMH VH WUDAaH ]D VW
SUHWUDALYDQMHP L DQRPQRRPVOQ UK PHK MXDWIR ]QDp
NOMXpQLK ULMHpL LOL EURMHYD

X Umjetna inteligencija .RPELQLUDMXuUL RYX VSRVREQRVW V REUL
"HE UDpXQDOD PRJX UD]JOLNRYDWL LQIRUPDFLMH S
relevantnije rezulite.

x 3D grafika-7URGLPHQ]JLRQDOQL GL]DMQ 48LURNR VH NRULVW
"HE SULPMHUL NRML NRULVWH ' JUDILN#XgowKaP X]HMV I
geoprostorni konteksti itd.

X Povezivost -Uz Web 3.0 informacije su povezanijigDKYDOMXMXuL VHPDC

PHWDSRGDFLPD .DR UH]XOWDW WRJD NRULVQLPNR L

SRYH]LYDQMD NRMD LVNRULAWDYD VYH GRVWXSQH LQIF

Sveprisutnost 6DGUAaDM MH GRVWXSDQ NUR] YLA4H DSOLNDFL

P UHARP e ¥\WOJyuXoristiti svugdije.

X

Glavna karakteristika Web 3.0 za poslovne subjekte je veliki broj dostupnih podataka. lako su
NDQDOL NRPXQLNDFLMH L QDpLQ QD NRML VH NRPXQLFLUD
na Web 2.0, dostupne informacije o@D aDQMLPD SRWUR&DpPD VX GRSXVWL(
SURQDYX SRWUHEH L aHOMH SRWUR&DpPD



Web 1.0 Web 2.0 Web 3.0

Mostly Read-Only  Wildly Read-Write Portable and Personal
Company Focus Community Focus Individual Focus
Home Pages Blogs / Wikis Live-streams / Waves
Owning Content Sharing Content Consolidating Content
Web Forms Web Applications Smart Applications
Directories Tagging User Behaviour

Page Views Cost Per Click User Engagement

Banner Advertising Interactive Advertising Behavioural Advertising
Britannica Online Wikipedia The Semantic Web

HTML/Portals XML/ RS5 RDF/RDFS/OWL

6O0OLND .OMXpQH UD]JOLNH X ID]JDPD ,QWHUQF

(Izvor: https://www.geeksforgeeks.org/wék0-web-2-0-andweb-3-0-with-their-difference/)
(Datum pristupa: 14.07.2021.)

(YROXFLMD PDUHHWLQ&NRJI PLJ[

. O D WWapk@ting i 4P model

Philip Kotler, velikom broju ekonomista znan kao otac suvremenog marketinga, definirao je
PDUNHWLQJ NDR A]QDQRVW L XPMHWQRVW LVWUDALYDQMD
profitno zadovoljile potrebe ciljanofV UALAWD ODUNHWLQJ LGHQWLILFLUD C
IMLPH VH GHILQLUD PMHUL L NYDQWLILFLUD YHOLpPLQD LGH
2012)


https://www.geeksforgeeks.org/web-1-0-web-2-0-and-web-3-0-with-their-difference/)

,DNR VX VH PHWRGH L QDpLQ QD NRML VH SURK3R@EUHNRDUNHW
V QDSUHGRYDQMHP WHKQRORJLMH GHILQLFLMD L VYUKD PL
PL[ QLMH RVWDR LVWL 1DMSR]QDW taM®azNKboa/4PIRUL]DFLMD P

Proizvod (Product) - predmet ili usluga dizajnirana da zadovogeRWUHEH L aHOMH NX
XPLOQNRYLWR SODVLUDQMH SUR L k¥R IGaMm@kterdtikeX MDGedY DAQR |

konkurentskih proizvoda ili usluga.

Cijena (Price) - RGUD&DYD QRYpDQL L]JQRV NRML VX SRWURADD
MarketL QANL VWUXpQMDFL PRUDMX X]HWL X RE]JLU WURA&NRYF
SURL]YRGQMRP PDUNHWLQJRP L GLVWULEXFLMRP QR NUL
SRWURADPD

Distribucija (Placement)- PUL RGUHYLYDQMX SR®QjRRdtDu GbriMMEtl L E X F L N
proizvoda 2VQRYQL SRWUR §BNVNWR S|V B, QsBB&*X X YHUILQL WUJR®
0 Hy X Wskiplje luksuznije proizvode nije potrebno distribuirati u svaku maloprodajnu
trgovinu Originalno se ovaj komponenPDUNHWLQ&NRJ PL[D RGQRVLR LVN
lokaciju proizvoda, no s napretkom interneta dolazi novi pogled na distribuciju. To je naravno
SLWDQMH WUHED OL XRSuUH LPDWL IL]JLPNX ORNDFLMX" 6YH
posebice nakon paemije 2020. godine.

Promocija (Promotion) +. RPSRQHQWD PDUNHWLQA&NRJ PL[D QD NRMX
LQWHUQHWD L GUXAWYHQLK PUHAMRJIOREDDWMHPH HBIRVAR LR
RVREQD SURGDMX L & QD) FQWaighmiadyxko) od tih aktivnosti se

potpuno promjenio s nhastankom novih kanala komunikacija.
6XYUHPHQL PDUNHWLQA&ANL PLJ[

*ODYQD UD]JOLND X VXYUHPHQRP PDUNHWLQJX MH SRYH]DQ
jednosmjerna komunikacijsgSE RwW egs&&DpH QH VPLMH VPDWUDWL NDR QHNL
NRPXQLNDFLMD GROD]L VDPR NUR] UD]J]QH SURPRFLMH L C
proizvoda. . OMXp VXYUHPHQRJ PDUNHWLQJD MH GYRVPMHUQD
SURL]YRYyDpL LPIRMR DFRODNR ERWURADpPpNLPD QD YUKX GODQ
SRWURAaDpL VSUHPQL GDWL
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i Fig. 1: Optimizing the Interchanging Role of Traditional and Digital Marketing

Digital marketing

Level 3
Engagement

Level 2
Experience

Connected marketing approach

Traditional marketing

Conventional marketing approach
Strategic segmentation and targeting;

@ Brand positioning and differentiation;
Level 1 Tactical marketing mix (product, price, place,
Enjoyment promotion) and selling approach;
Value-creating services and processes

More Digital Marketing as Brand Intervenes Further Across Customer Path

More Digital Marketing as Brand Steps Up Competitiveness

Slika 2: Razlike u digitalnom marketingu naspram tradicionalnog

(Izvor: https://twitter.com/DPJTimmermans/status/1055810616454197249/photo/1)
(Datum pristupa: 15.07.2021.)

.RWOHU VPDWUD GD MH X SRYH]DQRP s¥ &blMdoV X NRQ
SULODJRGLWL VH YHUHP VXGMHORYDQMX NXSDFD ODUNHW

b HW L Udre&tion &irrency, communal activation, and conversation).

=DMHGQLpPNR VWwr¥addn)D Qd-EreatiiR je nova strategija razvoja prozivoda.

BNOMXpXMXUL SRWURAaADpH X UDQR X IDJL UDJYRMD PRJXUH N
SURL]YRGD NDR &WR VX IXQNFLRQDOQRVWL pratil@i® YDFLMD
XNOMXpLYDQPOHC IBRWURBIRMD PRJXUH MH GUDVWLPpQR SRY

proizvoda.

Valuta (Currency) +'RN MH RULJLQDODQ 3 ABGUREQYD QRNHX VILNN\D@H
moderna varijanta je puno elegantnijapredovanje u tehnologiji je dovelo RJIXUQRVW L
GLQDPLPQRJ RGUHYLYDQMD FLWXHRPR J&RFONLERY Q RYIQIL PD W
QHYMHURMDWQR SUHFL]QR XWYUGH RSWLPDD@XP E®IHQ X


https://twitter.com/DPJTimmermans/status/1055810616454197249/photo/1)

RGUHYLYDQMHP FLMHQD WYUWNH PRJXiRuptviama fénieuWL SUR
SULMDaAQMLK NXSQML ORNDFLMH L UD]J]QLK DVSHNDWD X SU

A8 GLIJILWDOQRM HNRQRPLML FLMHQD MH VOLpQD YDOXWL
drugi, 2017:51)

Komunalna aktivacija (Communal Activation) - 8 HNRQRPLML GLMHOMHQMD QD
distribucije je peeto- SHHU GLVWULEXFLMD 6YH pHauH YLYDPR NDNR
Uber, Zipcar i Lending Club ometaju hotel, taksi, iznajmljivanje automobila i bankarska
LQGXVWULMD 2P® jpanddtdan pristupFdrd?zvodima i uslugama koji nisu u
QMLKRYRP YODVQLAWYX DOL XPMHVWR RG SRVORYQLK VXE

U povezanom svijetu kupci zahtijevaju pristup proizvodima i usluge gotovo u istom trenu.

Razgovor (Conversation) - .RQFHSW SURPRFLMH WDNRYHU VH UD]Y
Tradicionalno je promocija uvijek bila jednostrana stvar. Tvrtke su slale poruke kupcima. Danas,

SURALUHQRVW GUX&WYHQLK PUHAaD NDR GLJLWDOQLK NDQ
odgovRUH QD WH SRUXNH 7DNRYHU RPRJXUXMH NXSFLPD GD
kupcima. Uspon platformi ocjenjivanja poslovnih subjekata poput TripAd@satelp D SUXaD

NXSFLPD SXQR YHUX PRUO SUL RGDELUX SRVORYQRAGDVBPXEMHN
SXQR YLAH FLMHQH NRPXQLNDFLMX V GUXJLP SRWUR&ADpPLPL



What to offer How to affer

“

Company Cost, competition, Distribution Advertsing, public Optimally Designed
Cantrolied customer value Decision relations, and salkes Marketing Mix to attract
based promotion custamers
Activation
New Product Development Price similar to currency Peer-to-pesr Bathcustomers and Increaxsed customer
Strategy for it fluctuates with distribution companiescan par ticipation
demand interact with the Transparent

Involving customers — Customers Demand . 'y Giher commercialsation
improved success rate, Dynamic Pricing in Instant access to

persanaksed praducts, place of standardised praducts and services

superior value proposition

Unique pricing for
e:;uc:stomefbaxd Way Out?
on data analytics
A need for changing selling techniques

From Selling 4 P’s To Commercialising the 4 C’s

What to offer ] Maw to offer
- m
Company Cost, competition, Distrbution Advertsing, public Optinally Designed
Comrolled customer value Decision relations, and sales Marketing Mix to attract
based promation customers
Co-Creation Currency AL Conversion 4 C'S
R Activation
New Product Development Price similar to currency  Peer-to-pesr Bathcustomers and Increased custamer
Strategy for it fluctuates with distribution companiescan participation
demand & Be d interact with the Transparent
lavolving customers — UStomRs Deman each other comm ercialis ation
improved success rate, Dynamic Pricing in Inftact accem to
personaksed praducts, place of standardised products and services

superior value proposition

Uni ing for
b cusioinee bassi Way Out?
an data anaiytics
A need for changing selling techniques

From Selling 4 P’s To Commercialising the 4 C’s

Slika 3: Promjena iz 4P u 4C

(Izvor: https://www.slideshare.net/priyankagautam79/moyiegn-marketing30-to-
marketing40)

8SUDYOMDQMH NRPXQLNDFLMDPD QD GUXaWYHQL|
5.1 Osobnost marke

U GRED GUXAWYHQLK PUH&D RPHNLYDQR M HzgeDdruSRVORY Q
]JDMHGQLFRP L QDpLQ QD NRML PDUNH NRPXQLFLUDMX V SR
XSLWLPD PR&H LOL VWYRULWL LOL XQLAWLWL LPLG& PDUN
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Marka koja namjeravarazvic UXaWYHQX &50 SODWIRUPX PRUD |DSR&aOWN
&50 DIJHQWH NRML PRJX QD SUDYL QDpLQ SUHGVWDYOMDWL
EL WUHEDOL LPDWL SUDYH RVREQRVWL L VWDYRYH NRML RC
OEXpHQL ]D UD]JRYRUH V NXSFLPD X LPH UREQH PDUNH

6OLPQR NDR X GDQH SULMH GUX&AWYHQLK PUHAD RG PDUN
PDUNDPD /MXGL YROH NRQIOLNW pDN L DNR MH XPMHWQR ¢
Cole i Pepsa. $PHULPNL UHVWRUDQ <E isjaknuo ladQidtivdd SR'GY X p M X

komunikacija &50 DJHQW NRML MH ]JDGX&HQ JWRIOQBR W MEHEEWWH G X
L EUJLP X]YUDWLPD QD SLWDQMD GD MH VDPD :HQG\ V PDUN

Replying to @Wendys
I'm going to McDonald’s what should | get

) Wendy's & @Wendys
A McRefund

Q 89 1T 41K

Slika 4: Rimjer osobnosti marke

(https://www.scarymommy.com/wendisitter-accountpure-gold/)

(Datum pristupa: 17.07.2021.)

2SDVQRVWL ORAHJ XSUDYOMD GMX NRPEKQLK PEIHADPD SXV

1D GUX&A&WYHQLP PUHAaDPD LQIRUPDFLMH VH daLUH YUOR EU’
SRVORYQLK VXEMHNDWD QLMH VYMHVQD pLQMHQLFL GD GU
PRJX SUHGVWDYOMDWL L RGUHYHQEDSBGNHWKHMH PRUDDY
NOLMHQWLPD 1LMH WH&NR ]DPLVOLWL VLWXDFLMX X NRMR
LIQRVLWL VYRMH SULJRYRUH QD SURILOX PDUNH QD QHNRM
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MH REMDYLR MHGDQ RG SRWDREBMD RBIR BRYWDDWM. YDO S
XVPMHUHQLK SURWLY SURL]YRYDpD

-HGQD RG QDMYHULK SRJUHANL &@&WR SRVORYQL VXEMHNWL
DQWDJRQL]JLUDWL SXEOLNX 7RpQR WR MH QDSWyuUR (OHFW
vezi svoje igre Star Wars BattlefrontI2dna od velikih zamjerki bila je ta da je igra zahtijevala
NUHGLWH X LJUL NRML VX NRaAWDOL QRYDF GD EL VH RWN
princeza Leia, Luke Skywalker i Dartfader.

VWXGHQRJ JRGLQH NRULVQLN UHGGLWD V NRULVQLPD
dretvu (thread) na reddk V QD]JLYRP A2]J]ELOMQR" 30DWLR VDP G
]JDNOMXpDQ"3 L QDSLVDR A2YR MH ADOD 1D.JNeDidguigtai$ SRG U
ni Darth Vadera?!?!? Odvratno. Ovo doba "mi6UDQVDNFLMD RWLAOR MH
MBMMaverick, 2017) (slika 5).

‘ EACommunityTeam - 3y (37 ﬁ 6 ¥ 2 i & 836 More
The intent is to provide players with a sense of pride and accomplishment for unlocking different
heroes.

As for cost, we selected initial values based upon data from the Open Beta and other adjustments
made to milestone rewards before launch. Among other things, we're looking at average per-player
credit earn rates on a daily basis, and we'll be making constant adjustments to ensure that players
have challenges that are compelling, rewarding, and of course attainable via gameplay.

We appreciate the candid feedback, and the passion the community has put forth around the
current topics here on Reddit, our forums and across numerous social media outlets.

Our team will continue to make changes and monitor community feedback and update everyone as
soon and as often as we can.

Q-GETBELS. Give Award Share Report Save

60OLND 2GJRYRU (OHFWURQLF $UWV QD aDOEX

(https://www.reddit.com/r/StarWarsBattlefront/comments/7cffOb/seriously i_paid_80_to hav

e vader locked/dppum98/?context=3

Dretva je postala vrlo popularna i viralna u par sati i naravno, EA tim je bio prisiljen dati izjavu

L RGIJRYRULWL QD EULJH SRWUR&aDpD 8 VYRMRM REUDQL
NUHGLWRP WR aWR VX KWMHOL GRVYWUWD RX I HNIGK R RANNDHAX
7TUHED QDSRPHQXWL GD MH OLNRYH ELOR PRJXUH RWNOMX
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korisnik theHotterPotato je napravio kalkulaciju toga koliko je zapravo sati igranja potrebno za
RWNOMXpDWL MHG@R JIINOIWMXWNDMEBDGRADSFRWUHEQR VDWL
VH VNXSLOR GRYROMQR NUHGLWD |]D RWNOMXpDYDQMH VD
I1DUDYQR |D YHULQX LJUDpPpD MH LGHMD XODJDQMD WROLI
alternativna op- LMD NXSRYDQMH NUHGLWD V SUDYLP QRYFHP 2p
WRPH ASRQRV L SRVWLJQX{iH3 LJUDpD MH VDPR NRUSRUDWL"
Zajednica je predvidljivo reagirala na njihov odgovor vrlo negativno. Taj odgowoijeme
SLVDQMD RYRJ UDGD LPD QHIJDWLYQLK ERGRYD WR ]
RGOXpLOR GD LP VH QH VYLYD QMLKRY RGJRYRU 2GJRYRU
QDAaDR X *0¢b®niziHsvjstskih rekorda.

8 RAXMNX GLQHR($ MH RGOXpLR XNLQXWL NRQFHSW AORRW
GLUHNWRU ]D GLIDMQ WYUWNH NDVQLMH MH SUL]JQDR GD M
NRPSDQLMD ELWL EROMD $0 QDUDYQR GR RQGD MH YHU &V

Awards, hon
Korean te

Slika 6: Zajs incidenta u Guinessovoj knjizi svjetskih rekorda
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(Izvor:https://www.reddit.com/r/StarWars/comments/dOhmpu/made it to_the guinness_book

of world records 2020/?utm content=media&utm medium=post embed&utm name=1f2a
19b48dcc4560886a8f777d1le2d6d&utm_source=embedly&utm_term=d0hmpu

(Datum pristupa: 17.07.2021.)

6. Pasivni content marketing

&RQWHQW ODUNHWLQJ ,QVWLWXWH GHILQLUD FRQWHQW PDL
WHKQLNX VWYDUDQMD L GLVWULEXFLMH YUISMHEQDKHQMB |
stjecanje jasno definirane publike¥ FLOMHP YRYHQMD SURILWDELOQLK DNI

6 HYROXFLMRP UD]QLK GUXAWYHQLK PUHAD L PHGLMD GHIL
EROMH UHpPpHQR QD Vddhien ha@dtingl: @evGi Bt Wwabketing, content
marketing drugog stupnjdRN MH X NODVLpPQRP FRQWHQW PDUNHWLQJX
GLVWULEXFLMX UHOHYDQWQRJ VDGUADMD SDVLYQL FRQWH:
SRVORYQRJ VXEMHN W DyeXdri@riebRu@iMppoRucs ahairiassQ M H

3DVLYQL FRQWHQW PDUNHWLQJ MH VNXS DNWLYQRVWL NR
QXVSURGXNW SRYHuUDYD EUDQG DZDUHQHVY SRVORYQRJ V)

X recenzije

X

videoeseji/blogovi

X podcast

X NUHLUDQMH PXOWLPHGLMVNRJ VDGUADMD VOLNH SMHV
Xx AUHDFWLRQ?® YLGHL

,GHMD SDVLYQRJ FRQWHQW PDUNHWLQJD MH MHGLQR PRJXI
SRWURADpPLPD SULOLNX GD L]X]J]HWQR MMIGGORMNDIWH ¥ HHR Q|
SURL]JYRG YHOLNRP EURMX GUXJLK OMXGL QD PUHAaL ,DNR N\
QDpLQ JHQHULUDQMD VYLMHVWL R SUR]JLYRGX SRWUHEQR I
GRAOR GR ID]H SDVLYWRR BRaHdiMibtdVdrdydda generirati istu razinu

VDGUADMD 3XQR SULURGQLMH L V SXQR PDQMutaPaweSRUQRYV
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https://www.reddit.com/r/StarWars/comments/d0hmpu/made_it_to_the_guinness_book_of_world_records_2020/?utm_content=media&utm_medium=post_embed&utm_name=1f2a19b48dcc4560886a8f777d1e2d6d&utm_source=embedly&utm_term=d0hmpu
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https://www.reddit.com/r/StarWars/comments/d0hmpu/made_it_to_the_guinness_book_of_world_records_2020/?utm_content=media&utm_medium=post_embed&utm_name=1f2a19b48dcc4560886a8f777d1e2d6d&utm_source=embedly&utm_term=d0hmpu

ILOPRYH SMHVPH L YLGHR LJUH QHJR ]D SUHUDVYLYDpPNX
koriste u virAlnomM& NHWLQJX LVWR WDNR VOXaH L X SDVLYQRP FR

Berger(2013) smatrad RVWRML d8HVW NOMXpQLK pL PEBE@iaNiBUNRML S
X VNUDUHQLFL JYDQRM 67(336

x '"UXaAaWYHQD YDOXWD+za0MREEBEBQBAWBRHQWX GH SUUND]XMH .
VX YHUH aDQVH GD UH WR SRGMHOLWL

X 2NLGDpL 7-WMWYHDWN NRMH VX QDMYDAaQhawiHu je2iky DV Y MH L

Emocija(Emotion) - kad nam je stalo, dijelimo

Javno (Public)- &WR MH GHHEMERMBWNE WR MH YMHURMDWQLMH ¢

3 UDNWL pQ OPMtticaM4AIGeRIfRdY dijele korisne informacije kako bi pomogli

drugima

x 3ULl$Pteties)- 3ULpH VD VBkERepQURY/ikitleje

X

X

x

Prilikom content marketinga nisu uvieBULVXWQL VYLK &@HVW pLPEHQLND

SURL]YRGX ULMHpPp IRNXV iiH ELWL QD UD]JOLPLWLWRP pLPEH
za proizvode kaddWR VX HQ@QHWYWKIpDGUADMD UH ELWL SXQR YL&H
YULMHGQRVW QHJR QD HPRFLMH 1R MHGDQ pLPEHQLN NRM
XVSLR QHRYLVQR R YUVWL SURL]JYRGD MH AMDYQR3 8NROL
LOL GRVWXSDQ VDPR PDORP EURMX tlbljhio WipdpbstivzB GUADM
SURL]JYRPDNRDSRVWRML VOLPQRVWL PHyYyX YLUDOQLP L SDVL
LVWDNQXWL GD YLUDOQL PDUNHWLQJ QLMH1DPWHDGEXQRMGIDV U
V YLUDOQRVWL SRYHUuDVWRIG BEM\WRWDQBIGIRAWN MR ENDY B LB ARSIIRW S
QLFKH SRGUXpMH X NRMHP VH NRQVWDQWR JHQHULUD QRYL

Druga bitna stavka susaiWYDUDWHOML VDGUADMD 8NROLNR LPDMX |
VDGUADMDDGIREURILY@DpQH RVREQRVWL SRVORYQL VXEMH
QD NXOWLYLUDQMH GREURJ RGQRVD VD QMLPD ELOR WR NI
'REDU SULPMHU VXUDGQMH V VWYDUDWHOMLMBEhaViduGG Ua D MD
, QWHUDFWLYH MH ][DSRpHR SURJUDP X NRMHPX QDJUDYyXMH
RPRJXUL SRVHEQH SRYODVWLFH NDR aWR VX SRVHEQL NRGR
X LJUX L QDMQRYLMH LQIRUPDFuUMM. R QRYRP VDGUADMX aw

3UHPD QMLKRYRM VWU D @dtRdri sudivRkk DEdd\bg IDaykigt. Program
QDJUDYyXMH NUHDWRUH VWUHDPLQJD L YLGHR VDGUADMD ]
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Interactive nudi Fog Whisperdt PD UHV X UV HDé&l [ eylipghM W DGUAaADMD L UD
LQGXVWULML LIJDUD 3

6XYLAQR MH UHUL GD XNROLNR VH QH SRaAWXMH javbHDW R U H

PLAOMHQMH iRl BUWDY®LPQR SDVWL 3ULURGQR MH GD iUH SR\
SRW UR 4 PdsDvi@gisuBjekta.

7. Live xstreaming

3KLOLS .RWOHU MH X VYRMRM NQML]L ODUNHWLQJ QDSLV]
bRYMHMNMRYMHN LOQWHUDNFLMH NRMH QHGRVWDMX X PDUNHWI|
2017:130) Naravno, th LQMHQLFD VH X RYLK SDU JRGLQD QLMH SURF
iH VH LNDGD SURPLMHQLWL -@RaXirngeh@gijatoskd haplRi&al® D M H
GD VH WDM MD] GUDVWLpPQR VPDQMLR

Live-VWUHDPLQJ MH W H K QBs®W®Rihl tjekinfal Dk BB XagudiBektno s
YHOLNLP EURMHP SRWURADPD LVWRYUHPHQR DOL-]D UD]C
VWUHDPLQJ VH GRJDYyD X SUDYRP YUHPHQX aWR RPRJX(UDYLC
GRJDYyDMX VDPLPHWDRHSIRYHILQRWMW L V GRekili DdiidBal VXEM
VDGU&DM ]D VWUHDP VX

X

Obavijest
X Intervjui
x Pitanja i odgovori

X .RULVQLpND SRGUAND

8NROLNR VH SODQLUD ODQVLUDWL QRYL SURL]JYRG LOL GRC
je napravitiiveVWUHDP GRJDYyDM X NRMHP UH VH SRVWHSHQR SRY
YUKXQFX GDWL YDaQD REDYLMHVW JOHGEDQLHENRL PHR JIEXLIMD
NRPHQWLUDQMD V RVWDOLP JOHGDWH atkéar® BuFace®okh QH G U
Instagram, Youtube i Twitch.
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SUHPD LVWUDALYDQMX 8UHGD ]|D LQWHUDNWLYQR RJODA&DY
gledatelja livestreamova] OHG DM X WW. BH IMDAARKHD QHJR SULMDAaQMH JRGLC
UHNOR MH GD PDQMH JOHGDMX 79 XaLYR NDR UH]XOWD

9L4H RG SRORYLFH JOHGDWHOMD YLGHR VWUHDPLQJD X&L
QDGPDAXMXiUIWRHEOPMHWOLNDFLMX 79 PUHA&H LOL SOD
]ODpDMQRP UD]JOLNRP

5D]OR]L |D&WR EL NRPSDQLMH WUHEDOH UDGLWL VWUHDPR'
WROLNR SRSXODUDQ VD VWUDQH VDPLK N Bgdrht@ehdhizet: ' HVW U |

Prvi razlog koji spominju je ogromna razina interaktivnosti.

9UOR GREUX SDUDOHOX N R M=XD PLYMIDOLPAH MGHD NVWVR H JOOMDY E KW H C
3RVMHUXMHWH QMLKRYH NRQFHUWH QMLKRYj®odigeDdED VWD
SMHVPH SUHSRUXpDWH SULMDWHOMLPD L W4Gputs Beliov O L W H
GRJRYDUD VDVWDQNH V RER&DYDWHOMLPD QD NRMLPD R
]JDQLPOMLYH SULpH L UDGH RQR a4WR Y RMHDM X MWHY R EIR 4 [L D DW
GLMHOH YD&H LQWHUHVH PHYyXVREQR NRPXQLFLUDMX U
]JDEDYOMDMX ’

7RpPQR WR GRSXaWD VWUHDPLQJ SUXabD SULOLNX ]D SDUWLI
WR LQDpH QH EL EL Qiferd Raukaiddk u stredinih@ zdednicu je vrlo mala. Sa
VDPR LQWHUQHWRP L SDPHWQLP XUHYyDMHP PRJXUH MH Xal

interes.

'UXJL UD]JORJ MH SULOLND JOHGDWL SURIHVLRQDOFH XALYF
prRIHVLRQDOFH VYMHWVNRJ NDOLEUD WH VOX&DWL QMLKR
njihovom polju. Taj dio je posebno razvijen u svijetVés RUWD JGMH YUOR pHVWR V!
VYRMH LJUH L XMHGQR NRPHQWLUDM Xi¥nakadjl bi kerh@@a@ijgl HQ M D \
WUHEDOH REUDUDWL SRVHEQX -5 DRRIMX N URHN. URDWRLE QD |\D\R O
NRPSDQLMH EL VH WUHEDOL GUADWL |]D QMLKRYL QLaX 8NR
EL WUHEDR ELWL UD]UDVH® RRR RUH WUIHEGALLAQWHU L8 B MHY R]D
auta u video igrama, filozofija dizajna izgleda itd.

Posljednje je sposobnost zadovoljenja potrebe za komunikacijom. Postoji veliki broj ljudi
kojima je otvorena komunikacija neugodna. Nekima je neugdfioMHNRP NRQWDNWD X
VX XVDPOMHQLFL ]JERJ QDpLQD ALYRWD D QHNL VH MHGQ!
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RNUXaHQMX 7DNYLP OMXGLPD PRaH ELWL WHANR NRPXQLFI
dolaskom Interneta, foruma, tematskih strahidc. GUXadWYHQLK PUH&D RYDM SUR
ULMHEAHQ OMXGL MR& XYLMHN WUD&H QDpLQH ]D NRPXQLND

=D YULMHPH SLVDQMD RYRJ UDGD VYLMHW VH VXRpDYD V SD
neophodan za mentalno dry OMH D WLMHNRP LJRODFLMH VWUHDPLQJ
NRQWDNWX XaLYR

6 W X G L M Bprkaz Xr&viMiipa digitalnim komunikacijama na
primjeru Dungeons & Dragons

Jedan od najboljih primjera upravljanja digitalnim komunikacijama dolazindustrije
GUXEWYHQLK LJDUD 'XQJHRQV 'UDJRQV RELPQR VNUDUHQ
bazirana na tematici fantazije koju su izvorno dizajnirali Gary Gygax i Dave Arneson.

SUHPD :DWHUVX A" ' MH LJUD X NRMRNDWN XL Q DNRYLHVI
NRFNLFH NRMH RGUHYyXMX YMH&G&WLQH L VSRVREQRVWL /LN
]JDVHEQL 'XQWMHRQ ODVWHU ORAHWH ELWL ERUDF ORSRY LC

SMHVQLN GUXLG LOL YWDD LHQ LEQ R-REMNH DIGFKER@GRivERIDNa
PDAWD 3

OriginalnoQDVWDOD JRGLQH LJUD MH XALYDOD X YHOLNRM
LK JRGLQD 1R QDUDYQR V SRSXODUQRVWLp&&a@aH VX L

VD 6RWRQL]JPRP |DWR aWR MH XNOMXpLYDOD WHPDWLNH ND

]D VOXpDM QHVWDOH RVREH VDPRXERMVWYR WLQHMGAaHUD

a mnogi su roditelji odbili dopustiti djeci da je igrajdo s vremenom je interes opao i igra se

vratila u nepoznanstvo, sve do izlaska petog izdanja 2014. godine.

UXMQD JRGLQH L]D aD Rprivatnj® DpeétdiMizdadjQigseE B Fdjl

VX LIQHAHQH PRJXUH UDVH pRNY MIHMNNG SDMXMDWD ER Y DG H @ WHDIN
L QDMQRYLMD SUDYLOD LJUH NRMD VX PDVRYQR SRMHGQRYV
VYUKRP VPDQMHQMD XOD]QLK EDULMHUD |]D QRYH LJUDPpH
Dragonsa eksplodirala. KipQH EURMNH SRND]XMX GD VH JOREDOQL
SRYHUDYD L] JRGLQH X JRGLQX
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Sales in Europe are exploding!

Slika 7: Nagli porast u prodaji Dungeons and Dragons proizvoda

(Izvor: https://screenrant.com/dungeeah®gonsbestyearsaleseverwizardscoast)

IHNROLNR MH NOMXpPpQLK UD]JORJD ]D QMLKRY XVUspElIHK DOL
NDSLWDOL]JLUDWL QD PDVX VDGUADMD QDSUDYOMHQLK RG ¢
MH SRVWDR LQWHJUBNDXQQWXILRH D AHBRIMQIH BRGLMH UHIHUHQF
%L %DQJ 7KHRU\ &RPPXQLW\ 6WUDQIakhe osokd ad\JoelL W G

ODQJDQLHOOR 9LQ 'LHVHO O6WHSKHQ &ROEHUW L SRNRMQL
NDNR VX LJUDOL "XQJHRQV 'UDJRQV X PODGRVWL 7DNYR
dovoljno brand awarenessda kada je u 2014. petl GLFLMD L]D&OD YHOLNL ¢
GUXAWYHQLK PUHAD MH YHU ELR EDUHP PDOR XSR]QDW V S
V VDGUADMHP 7X GROD]L FRQWHQW PDUNHWLQJ GUXJRJ V)
VWYDUD VDGUADM YQHMMHKXRYDWDQ , WDM VDGUADM SRJDYLC
SRWUHEQL ]D YLUDOQRVW SULpH HPRFLMH SUDNWLpPQD
QDSRPHQXWL GD YHULQD VDGUADMD QLMH VSRQJRULUDQD
napraviitafVDGUAMD QD VYRMX UXNX JERJ VYRMLK RVREQLK PR\
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6OLND BULPMHU "XQJRHQV 'UDJRQV FRPPXQLW\ JH

-R4a MHGDQ ELWQL UD]JORJ MH VDP VWUHDPLQJ VDGUADMD L
Dungeons & Dragons proizvod sukdjH VD QRYLP SULpDPD L VDGUADMHP ]D
po sebi nisu dovoljno atraktivne da bi generirale dovoljno interesa u kupnju proizvoda, zato se
fokusiraju na personality content marketing. Daju kreatorima rani pristup proizvodima, zovu ih
nastreanlbk QJ HYHQWRYH L RSUHQLWR LK HIHNWLYQR NRULVWH

7DNRYHU LPDMX JHQLMDODQ QDbplL@XSERIMR & BQWKD SLWRN.JDR G
SULMH L]ODVND VDPRJ SURL]JYRGD L]J]EDFH 3') GDWRWHNH ]
materiDO NRML VPDWUDMX ]D VOXAaEHQR L]GDQMH QRYH NQMLJ
WRJD L]IDGMX XSLWQLN R-ZNRP W.DWXWDFDLMWX BRWURADPL GRE
RVMHUDM GD VH VOXab QMLKRYR PL&OM HeGan féeddback- $DUGV |
UD]PLAOMDQMX QMLKRYLK SRWURAaDpD

.DR a8WR VH PR&H YLGMHWL L] SULYHGHQRJ ]JERJ XVSMH&QH
YHOLNRP DVSHNWX QMLKRYRJ SRVORYDQMD :L]DUGV RI WKH
monumentalnu predR VW QD WUAaALAWX GUXaAWYHQLK LJDUD

=DNOMXpDN

2pLIJIOHGQR MH GD MH ,QWHUQHW LPDR YHOLNL XWMHFDM
QDVWDQND FLYLOL]DFLMH OM X G plem&haXpripatiBdsti I Paje@niceX V Dy H
'UX&WYHQH PUHAH VX SRYHUDOH WDM RV Mijekti Bevima@du SX QR

prilagoditi. Nitko ne vjeruje autsajdgeX 8NROLNR SRVORYQL VXEMHNWL aHO
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QMLPD PRUDMX VH SRQDAaDWL YLaAaH OMX@RWNL YLL W QR VY KWID
EHALYRWQL ORJR LOL PDRRRMWDXGMHR PN RM R BELOQ W HNRIVN F L M X

6 SRYHUDQMHP GRVWXSQLK SRGDWDND NUR] WHKQRORJLMH
VYH MH ODN&H VD]QDWL 8HOMH L QDYLNH SRWUR&DpPD L N
NOMXpPpQR SLWDQMHNMKSKREDK DWMBHBRDWIR G D

%LOR WR UD]OLpLWLP WHKQLNDPD L DODWLPD-a3®SXW V\
GUXAWYHQRM PUHAL LOL VWYDUDQMH VDGUADMD MHGQD V
PDUNHWLQANL PL[] S3HUVREDQLBUYVRLHER® @RRNROIL MNR GIRNR V
JD XNROLNR MH RVREQRVW QHXSHpDWOMLYD OMXGL UH L]J
X UDGX NRPSDQLMH YHU SRODNR SRpLQMX LVNRULaAWDYDWL
PUHAH @ORQWaQEH LVNRULAWDYDMX LK QL EOL]X NROLNR EL
stranicu je prestalo biti revolucionarno prije 12 godina. Ovih dana, ukoliko kompanije nemaju

GREUX SULVXWQRVW QD PHGLMLPD SRWUR&DpL YKEGQHUH (
NRPSDQLMD WR VDGD SRpLQMH VKYDUDWL 1R MR& XYLMHN
SRWURa&DpD 7D QHYLGOMLYD EDULMHUD MH WUHQXWQR QDI
MH ELR VOXpDM VD ($ NRPXQLNDFIMRL AMORDY QRWW R a\DHh LV
RVMHUDM NDR GD NRPXQLFLUDMX VD EH]GXaQLP SRVORYQLI

$XWRU RYRJ UDGD SUHGYLYD GD UH VH X EXGXUQRVWL VYH
QRYLP QDpPLQLPD NRPXQLNDPLWMB GDFENVWEFRSPQQWMNN VPRP
RGMHOX WUHEDMX VPDQMLWL EURM DQDOLWLpPDUD L OMLJID
]DEDYOMDpH 6SRVREQRVW RpDUDYDQMD SXEOLNH (H ELW
PDUNHWLQJD =PBBRIRWLQMO WHVL YLUWXDOQH PDVNRWH |

gledateljima na streamovima.

1DGD DXWRUD MH GD UH RYDM UDG DVLVWLUDWL NRPSD
GUXAWYHQLP PUHADPD L SRPRUL LP LIEMHULPRBXNH RIGIINOL
1DAaDORVW SUREOHP V NRMLP VH UDG VXVUHUH MH WDM GD
SULPLMHQLWL X SUDNVL %XGXuL UDGRYL L VYL SRVORYQL
WUHEDOL IRNXVLUDWL QD VIVRDNGA WIS FSRLL P MGHQ M QGIX W\ G UM D
publici.
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