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IDVWXS WXULVWLPpNLK |IDMHGQLFD QD LQWHUQHWX
634(7$.

7XULVWLPND S RQM@RIIGRDN MAVLPND LQG XV W Ul dddroim] X JHW QF
QD SRQXGX WXULVWLPNLK GHVWLQDFLMD X VYLMHWaX WXULYV
WXULVWLPNRP WU&LAWX D WXULVWLpNH GHVWLQDFLMH PRU
zajednLFH VX QHSURILWQH L VYH &WR UDGH WUHED ELWL ]D RS{
VH V FLOMHP SRYH]LYDQMD VXGLRQLND QD WXULVWLpNRP
WXULVWLPNH SRQXGH WXULVWLpN H destinasie. Briaikae-pornataS UR P R
WXULVWLPND GHVWLQDFLMD L LPD UD]JYLMHQ VXVWDY WXULV
]JDMHGQLFH UHJLRQDOQH WXULVWLPNH ]DMHGQLFH 7XULV\
WXULVWLPNX ]DM KGN K PNEDQIR/ANHXHXMSDQLMH DNWLYQR GMH
zajednicas 7XULVWLPND ]DMEMDGODEGHV2NHMEKSRQLMH -HGDQ RG QD
]JDMHGQLFH GRSULQRVH UD]J]YRMX WXULVWLPNH GHWWLQDKXLM |
GHVWLQDFLMX MH NRPXQLNDFLMD SXWHP LQWHUQHWD 9HIULC
SUDNWLFLUDMX V WXULVWLPD RGYLMD VH SXWHP LQWHUQHMW
LOQWHUQHWX 7 XU LV WLBMNDD (DNMMRCEHDE &DneRMiko igdgoha® aktivno radi

VWYDUDQMX QRYRJ LGHQWLWHWD A9LVLW 60DYRQLMD L %DU
YL&H QHJR XVSMHAQD D UH]X\OMHES B VEM\LIGI BX $D XLWRPH AR
SULYODRIEWWHXULVWD ]JDKYDOMXMXiUL UD]JQROLNRM SRQXGL N

promovira putem interneta.

.OMXpQHWXWMH|DIP WXULVWLPpND ]DFEBEGRQ MY NIDQIX-SWD@HW D2V M



Appearance of tourist boards on the internet
ABSTRACT

The tourist offer today is extremely large, and the tourist industry is extremely developed. Given
the offer of tourist destinations in the world, tourists must continuously monitor what is happening
in the tourist market, and touridéstinations must continuously expand their offer. Tourist boards
are nonrprofit and everything they do should be for the common good of the community in which
they operate. They are established with the aim of connecting participants in the tourisoimarket
a tourist destination, developing the tourist offer of a tourist destination and promoting a tourist
destination. Croatia is a wethown tourist destination and has a developed system of tourist
boards, which includes local tourist boards, regionalisb boards, the Tourist Board of the City

of Zagreb and the Croatian Tourist Board. In the are®sijfek-Baranja County, the regional
tourist board the Tourist Board of OsijeBaranja County is active. One of the ways in which
tourist communitiesontribute to the development of a tourist destination and attract tourists to
visit a particular tourist destination is communication via the Internet. Most of the communication
that tourist communities practice with tourists today takes place via thment i.e. websites,
social networks and online advertisements. For several years now, the-Bmiggha County
Tourist Board has been actively working to create a new identity "Visit Slavonia and Baranja"
both online and in the physical world. It is redhan successful in that, and the results are visible

in the fact that OsijelBaranja County attracts more and more tourists every year thanks to the

diverse offer that it continuously supplements and successfully promotes via the Internet.

Key words: tourism, tourist board, internet, Osij@aranja County
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1. Uvod

+UYDWVND MH WXULVWLpND \MH DIMIR G PQ HU B | YR GIH@X WKOWDLE] I PX
SRQAXGH *RGRAQYNHAV M XQ D KajiltiekoinHcijéhée>goding \WhBju priliku posjetiti

UD]OLPpLWH GLMHORYH +UYDWVNH. BHOANNY ILWY.DE Q KO XIDLRV K R
WXULVWLpPpNH SRQXGH L SURPRYLUDQMX WXULVWLPpNH SRQXGI

7TXULVWLPMAHDMH@GHSURILWQH L VYH @&WR UDGH WUHED ELWL
&LOM LP MH VXGMHORYDWL X UD]JYRMX REOLNRYDQMX L S
WXULVWLPpNLK |[DMHGQLFDRNBOQBWW XBM R EXKE QDDN-DGIQ VAL
]IDMHGQLFH 7XULVWLpPpNX |][DMHGQLFX *UDGD =DJUHED L +UYD)

7XULVWLpNH ]DMHGQLFH SRPD&X WXULVWLPD GD VH XSR]QD
destinacijiom.7RpQLMH WXULVWLPNH ]DMHGRLFRIMDXE M bl OKWILXD XHS C
SUDWH NDNR VH UD]YLMD WXULVWLPNL SURL]YRG WH SRWRHF
SULPMHQX UD]OLPpLWLK DNWLYQRVWL .UR] SURPRFLMX WXUL
WXULVWLPpNH ]Deviaz®jQ wfizraGRSULQRYV

8 UDGX UH IRNXV ELWL QD QDVW XSKD U0 QUMM MbsrSHR HNGH L F
3ULND]DW GH VH QD NRML QDpLQ |XQ NFEIDRDLQNDY NAdsopB/D. Q@ N H
7XULVWLPpNH ]D MEHIBUILE M VRV BRRQILHIN UR] RQOLQH LVWUDALYE
percepc@ R QH XVSMHAQRP QDVWXSX 7>XBEDLWMQANMNMNHBEMEBQLFH D\



2. Metodologija rada

SUHGPHW GLSORPVNRJ UDGD VX WXULVWLpPpNH ]IDMH@IQLFH W]
UDGD MH REMDVQLWL YDAQRVW WXULVWLpPpNLK ]DMHGQLFD ]D
QDPLQ WXULVWLPNH ]DMHGQLRWMHYD WDGCEDMK @D WW HWMP HPAH
QDVWXS QD LQWHUQHWX SUHGVWDYOMDMX WXULVWLPNL SUR
djelovanje na internetu mogu zairgsrratii SULY X UL Ytti©@td&a NL EURM

5DG MH SRGLMHieaMH\@Q cfelda geHuvVod, aridken uvod slijedi metodologija rada.

Zatim slijedi W U ¢gjalila, turizam, u kajj se u prvom poglavlju definiraju turizam, turisti i
WXULVWLpND GHVWLQDFLMH WH QDYRGH RELOMHaM® L REMI
QDYRGH L GHILQLUDMX YUVWH WXUL]JPD D X WUHUHP SRJOD
2VMHBENBDQMVNRM aXSDQLML L] UDJORJD aWR UH VH QD SU
EDUDQMVNH aXSDQLMH RGUDGLWL SUDNWLpPQL GLR GLSORPVI

8 b Huyyelinitada, QDVW XS WXULVWLDpNL K pDdvhid@GRUjE @efirdjuls®iw H U Q H
QDYRGH RELOMHAMD WXULVWLpPNLK ]JDMHGQLFD X GUXJRP S
WXULVWLPNH ]JDMHGQLFH D X WUHiHPV®XIOWXOMXWQDPSUR YO

internetu.

3HWD FMHOLQD X UDGX 7XYEIVWLGMNBNH MKSRQED HVRIEXKRD
QDVWXS 7XULVWLpNH EPDUDHGVANH 2XICHPINVRH QD LQWHUQHV
LVWUD&ALYDQMH NRMMKX VWWIULRLN OR NKDVE D VW X S Ebaraxjtke VW L p N k
AXSDQLMH QD LQWHUQHWX

aHVWD FMHOLQD X UDGX MH IDNOMXpDN X NRMHP VX LIQHVHQ
WHRUHWVNRJ L SUDNWLPQRJ LVWUDALYD QM WDH LWD Q MIH RH ¢
WXULVWLpPpNLK IDMHGQLFD QD LQWHUQHWX

= QDQVWYHQH PHWR G hetdBalndakaijel @eétoda dedutecke, vhEtoda deskripcije i

metoda anketiranja.



3. Turizam

,DNR MH WXUL]DP JRGLQDPD SULVXWDQWR ?¥ILHIIDWGRWOGIR 8 R pG
UDVWD WXUL]PD L WXULVWLpPpNH SRQXGH X VYLMHWX 6HNWRU
YHULQL UD]JYLMHQLK JHPDOWMPDUL]PHPBEMD GODQDYYRMBEDA RG
ekonomskih sektoraiglavii] YRU |DSRAOMDYDQMD L LQYHVWLFLMD 8 UD
GRJDYD VH XVSRUHGR V SRYHUDQMHP NROLpPLQH VORERGQRJ
PRELOQRVWL WHKQRORANRJ QDSUHWND X NRPXQLNDFLMDPD
PLPEHQLNRP SURPMHQH X VXMBRFPH®QRP VYLMHWX

.ROQNXUHQFLMD X WXUL]PX GDQDV MH L]X]JHWQR YHOLND 5D]
VDGUADMD DWUDNFLMD L SRIJIRGQRVWL SRVMHWLWHOMLPD W
OMHVWYLFD SRGUAH WYPINXLEBD LNEHYNMNHK DIFXWIH \WEONM XMH C
HNRQRPLMD L NXOWXUD NRMH VH QDOD]JH QD RGUHYHQRP SRC

20R 4WR MH VSHFLILpPQR ]D WXUL]DP MH WR GD VYDNR PMHYV
NXOWXUX L VYRMX SULpX aWR ]QDpVLWGE P NIRP RIG X HP&RLIAW @ RWDAP F
NROLNR UH VH JHPOMD QMHQL VWDQRYQLFL L YODGD SRWU.
WXULVWLpPpNH VYUKH

31. 'HILQLFLMD L RELOMHaMD WXUL]PD

Veliki broj ljudi svake godineQD RGUHYHQR YULMHPH konXp&iGdu,HiilazQ RP Y U I
WXULVWLPpNL X SRVMHW QHNRM WXULVWLpPpNRM GHVWLQDFLML
WXULVWLpNRM GHVWLQDFLML VX UD]JOLpPpLWL 1HNL SXWXMX |
AQDSXQLOL EDW H UkakbHb? bilDak@vhi N lipoSrnéaingwd Kulture, mjesta, narod i
RELpDMH

ALOLMXQL OMXGL X RGUHYHQR JRGLAQMH GRED LOL QHNROL
Ljudi putuju radi zadovoljavanja svojih potreba za odmorom i razonodom, upoznavigrgem

QMLKRYLK NUDMHYD L NXOWXUH GD EL VH GXKRYQR L WMHO
ALYRW L GD RERJDUXMX X]JEXyHQMLPD /MXGL VWRJD QHSUH



JedniputuyjuGD EL XSR]QDOL QHSR]Q@@dbMe i Kliubns! $pdfhenike Scruigi Db H
QHAWR NXSLOL WUHUL GD EL VH ]JDEDYLOL L LJUDOL pHWYU!
SHWL MHGQRVWDYQR GD EL ELOL YLYHQL LW@izamXdstaJaP X FME
XSHPpDMV@&NWIDIRYH VYRMH QD]RpPQRVWL X VYLP SURVWRULPD >
NRMLPD VH WXDINWL -RMY H i X

.DGD QHWNR XSRWULMHEL SRMPRYH WXUL]DP WXULVW L WX
NRMH VH SRMDYH VX SXWRYDQMH VORERGQR YULMHPH L RGF
NDNR VH GHILQLUDMX WXUL]DP LYWXWLHV W KN DPG HYV WQ @ Bl iELHWI I
GHILQLUDW UuH VH WXUL]DP VXGLRQLFL X WXUL]PX YUVWH W
X 2VMEPND QMVNRM aXSDQLML

3.1.1. Definicija L R E L @ridrhiad M D

7XUL]DP SRGUD]XPLMHY D TNrizaMDHQMIRH] X USHX VRIGY DRIMKHG AILQLF LN
IHQRPHQ pLMD MH RVQRYD NUHWDQMH L SXWRYDQMH 7XUL]D
WH MH LIORAHQ PQRJLP XSOLYLPD SRSEXGHORO@LWLp.XIOLGVRFL
TRpQuMsttudstiNRML RGOD]H QD QHNX WXULVWLPpNX GHVWLQDFL

7XULVWL WXULVWLPNX GHVWLQDFLMX ELUDMX RYLVQR R WRP
SULOLNRP RGDELUD WQXOU MVWLLP/NHH G M/HA D0 ELONDERiVMASY Y. | D N W |
VRFLRORAND SRMDYD NUHWDQMD OMXGL L] MHGQRJ X GUXJL ¢
DOL MH LVWRGREQR XRpPOMLY L NDR JRVSRGDUVND DNWLYQ
PLMHQMDMX RNUXA&MD X AW X00728).LpNRP NUHWDQMH33 5X&Li

Prije nego selaljnjedefiniraju pojmoviturizam t XULVW L WXULVWLPpND GHVWLQDFL

za definiranje pojravaturist i turizam. To su:

x ASURVWRUQD NRPSRQHQWD

X RELOMHAMD SXWRYDQMD

X vremenska komponenta

X VYUKD SXWRYDQMDEL2DYOHN L VX



Prostorna komponenta ukazuje na to da su turisti osobe koje odlaze na put, s jednog mjesta na
GUXJR WH GD VH WDM SXW NDNR EL VH JRYRULOR R WXULVW
ALYRWQH VUHGLQH RVREH NRMD R&EOD]XMH GEXW R2EIDO MH AWM
putovanjem smatra samo ono putovanje koje je dvosmjerno te na kojem osoba koja putuje, turist,
QHUH REDYOMDWL SRVDR L ]|D LVWL ELWL SODUHQD 9UHPHQV
putovanjem smatra putovane ®#RMH VH RGOD]L SULYUHPHQR WH VH QD L
MHGQRJ GDQD L GX8H RG MHGQH JRGLQH 6YUKD SXWRYDQMI
XND]XMH QD WR GD VX WXULVWLpPpND SXWRYDQMD R@D NRMD
SREROMapIUJLDYORMHL VOLpPQR

Doprinos u definiranju turizma dadu VOMHGHUL DXWRUL

x Aurizam je skup odnosa i pojava koje proizlaze iz putovanja i boravka posjetikog
PMHVWD DNR VH WLP ERUDYNRP QH ]DVQLYD VWDOQR SU
SRYH]DQD QLNDNYD QMLKRYD SULYUHGQD GMHODWQRVW
ODUNRYLU

x A7XUL]DP MH GDQDV SRVWDR SRMDWDNaMMIANRGQHYQRJ &L’
a) RQ REXKYDuUD VYD VORERGQD NUHWDQMD OMXGL L]JYDC

NDR L XVOXaQH GMHODWQRVWL VWYRUHQH UDGL ]DGR

NUHWDQMD?3 5XaLu SUHPD +DaND GHNODUDFLMD
x Aurizam je kao obogini oblik kori&enja slobodnog vremena, socijalna fordajenja
i kulturno-rekreacijska potreba suvremendsR Y M H NIDJ L U SUHPD -DGUF
-XULuQ

X A7XUL]DP MH SULYUHPHQR NUHW D @ khjestX st@lhby botack®iFLMH L
UDGD NRMH XNOMXpXMH DNWLYQRVWL ]D YULMHPH ERL
]JDGRYROMDYDMX SRWUH BM181 ¥rdrha/Cgdpér i gud.YIOa8:01)L V X U

Iz prethodno navedenih definicija vidljivo je kako se definicija turizma kroz godine, sa svakim

QRYLP LVWUDALYDQMHP L XYRYHQMHP QRYLK VHIPHQDWD X L
GRvVDGDaQML WLMHN UD]JYRMD WXULWDLWH BSXHWGEG YR ROMDN LR E
VH NUR] JRGLQH SRVWRMHUH GHILQLFLMH WXUL]PD QDVWDYL



3.1.2. Turist

Turistf ARVRED NRMD SXWXMH L]YDQ VYRMH VUHGLQH NUDIiUH RC
nije vezana za obavljanje neke MDWLYQH DNWLYQRVWL X PMHVWX NRMH

awR ]QDpL GD MH WXULVW RVRED NRMD RGOD]L QD ¢
]JIDGRYROMLWL VYRMX SRWUHEX ]D RGPRURP LVWUDALYDQMH
isprooDWL L QHAWR QRYR GUXJDpLMH RG RQRJD aWR VYDNRGQHF

7XULVWL SULOLNRP SRVMHWD WXULVWLpNRM GHVWLQDFLML |
SRQDADQMD NDR &WR VX QD SULPMHU RELOD]DN ]QDPHQLWR
suvenira. 8S0RJD WXULVWD ]DKWLMHYD VSHFLILPDQ REOLN RGC
RNDUDNWHUL]LUDQ NDR SXVWRORYDQ L ]JQDWLAHOMDQ 7XUL
QMLK VH RpPHNXMH GD NXSXMX VXY H QiLulérgled@/anjé RAA RiJseé DILUD
SULpD R ]QDpDMQLP L LQWHUHVDQWQLP pLQMHQLFDPD &HO|
3RVHEQR MH YDA&QR GRALYMHWL QHAWRMPRWHQWINAQR SRV
GRPDULQLPD MH GD SRPRJQMLWXUMMWRPDQX L&ERYRIDERUD Y N
GHVWLQDFLML AWR ]QDpL GD VH GRPDULQL WUHEDMX SRWU X
LK QD WR 8WR MH QDMEROMH RG DNWLYQRVWL LVSUREDWL J
daimpRVMHW WXULVWLpNRM GHVWLQDFLML MR& GXJR RVWDQH

.DNR EL VH WXULVWLPD SUXaLR QDMEROML PRJXiUL WXULVWL}p
WH ]DWLP SURQDIiUL QDpLQ NDNR NUHLUDWL IwWoptirmaviiviap N X SR G
L ]JDQLPOMLYD GD GRYyX QA&Ra WekeUd Mitiddnp NaiR udd @ bgHGok g kijaH
slobodnog vremena, rekreacija, odmor, zabad®anje, bavljenje sportom, lijenje. Za druge to
su dodiri kultura, interkulturalno razumijevanjaterpersonalni odnosi, [@nje, obrazovanje i
promjena ponanja, prilika za dquvanje mira u svijetu, bolje razumijevanje gneljudima i
njihovim kulturama. Za tré on je ved @DPspodarska grana i pokrgsvekolikog razvoja dréiva;
turizam potife ubrzani gospodarski rast i razvoj, resigurniji prorafun, veiil zaposlenost, razvoj
prometa i izgradnju prometnica, nimarodnu podjela rada, vestandard i kvalitetudvota3
-DJLU .DR @&WR MH SUHWKRGQR LVWDN QaxXxWIiji swplujL ]DP LPL



X LQGXVWULML WXUL]PD ELOR GD LPDMX XORJX WXULVWD
RGUHYHQX NRULVW

313. 7XULVWLpPpND GHVWLQDFLMD

6YDND WXULVWLpPpND GHVWLQDFLMD MH GUXJDpLMD L SRVHE
obuhvaiD NXOWXUX SRYLMHVW L QDVOLMHYyH UM kad/sxisttD U D N W |
VDVWDYOMHQ MH RG WUALaAWD SXWRYDQMD WXULVWLpNH Gt
GHVWLQDFLMRP PLVOL QD VSOHWORBHUMWNDWNX &L QW UTR\WAL M\ L
IRUPXOLUDQMH SROLWLNH L PDUNHWLQANR SODQULDIMMH X\
5XGDQEIDULU SUHPD &RRSHU

&LOM VYDNH WXULVWLpPpNH GHVWLQDRAMM i HV & UW ¥ KILWMHEON R LD K
7R VH PRAH SRVWLUOL NUR] LVWUDALYDQMH L XSR]QDYDQMH F
NRMD iH LVWLPD SRPRUL GD |JDGRYROMHVYXYRWMW LPRW WEHEHNL
karakterizira i njezina dnRLpQRVW 2QD PRUD RGJRYRULWL QD SUHIHL
]JDKWMHYH WUALAWD 7XULVWLPpND GHVWLQDFLMD MH3NDR MH(
*UDpDQ L HXGDQlpl d $NR WXULVWLPpND GHVWLQDBUMPXXLY SL
LVWX LVSULpDWL WXULVWLPD X YLUWXDOQRP L ILJLDNRP VY|
GREUR VH SR]JLFLRQLUDWL QD wuaLawx

'DQDV VH QD WUALAWX WXULVWLPNLK GHVWLQDFLMD QDOD]L
WXULVWLpNH GHVWLQDFLMH WUHEDMX ELWL LQRYDWLYQH L
WXULVWL PRJX SUDNWLF LU D Vidstirgtlje. GAONURLPY V8 R/NVHH V& B VWL QLD
VYLMHWD QDWMHpPX VH ]D VYRM WXULVWLpPNL VHIPHQW SDUD(
3RYHUDQMH JOREDOQH SRNUHWOMLYRVWL WXULVWD ]QDpL C
lokalno. PremaRPH WXULVWLPNH VH GHVWLQDFLMH PRUDMX VXRpL)\
WXULVWLPNRJ WUALAWD GDQDAQMLFH =D WXULVWLpPNX GHVW
MHGLQLFD NRMD VWYDUD WXULVWLpPpNL SibhRijelovarjem [DihW X ULV V
UDVSRORA&LYLK UHVXUWD *Qm p DL LLK- 5XIEIDMHIG @ R VAWMR Y L & H

WXULVWLPND GHVWLQDFLMD XOD&H X UD]JYRM VYRMH SRQXGH



3.14. 2ELOMHAMD L YDAQRVW WXUL]PD

IDNRQ @&4WR VH XSR]QDOR V NULWHULMLPD YHios@defnid GHILQL
pojmoviturizam, W X ULVW L W XU uVvidgtaykiiild & HVRAELMQIDVQ MWL NRMD VX RE

turizma.

2 WRPH NROLNR MH WXUD]JX'm M bAOLQM HDVDYIRMRW IL DXWRU -DGU
kako je turizamAazvijenom i visoko razvijenom svijetuX YUOR EOLVNRM EXGXUQRVW
VYLMHWD D XNXSQRP pRYMHpDQVWYX VWDOQD L -]DNRQLV
kulturolRAND SRWUHED WH MH-GRRO RKNKED QIDRMBSLIRWFHIQM M LK RUJD QL
viemen8 3UHWKRGQR QDYHGHQR MH NUR] JRGLQD GRND]DQR L
GD VH RGPDNQX RG VYRMH VYDNRGQHYLFH SWwKk&iMXGLPD

GDQDaQMHP VXYUHPHQRP VYLMHWX L YLaAH QHJR SRWUHEQL

IQGXVWULMD WXUL]PD MH LQGXVWULMD X NRMX VH GDQDV ML
YLAH MHU U0H OMXGLPD ELWL VYH SRWUHEQLMHhriged@D]LWL QL
RGPRULWL |]D VYH aWR LK pHND X VYDNRG®HNAQR B PabMR W)X W
konkurenciju masovnih medija i drugih oblika k&8nja slobodnog vremena ponajprije z&dim

pruéd [ovjeku istinske mogiQ RVWL |D AQHSRWRUHEORQNMXMQWMU ]D QH

upoznavanje prirodnih, kulturnih i ostalih vrijednosti drugih naroda i zemalja, u vremenu u kojem

kulturni sadraji postaju sve vanijim [initeljima ukupnogavota jpvieka® -DJL SUHPD
O9XNRQLU
Autor DujmoY L U L V WAURz4mGkao iMddstrija ili kulturna aktivnost usko je

SRYH]DQ V SUHIHQWDFLMRP QHNRJ PMHVWD V QMHJRYRP N>
prezentacije odvijaju na pozornicama koje su stvorene u interakciji destinacgraltivnin
ORNDFLMD L ]DSRVOHQRJ RVREOMD L WXULVWD 6DPD WXU
SRQD&aDQMHP WXULVWD VWYRULOD MH WDNRWHWisn&®VaAH SR]RU
JHRJUDIVNRP SRORADMX N X O WirdtskiSRWetih@ s\v@ka Adhljd kavija LO L N L
RGUHYHQH REOLNH WXUL]JPD NRMH ]DWLP QXGL WXULVWLPD
WXULVWLPD RYLVQR R WRPH NROLNR MH VDGUADM NRML LVWL
raznovrsnijatouH LVWD SULYXuL YL&A&H SRVMHWLWHOMD



Aurizam je fenomen slobodnog vremena par excellence, ali njegova je karakteristika i ta da je i

dio stanovniiva radno angdran kako bi se turisti mogli pojaviti i kretati, da bi mogli zadovoljiti

svoju turistifku potUHE X 'UXJLP ULMHELPD RGPRU MHGQLK ]DKWLMH
slobodnog vremena na turiiti nafin, koje traa rad drugih, osobitost je turigiog fenomena

-DJLU 9DAQX XORJX X WXUL]PX L UD]YRMX WDPNHPD LF
GHVWLQDFLMH 6WDQRYQLFL WXULVWLPpNH GHVWLQDFLMH W
GRALYH WXULVWLPNX GHVWLQADEDM X R IV W\ @ FOVQN IF Q WVLXPUQLLMWALL
NRML VX RGUADOL WUDGIVPLMXRPHY BREMHVDXRLY IDVON LY NUHD BrHRV W L

3.2. Vrste turizma

3RVWRML QHNROLNR YUVWD W XU L }B7pnasodiWarsel tufizamydije¥ @H N L V.
VOMHGHUH YUVWH

x A'RPDUL WXUL]DP HQJO GRPHVWLF WRXULVP

X Receptivni turizam ili uzlazni turizam (engl. inbound torism)

x Emitivni turizam ili izlazni turizam (engl. outbound tourism)

X ,QWHUQL XQXWUDaAQML WXUL]DP HQJO LQWHUQDO WRX
x Nacionalni turizam (engl. national tourism)

X OHYyXQDURGQL W XU LipBaPtouHsy O LQWHU QD

X Intraregionalni turizam

X ,QWHUUHJLRQDOQL WXUL]DP3

'"RPDUL WXUL]DP MH YUVWD WXUL]JPD X NRMHP WXULVWL RGC
JHPOMH X NRMRM 4LYH B5HFHSWLYQL WXUL]DP MH YUVWD WXI
borave u zemlji koja se promatra. Emitivni turizam je vrstezina u kojoj)V X WXULVWL QD WXL
GHVWLQDFLML RVREH NRMH 4LYH X GUXJRM JHPOML ,QWHUQ
GRPDUHJ L UHFHSWLYQRJ WXUL]PD 1DFLRQDOQL WXUL]DP MI
WXULVWLPpND BEMWRVYIPYPRYSRRWYD X JHPOML L LQRJHPVWYX
turizma koja je kombinacija receptivhog i emitivnog turizma. Intraregionalni turizam je vrsta

WXUL]PD NRMD REXKYDUD SXWRYDQMD VWDQRYQL&MUMHGQH L



, QWHUUHJLRQDOQL WXUL]DP MH YUVWD WXUL]PD NRMD REXK
UHJLMH X NRMRM aLYL

+UYDWVNH MD MHGQD RG SR]QDWLK WXULVWLPpNLK GHVWLQDT
WXUL]PD WH QD G W\DHWMDHN W LI\WRGEIDD W XD ELUH +UYDWVNX NDR

33. 7XUL]DP X 2EDUDPRIMVNRM aXSDQLML

7TXULVWLPpND GHVWLQDFLMH JUDGL VH NUR] YULMHPH .DNR E
WXULVWLPD SRQXGLWL U D] Q&0 haNsHmMe.MGoyadnijddta gradd R, @ge Q X L U D
LOL GUADYH UD]YLMDMX RSVHAQH SURJUDPH AEUHQGLUDQMI
QDJODVLOL VYRMX MHGLQVWYHQRVW QD GDQDAQMHP YLVRNI
LPLGAD W XULVW L p NkerigeHazia lsi@dstvaoprorGotivaib Kakhpanja u vlastitim

G U aD Y D P Dkwlitetnif@d/ddridsa prema gostima do isticanja slavnih stanovnika, kreiranja
YDaQLK GRJDYyDMD L VWYDUDQMD QRYLK DWUDNWLYQLK OR
WXULNWUPNRWX QDGPRUQLMH UH ELWL QH ERJDWLMH YHU N
NRMH UH SRQXGLWL RULJEBQDMPRMLL GUXNpLML GRAaLYOMDM

+UYDWVND MH SRGLMHOMHQD QD aXSDQLMH RG M&KddK VYDND
MH X SLWDQMX WXUL]DP PHYyX aXSDQLMDPD NRMH VH QDOD]H
WXULVWLPNLP &aXSDPEDWD@PD VB AXESHBRMBMDOMVND aXSDQLMD M
X VMHYHURLVWRpPQRP GLMHOX 5 BIRERWHX+IU $DWVWHUH 3O B
NP 2QD REXKYDuUub NUDMHYH RNR GRQMHJ WRND ULMHNH 'U
ULMHNH 'XQDY VWYRULOR MH .RSDpNL ULW D RQR MH VYMHW
SURJODAHQRSMHUFDGUNRPIDAWLUHQR NDR:SRVHERY |RIROWRAEQR Y
OUYLFD ODYDUDFD XJRGQX NOLPX SRYROMDQ JHRJUDIVNL SF

RVMHBEREBDQMVNX AXSDQLMX NDR DXWHQWLPQL GUMEXOM NR
pLQL WHULWRULM N R Meétakiiiieprisodd IIRVERNB OWHBRIW DPRpYDUD
ORYLAWD WH .RSDpPNRJ ULWD NDR MHGLQVWYHQRJ 3DUND
VPMHAWHQX LVSRG YHOIINVR 5 BG D X RIS REBWD XCROCRGYBRLYRWLQI

vinogradi, termalni izvori, znameniti dvorci, sakralni objekti, spomenici, parkovi, obiteljska

1C



SROMRSULYUHGQD JRVSRGDUVWYD HWQR VHOD XJRVWLW
ko GRPDURP KpPPOHRE@LP NMQOLPODMHE®MRDQMVNX aXSDQLMX MH
destinacijonr® 2V M-HEPNJ®D QMVND aXSDQLMD

7XULVWL NRML VH RGEDOIH SRVMNMKVWIXED QIVMIH PNRR X XaLYDWL
NXOWXUQRM EDA&WLQL GRPDULP L HNtROd&@ENKoj gabirénbhiskpl P SURI
SRQXGL RELUL YHOLNL EURM SDUNRYD XSR]QDWL VH VD VHR
prirodi. 2YD aXSDQLMD QXGL YHOLNL EURM DNWLYQRVWL NRMH
VPMHAWDMH RYLWVQOQ@RIRVBXUBILMWEQFLPD UD]J]YLMHQR QHNROLNI
RVWDYLWL UDYQRGXaQLP
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4. 1IDVWXS WXULVWLPpNLK |IDMHGQLFD QD LQW

AXULIDP MH SRVWDR QDMPDVRYQ@fAD SRMOYDQRYWHY BHWWNQP F
oblike DUDQAaPDQD WUDAL QRYH REOLNH RUJDQL]DF«<H UHVXUVH
REOLFLPD WXUL]JPD NRML LPDMX NRPSHQ]DF<«<VNL HIHNW X

ALYOMMHQKDN L 6LQGLN .DNR EL VH SWRWDLFKNWXEBRYQ
GHVWLQDFLMH L DUDQAPDQLPD NRML VX UDVSRORALYL QD QH
]JDMHGQLFH NRMH WXULVWLPD SUXADMX VYH LQIRUPDFLMH YH

41. 'HILQLFLMD L RELOMHaM®MD WXULVWLPNLK |]DMHGQLF

7XUuLvwL VH SULMH RGODVND QD WXULVWLpPNX GHVWLQDFL
PRIXUQRVWLPD NRMH UH LP LVWD SUXaLWL -HGDQ RG QDpLQI
LQIRUPLUDWL L HGXFLUDWL R WXDOQWWIPP NVRM LG/HWLVE N ®I D JFELNVHL €
WXULVWLPpNRJ RGUHGLAWD IGAJXRW ¥ BW M BFEEY&AHZNHE [\DWI W E@LLF-HH
RGUHGLaAWD QD NRMH aHOH RWLUL

AXULVWLPNH VX |DMHGQLFH GLRQLFL NRML SR&jeSddtx WXULV
UDGH QD XQDSUMHYyHQMX L UD]JYRMX SRVWRMHiULK L QRYLK
WUHQGRYLPD X WXUL]PX L LQLFLUDQMHP UD]JYRMD SURL]YRGE
SXWQLND NUHDWLYQRVW QRYLXGREXYONMDMYON VHIGDY K DSFOWM
*UALQL

6 REJLURP QD 4aDUROLNX L YHOLNX SRQXGX WXULVWLpPNLK GH
SUDWLWL 4WR VH GRJDYD QD SRGUXpMX WXUL]PD S5W]YRM W)
PRJOL LVSUREDWL QRYH VWYDUL L GRALYMHWL QRYD LVNX)\

novitetima u turizmu.

ABAYH MH RpLWLMH GD X VXYUHPHQRP WXULVWLpPNRP RNUXA&M X
YHUL EURM RWWY D WIDWW HVBHGLQVWYHQH L QH]DERUDYQH WXUL
X FLOMX IDGRYROMHQMD QMLKRYLK SRWUHED GROD]L GR SU
SURL]YRGL SRVWDMX VYH VORAHQLML D EURMVYRMHGEILQID @il

12



(/RQpDULUO %ROIHN L 6WDQLU 7XULVWLPpNH IDMHGQLFF
GD LK XSR]QDMX V WXULVWLPNLP SURTZRVRGRPI LWAOUW MWL b INNHF
SUDWH NDNR VH UD]YLWDB WRWIRPNLEYWIL SWRIPIRRIGUD QD WUa
SULPMHQX UD]OLpLWLK DNWLYQRVWL .UR] SURPRFLMX WXUL
WXULVWLpNH IDMHGQLFH GRSULQRVH UD]JYRMX WXUL]JPD

7XULVWLPpNH [DMHGQLFH VSHHAROXMMX WIXNKRRGW R\PYHH a3WARR L IV DVGHH
NRULVWL [DMHGQLFH X NRMRM GMHOXMX WH SRVOXMX NDR
RVQRYQD RELOMHaMD WXULVWLpPpNLK ]IDMHGQLFD NRMD VX RQ
isaveza, W R VX RSUD NRULVQRVW L QHOXNUDWLYQRVW RGQRVQ

5DJ]ORJ RVQLYDQMD WXULVWLpPpNH |IDMHGQLFH LOL WXULVWLPp
MHGQRVWDYDQ .UR] LVWH VH aHOL XSatnyKavadalpitaniSURPRY
+UYDWVND V RE]JLURP QD EURMQH OMHSRWH NXOWXUX L U
SRGUXpMX LVWH SRNUHQXWL L GMHORXDWVYWUWUPNHLEDWH G\@]
RUJDQL]DFLMH NRMH GMHWXNWRI PRH QDG EPKXQEHD/ WL RV B LY DM X
UD]YRMD WXUL]PD 5HSXEOLNH +UYDWVNH L JRVSRGDUVNLK L¢
ugostiteljske usluge i usluge u turizmu ili obavljaju drugu djelatnost neposredno povezanu s

turizmomnan®LQ GD XSUDYOMDMX GHVWLQDFI3MRP NGRID URD W XQU L MWN
zajednicama i promicanju hrvatskog turizma, 2018 DKYDOMXMXUL WXULVWLpPNLP ]
GMHOXMX QD SRGUXpMX +UYDWVNH WH DQJDap@xnjlVWLK X
+UYDWVNH NDR WXULVWLpNH GHVWLQDFLMH +UYDWVND MH C

42. '"MHORYDQMH WXULVWLPpNLK |[DMHGQLFD

3RWSXQR MH RpPHNLYDQR GD VYDND WXULVWLPND GHVWLQ!
XQDSUHYyXMH VYRMX SRQXGX L dLUL SRGUXpMH VYRJ GMHOR
BEDGL SULYODpHQMD SRWHQFLMDOQLK SipikaNhiwedfekathQMD RV
UHJLRQDOQLK DNFHOHUDFLMVNLK L GUXJLK HNRQRPVNLK X
PLMHQMDWL L VWYDUDWL QRYH SURL]YRGH PR]DLNH SURL])
VSHFLMDOL]DFLMH VSHFLQMDOWL$HFD @D oS0 NHW D UCRYARPOLMH |
]ODpPHQMD VDGU&DMD L:HGEEL UDQURY WILaS RWNIR XDVWWDHFDM QD \
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GHVWLQDFLMX L UD]JYRM LVWH LPDMX L VDPL WXULVWL NRN
GRVWXSQRVWL UD]QLK LQIRUPDFLMD SRVWDOL LJUD]JLWR F
preferencija turista, turisti imaju veliki izbor te zahtijevaju da se prema njima prilikom posjeta
WXULVWLpNRisupga hiwaial@D FLML S

Poseban utiecaj@ WXULVWH L QMLKRY GRALYOMDM WXULVWLpNH GH
QD WXULVWLpPNRP RGUHGLAWX 7R QD SULPMHU PRJX ELWL
proizvoda+ MHOD L SLiUD SUKGW\WBNRR 5RAMEQBRH G XIM X W WHNR R/ \F
DYDQWXUX RGQRVQR QHNL GR&LYOMDM X REOLNX GRJDyDMLE
GHVWLQDFLML 6YDNL RUJDQL]LUDQL GRJDYyDM MH MHGLQVWY
]JD RSX4WDQMH NRMD SWABVWDNIOAHEQWH GUXGWRHQR LOL NX
VH PRJX RNDUDNWHULJLUDWL NDR RUJDQL]JLUDQD SULJRGD
HOHPHQWD L PXOWLSOLFLUDQMX ]JDGRYROMVWYD AWOPDWOWD S
i RudD QP/IXW D UL i

3UREOHP NRML VH MDYOMD V REJLURP QD YHOLpPLQX WUALAWE
MH NDNR UD]YLWL WXULVWLpPNX SRQXGX NRMD iH X SRWSXC
SURQDUL WXULVWMHNRH RCURGIRWBIUDRVL L LVSXQUistiL VYD Q
GDQDAQMLFH VX LVNXVQLML L ]DKWMHYQLML SD WXULVWLPN
SRWUDAQMD PHYyXVREQR XYMHWXMX L VXNODGQR WRPH PLMH
SUHIHUHQFLMDPD SRWUD&QMH GRN V GUXJH VWUDQH SRWUL
*UDpDQ L HXCGDQi i

SNWLYQX XORJX X UMHADYDQMX SUREOHPD SRQXGH L SRWUL
zajednice. One sWWH NRMH SRYH]XMX WXULVWH V WXULVWLPNLP RC
RGUHGLAWH WHKUREWIUAD QD UD]JLQX QD NRMRM GMHOXMX FL
VOMHGHUGL

Xx SRWLFDQMH UD]YRMD L XQDSUMHVHQR 8RS BR® B XIH\I H JO W X\
SuU osnovane

X SURPRYLUDQMH WXULVWLpPNRJ SURL]YRGD

x UD]YLMDQMH VYLMHVWL R YDAQRVW ly DWYOHNPIDMIXBRW UH E L

14



3UHWKRGQR QDYHGHQR XND]XMH QD YDAQRVW WXULVWLpPNLI
LPDMX QD WXULVWLPpNRP W U Blivatskof je 8 U H )WK@RFG QRERINY 1D Q@ RQ R
WXULVWLPNLP IDMHGQLFDPD L KjyRdonesen QMK gkdin¥.DWVNRJ W XU

ADMHGQLpPWK UFLL\OWIHMMNLLK |[DMHGQLFD VX

1. razvoj i marketingGHVWLQDFLMH NUR] NRRUGLQLUDQMH NOMXpC
SODQLUDQMH UD]JYRM WXULVWLPNLK SURL]JYRGD X GHVYV

odluka), u skladu s dokumentima kojima se definira nacionalna strategija razvoja turizma

2. 0sigXUDYDQMH FMHORYLWLMH ]DVWXSOMHQRVWL VSHFLIL
MDpDQMH ORNDOQH UHJLRQDOQH LQLFLMDWLYH L SRYH
QLYRX UDGL VWYDUDQMD PHYyXQDURGQR NRQNXUHQWQLK

3. SREROMaAabQMH XYMHWD ERUDYND WXULVWD X GHVWLQ
JRVSRGDUVNLP GUXaAWYHQLP L GUXJLP XpLQFLPD WXUL]I
XQDSUMHYHQMD VYLK HOHPHQDWD WXULVWLpNib UHVXUV
JDAWRNROLAD NDR L SULURGQH L NXOWXUQH EDAWLQH
=DNRQ R WXULVWLpPpNLP IDMHGQLFDPD L SURPLFDQMX KU

6YH WXULVWLpNH |[IDMHGQLFH X +tUYDWVNRM WUHEDdMX GMHO
iste trebgjuSULOLNRP UD]J]YRMD WXULVWLPpNH VWUDWHJILMH WH S
GREURELW VWDQRYQLAWYD L RNUXaHQMD X NRMHP GMHOXM X
WXULVWLpPpNLK IDMHGQLFD WUWEDWLXK XINVOIM XY AN HK KQUHD GDL G R

AXULVWLPNNRDMHRWIFHK NRRUGLQLUDMX L RODN&ADYDMX NU
SURL]YRGD SRVWLaX UHVSHNWDELODQ RGQRV LQWHUHVQLK
XQDWRp pHVWR ®DQWLPD UTRMBBREORQLP ILQDQFLMVNLP VUHGV'
SRWLpX VYLMHVW R YDAQRVWL JRVSRGDUVNLK GUXaWYHQLK
SRWUHEX L YDAQRVW RpPpXYDQMD L XQDSUMHYHGMBL® XULVWL
*UaLQLu -111). .UR] GUX&WYHQR RGJRYRUQR GMHORYDQMH
MHGLQVWYHQRVWL SRMHGLQH WXULVWLpNH GHVWLQDFLMH
GHVWLQDFLMX PRJX XpLQLWL L SjbilnXDopoSj L YLVRNR NYDOLWEF
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43. 1DVWXS WXULVWLpPNLK |[DMHGQLFD QD LQWHUQHWX

9DAQRVW WXULVWLpPpNLK IDMHGQLFD QD LQWHUQHWX GDQDV |
L VYRMLP DNWLYQRVWLPD WUHEDMX SULYXGBR\G\RHP\D Ll W LL IAQIRN
posjetitef X SUDYLOX SULPDUQR PRWLYLUDQ SRWUHEDPD RGPRUD
NDR LVWUDALYDp L WUDAL QRYH VDGU&ADMH LQIRUPDFLMH L ]
VD JHPOMRP GRPDULexRrd i RedstsivHik Iswo)& RiYuke koju svjesno ili nesvjesno

zastupa i provodi kao turidt -DJL U ,PDMXUL X YLGX SRWUHEH L &
]JDMHGQLFH WUHEDMX NRQFLSLUDWL VDGUA&DM NRMDPNDRP XQLF

i zanimljiv turistima.

7XULVWL GDQDV XYHOLNH UDJOLNXMX VH RG WXULVWD X SUR
WXULVWLPNX GHVWLQDFLMX GD VH RGPRUH L XSR]QDMX QRY
VSHFLILPQLMLRRAWRORQMIAHOM UD]OLPpLWH VDGU&ADMH ERJDW
UD]JOLPLWLK LJOHWD ERJDWX JD $&WWIRIOLR/RWLIN XS RMESE Q LFOIL b
DQJD&NYUDPMHUQHWX WXULVWLPD SRQXGLWL UDRORMUNWOEDR
EXGX RSX4WHQL DYDQWXULVWL KHGRQLVWL L SUXALWL PRJ
L RELPDMLPD

7XULVWLpNH |[DMHGQLFH GDQDV QDMpHaiUuH NRPXQLFLUDMX C
stranica. Osim aktivnkomunikacije putem # XaWYHQLK PUHA&D L ZHE VWUDQLFC
RJODaDYDMX VH L QD UD]OLpLWLP SRUWDOLPD WH LPDMX
NRPXQLFLUDMX R WXULVWLPpNRM SRQXGL WXULVWLPpNRJI RGL
Internet je suvremeh PHGLM SXWHP NRMHJ WXULVWLpPpNH ]DMHGQLF
NRPXQLFLUDWL V WXULVWLPD GYDGHVHW L pHWLUL VDWD GQ
1D SULPMHU WXULVWLpPpNH ]DMHGQLFH QH S ULINXDWEKG YLL\GW H)
QDNRQ aWR LK |]DYU&H X GLIJLWDOQRP REOLNX REMDYOMXM
REMDYOMXMX QD LQWHUQHWX WR ]1QDpL GD UH LVWH YLGMHW
LP VH VYLGL VDGUADM E WREXWIH WRRW K QIF\.W DIONFRR RSRWHAG L & W H
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5. 7XULVWLPND ]DMHEDQUIF@QM2AMMHH X RD QL M H

6YDND JHPOMD LPD ]DNRQVNL XUHYHQR NDNR IXQNFLRQLUD
]IDMHGQLFD X +tUYDWVNRM SRGLMHOMHQ MH QD VOMHGHUGUL QD

1) AokalnaWXULVWLpPpND |IDMHGQLFD RVQRYDQD NDR ORNDOQD (¢
]D SRGUXpMH MHGQH LOL YLAH MHGLQLFD ORNDOQH VDPI
cjeline

2) UHJLRQDOQD WXULVWLPpND ]DMHGQLFD RVQRAMHIDN NDR
RUJDQL]DFLMD ]D SRGUXpMH MHGQH LOL YLAH MHGLQLFD

3) 7XULVWLpPpND |DMHGQLFD *UDGD =DJUHED ]D SRGUXpPpMH *L

4 +UYDWVND WXULVWLpPND ]DMHGQLFB 3D NRRG BRX IMXH) L5/HABLX
zajednicama i promicanjorvatskog turizma, 2019).

2VMHHPENRUDQMVND 3XSRQLMPL]DENRDDIGRMR VXVWDYX WXULVWLp
MH UHJLRQDOQD WXULVWLPND JDMHGQLFD NRMD LPD QHNROL
3UDNWLPQL GLR GLSOWRPWHI R/H UDDG Q CBVM. X SX 7 X Utakamjskdo NH ]D M
AXSDQLMH

51. 2SUHQOWBLRWLpPpNRM ]DMEHEBUIOETM2NVMEAKSRQLMH

1D SRGUXpMX 60DYRQLMH L %DUDQMH RVQRYDQD MH 7XULVW
je od straneW X ULV W LbRH JOPGERBYD RSULQD L P MkbV ¥ BalazewtjX UL VW L
GMHOXMX QD SREXPYMVNHEYSRQLMH B6NUDIHQL QDJLY MH 7

u Osijeku.

AXKULVWLPND |DMEDGQDBM\2N M H XIS Bt€kst Bajednida)DeOovgnidddifa
NRMD GMHOXMX SR QDpHOX GHVWLQDFLMVNRJ PHQDGAaPHQW
WXUL]PD 5HSXEOLNH +UYDWVNH L JRVSRGDUVNLK LQWHUHYV
ugostiteljske usluge i usluge u turizmu ebavljaju drugu djelatnost neposredno povezanu s
WXUL]PRP QD QDpPLQ GD XSUDYOMDMXE DGH\QMLVQNEHF [BM/EDBAQQ\M H.
TXULVWLpPpNH |DMEGQD G M 2NN EAKSRQLMH 2VQRYDQD MH R
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7XULVWLPND ]DMid@INVANH 20BN H ]DGXAHQD MH ]D VWUD\
2VMHBNBDQMVNH 4XSDQLMH NDR WXULVWLpNH GHVWLQDFLM
EDUDQMVNRM &XSDQLML GDMH LQIRUPDFLMH L SURYRGL L
destinaciju OSHpNEFDUDQMVNH &XSDQLMH WH MRD DINGI Xaitivgisei HD P D U
2VMHBENBDQMVNH 4XSDQLMH

A 5DGL XQDSUHYLYDQMD RSULK XYMHWD ERUDYND WXUL
SRGUXpMD =DMHGQLFH L UD]YLMDQMWMD WYX&WMYMQLR Y DRQRMW
WXUL]PD WH SRWUHEL L YDaAaQRVWL RpXYDQMD L XQDSUHYHQNM
=DMHGQLFH D RVRELWR ]JD&WLWH RNROL&D ]DGDuUH =DMHGQL
VOMHGHUH

6 W U D WiikagjliRazy@ D
VXGMHORYDQMH X LJUDGL VWUDWHANLK GRNXPHQDWD L

GRQRAHQMH VWUDWHANRJ PDUNHWLQ&NRJ SODQD 1D
VWUDWHANRP PDUNHWLQANRP SODQX KUYDWVNRJ WXUL]PD

1.3. sudjelovanjeX SURYRYHQMX VWUDWHANLK PDUNHWLQANLK SUF
WXULVWLpPpND |[DMHGQLFD

1.4. sudjelovanje u procesima zakonodavstva, prostornog planiranja te ostalih instrumenata
UHJXODFLMH L XSUDYOMDQMD QD UD]RQINXAXSQWORB UGX LM
RGUALYRJ UD]JYRMD WXUL]PD

NRRUGLQDFLMD L NRPXQLNDFLMD V GLRQLFLPD SULYDW

VXUDGQMD V NOMXpQLP SDUWQHULPD L GUXJLP axsDQL
svih razina radi razvoja poGH NOMXpQLK UHJLRQDOQLK L PHYyXUHJLRQD

SUDUHQMH L SRGXSLUDQMH NDQGLGLUDQMD MDYQLK V
sufinanciranja i izvore sufinanciranja iz Europske unije u suradnji s ostalim
AXSDQLMVNLP UHJLRQDOQLP GLRQLFLPD L ORNDOQLP WXULWV\

SRNUHWDQMH L XSUDYOMDQMH LQLFLMDWLYDPD UD]®
SURL]YRGD aXSDQLMH UHJLMH

2. Upravljanje sustavom turizma
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2.1. upravljanje kvalitetom+ XWYUWHLYIRQUNPL NULWHULMD L R]J]QDND N
SURL]YRGD QD QLYRX aXSDQLMH UHJLMH

XSUDYOMDQMH MDYQRP WXULVWLpPpNRP LQIUDVWUXNW XL

SURYRYHQMH MDYQLK QDWMHpDMD ]D GRGMHOX SRWS
SRWSRUD WXULVWLpPNLW XIDIWMEA@NEDRBEGRYROMQR UD]YLMHC
SURMHNWLPD WXULVWLPNLK LQLFLMDWLYD L SURL]JYRGD QD
AXSDQLML UHJLML

SURYRYHQMH HGXNDFLMD L SRGL]DQMH NRPSHWHQARUMD
VHNWRUD QD SRGUXpMX aXSDQLMH UHJLMH

QDG]RU L NRRUGLQDFLMD ORNDOQLK WXULVWLpPNLK ]DM
,QIRUPDFLMH L LVWUDALYDQMD

XVSRVWDYOMDQMH GHWDOMQH WXULVWLpPpNH VWDWLVW
SRWUDaQML

3.2. sudjelovdld MH X UD]JYRMX L XSUDYOMDQMX VXVWDYRP H
LQIRUPDFLMVNLP VXVWDYLPD VXNODGQR XSXWDPD +UYDWYVNI
WXULVWLpNL LQIRUPDFLMVNL SRUWDO WH HYLGHQPUWIX VYLI
AXSDQLMH UHJLMH

SURYRYHQMH LVWUDALYDQMD R IDGRYROMVWYX SRVMH\

XVSRVWDYOMDQMH VXVWDYD SRVORYQH LQWHOLJHQFLI
ED]JH SRGDWDND % % SRUWDO LWQURWWHPILWH]DZD MH JL\VQA UaDXEA T

4. Marketing
RGQRVL V MDYQRA&UX

VWYDUDQMH RGUADYDQMH L UHGRYLWR NUHLUDQMH
GUXaWYHQLK PUHAD

GHILQLUDQMH VPMHUQLFD L VWDQGDithG DnalddjaBREOLNRY
ORNDOQLK WXULVWLPpNLK |DMHGQLFD

XVSRVWDYOMDQMH PDUNHWLQ&NH LQIUDVWUXNWXUH W
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SURYRYHQMH DNWLYQRVWL VWUDWHAaANRJ L RSHUDWLY
RITOLQH DNWLYQRYWHH PUSBRH OMWGBUXaAWYHQLK PUHAaD VDN
SUHIHQWDFLMH SDUWQHUVWYD VSRQ]JRUVWYD L VOLpPQR

NRRUGLQDFLMD L SURYHGED XGUXaHQRJ RJODAaDYDQMD
4.7. obavljanje i drugih poslova propisanih ovim Zakonom ili drugiopigom.

=DMHGQLFD MH GXaQD YRGLWL UDpXQD GD ]DGDuUH NRM
PDUNHWLQANLP VPMHUQLFDPD L XSXWDPD +UYDWVNH WXULV\

=DMHGQLFD VXUDyXMH V UHJLRQDOQLP WXULVW IpfONDL®® RUJ|
PHYXQDURGQLK WXULVWLPpNLK RISIAWUMTYODEVWDPINKNUB M GIQ XKL
EDUDQMVNH aXSDQLMH

7TXULVWLpND ]DMHGQLFD YHUO JRGLQDPD UDGL -Ha2anjské) RPLFDC
AXSDQLMH 'R VDGD MH X WRPHEEUDQMWNEMEAZSDQUMD 2V MR
SULYODpPL VYH YL&H WXULVWD ]DKYDOMXM Maiddpujupe QRO LNRM
SRVOMHGQMLK QHNROLNR JRGLQD QDJODVDN MH ELR QD RU.
HeadOnEast imazacifRVMHWLWHOMLPD SRQXGLWL MHGLQVWYHQL G
tradicionalre i suvremer ponuce Slavonije i Bararg, sudjelovanjeX U D ] Odkpvndgtinia te
SUHGVWDYOMDQMH ERJDWH SRQXGH SURL]JYRGD NRML VH S
Hrvatske.

5.2. NastupT XULVWLPpNH ]DMHEDQULFGIMAAMMHHAXBRD QLMH QD LC

Internet je zamijenidradicionalne komunikacijske kanale. Postao je izrazito popularan u jako
NUDWNR YULMHPH 5D]J]ORJ QMHJRYH SRSXODUQRVWLIi NRMD W
SXWHP QMHJD VH PRaH GRVAJQWW U QrHMD LM\H. & WIRAVCEpW XPEGHGR. MV
MHGQD RG QMHJRYLK QDMYHULK VQDJD 6QDJD VH RpLWXMH X
LOL NRULVQLND NRG NRMLK SRVWRML VYLMHVW RGQRVQR V
potrebu te su u pravilu proaktivniiselek@/L X RGDELUX3 5XaLi0 %LORA& L 7XUNEL
JD VH NRULVWL X UD]OLpLWH VYUKH D PHYyX NRULVQLFLPD V
SRGUXpMX +UYDWVNH
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7XULVWLpPpND |DMEGORED V2NVHKAEKSRQLMH XQD]D&ra@ill NaAROLNR .
stvaranju novog identiteta.DNR EL VH LVWDNQXOL PHYyX GUXJLP WXULVWI
7XULVWLpPpND ]DMEHBEUDLFDV2NVHI XS RQLMH X SURWHNOLK QHNRO|

1. ,]UDYyH®db siadia koja je danas aktivna QXGL LQIRUPDFLMH YH]DQH
SRIXGX WXULVWLPpNL SURL]YRG WH GRJDYyDQMD QD SRGL

2. lzrayHQ)MMAHERRN SURILO A9LVLW 60DYRQLMD %DUDQMD?3

3. ,]U Dy kh&adham profil Aisit.slavonija.baranja

.RPXQLNDFLMD 7XULVWLEDN DRQMNG E LPHS DOM MPNRD LQWHUQH\
ELWL UHGRYLWD MHU VH SXWHP LVWH PRA&H GRVHJQXWL YH!
WXULVWH AI1LMHGDQ PHGLM GR XBRID DRDWMH \XWVRSNL FD WARION RIRL
VOXpPpDM V LQWHUQWMKRPLpNDK SBRORRGER LQWHUQHWVNH PUHAF
LOQWHUQHWVNH ]JDMHGQLFH X GRVDG QDMYHURM PRJXURM PMF
RJODADYDQMD NRPKWQYNDEYBRGNIXK FLOMHYD® 5XaLi %LORA L
L]YUVWDQ PDUNHWLQANL L NRPXQLNDFLMVNL NDQDO ]DWR aW
V QDJODVNRP QD WR GD VH SXWHP LVWRJD PRAH alufist® HQW L UL

UnastavkuSRJODYOMD QDYHVW (UH VH L SULND]{EWIUDNQMNR NHK @ XBW (

nastupa naternetu.

52.1. 1IDVWXS 7XULVWLpN HE PDUIMHGVIAN-HH 2X/S/CHPpNNRHar@® L QW H U C

1D ZHE VWUDQLFL 7XUYMWERRD QD WMKMK GIFD/ALBHRQDUL VON

informacije:

X 9LGL L GREXXKIYDUD WXULVWLPNX SRQXGX 60DYRQLMH L %
]JD SRVMHWLWL JDVWURQRPLMX L]JOHWH L VOLpPQR

x Okusi destinacijut REXKYDUD YLQDULMH U Shvonj@iBaran@H QD SRG U X

x Planiraj putovanjet REXKYDUD LQIRUPDFLMH R WXULVWLpPNLP XUH
6ODYRQLMH L %DUDQMH R WRPH NDNR MHVMPRVYH GRH LPR &
SURQDUL VPMHAWDM QD SR G B N BEKYRQ infbimakije’o D U D Q
YH]DQH D-EDMBPWR/NX &XSDQLMX
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x 'RIDyDKRMBXKYDUD LQIRUPDFLMH L QDMDYH R GRJDYyDQMLP
2VMHBENBDQMVNH AaXSDQLMH

x Digital nomals +segment koji se odnosi na kratko predstavljanje Slavonije i Baranje,
XSR]QDMH VH V SRQXGRP 60DYRQLMH L %DUDQMH WH VFE
Slavoniju i Baranju

x COVIDINFO +VDGUAL VYH LQIRUPDFLMH YHID BOrivat}kvk8d@ QGHPLM

bi turisti unaprijed mogli dobiti sve informacije vezane za korona virus.

SLAVONUA Naslovnica Vidii dotivi Dogadanja Digital nomads COVID INFO

HeadOnEast brosura Pl
Saznaj $to sve nudi istok. Prelistaj hedonisticku brosuru i
otkrij skrivena bogatstva Slavonije i Baranje. & gigh
Y, AR . _-m
Prouzmi broduru ﬂ ! - AN
I | A
r P
1 3 e
)
<
>>

h—— T
Slkal :HE VWUDQLFD 7XULVWELENHOQMMB B L3RS RQMM BN R

L S

4 HeadOnEst i

Izvor: https://visitslavoniabaranja.con#021.

1D 60LND SULND]DQ MH L]JJOHG ZHE VWEDW®DLE M VMNKHI LAKE DI
6WUDQLFD MH YL]XDOQR SULYODpQDMYDAQDMGBRIYQIRFUPUHL @I
WXULVWLPNX SRQXGX 60DYRQLMitserfriehdye B j@dviddtaveeDj® Ba VW U D (
N R U L a MérisQddvhid dhje sve informacije koje su mu potrebne.

SRVHEQR VH PRAH LVWDNQXWL E WBhvYilWiRualnt teks@i@igpiiRaz W3 X NR
Slavonije i Baranje % UR&aXUD MH SXQD SRVHEQLK L MHGLQVWYHQLK G

tradicijom, prirodnim ljepotama i ponudom Slavonije i Baranje.
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https://visitslavoniabaranja.com/

52.2. 1IDVWXS 7XULVWLDpN HE [DIMDHGVANH @MsiHpiddRidolQ D L Q

7XULVWLpPNDV R MBISEEDDL.GRVNBENWISYQDMHH L QD GUXAWYHQLP P
Instagram.6 O X aEHQIXYWR M. OpNH D MEBGWOLEMV2VHMEESRQLMH QD )DI
Slavonija Baranjaprati skoro 12 000 ljudi kojsvakodnevno putem istoga dobivaju informacije
YHIDQH |D QDMQRYLMD GRJDYDQMD PMHVWD NRMD YULMHGL
lako ova zajednica ne broji veliki broj ljudi na Facebooku, u istoj se svakodnevno ostvaruje
komunikaciiD LIPHAXXLVWLpNH ]D MEHIEUDLE M \2\/Hvhbl 8 RQrhiikhcija

LIPHyX SUDWLWHOMD VWUDQLFH

Slika2. )DFHERRN SURILO 7XULVWAIpBIBIQD VNI @KBB QIVNIHH b

lzvor:|https://www.facebook.com/visitslavoniabarahi2021.

Na Slika 2. prikazan je izgled Facebook profiaX ULVWLpNH ]D MEGUIO.GM V2NH B K BB C
,] SULORAQHQRJD PRaH VH YLGMHWL GD MH SURILO YL]XDOQR
GRIJDYyDMLPD NRML VX DNWXDOQL QD SRGUXpMX 60DYRQLMH 1

23



52.3. 1DVWXS 7 XULVW2L\pN Hip SDRMHGVMN-HH A X S D QstdidamQ D LQW H U C

2VLP VOXAaEHQRJ SURILOD QD )DFHERRMNYP U DRWMNMWL ANXB D]@Q I\
RWYRUHQ L VOXAaEHQL SURILO Ofadgeohxiil VisitQI&/bhijR harhda, ,QV WL
SUDWL @é W 80Yos@a koje, kao i pratitelji na Facebooku, svakodnevno dobivaju

LQIRUPDFLMH YH]DQH ]D GRJDYDQMD SURL]YRGH L WXULVWL

Slika3. ,QVWDJUDP SURILO 7XUL V&fDRWH NBHIMEIXE@LGAHV BV M H

lzvor: https://www.instaqram.com/visit.slavoniia.barania/?hll-—2021.

1D 60OLND SULND]DQ MH L]JJOHG ,QV V2D MUHE B M@ MMNIH 7aXXSLDVQ
,] SULORAHQRUIIDGMHWREGD MH NRQFHS WtsSlijgwrIdtrand s WeuhhD WH a N L
QDSUDYOMHQL SXWHP QHNRJ RG SURJUDPD WH SULND]XMX C
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Baranje, a na srediniisdesnd&JdDQH LVWLpX VH SULURGQH OMHSRWH 60DY

na

53. 2QOLQH LVWUDALYDQMH A1DVW X Shavdiddke VWLPpNH ]DN
AXSDQLMH QD LQWHUQHWX?3

BUDNWLPQL GLR GLSORPVNRJ UDGD SAUPWMRX & HV X U RY VRIGHLHY
2VMHBENBDQMVNH &XSDQLSIQDQVWDEWHWGIHWK:QDYHVWL UHOH
SURYHGHQRP RQOLQH LVWUDALYDQMX

X &LOM LV Wtobiganj¢ DvigidMpercepciil ispitanikao kvalitetii aktivnosti nastupa
WXULVWLpPNH |DEBGRQ MY RN MHSORLMH QD LQWHUQHW X

X 1DpLQ SURYRYHQMmMmine {Govbl®adbtaYdd)Q M D

X 7UDMDQMH Ladwa)d»2P.Yiihj@ ROR1. godine

X %URM SLWDQM BL6XpitanjaVUDALYDQMX

Broj ispitanika X LV W U x&00 Yspit@rikaX

X

531 &LOMHYL RQOLQH LVWUDALYDQMD
&LOMHYL RQO LAQID VWX B DM X Y D QW DpNeEHD UIDNDHUIG/ QI IHF & X S\DMQHLN-R Q D

X , VWU D & Ligpitaniel plogjXtiliOV X U LSfabbifuN Raranju

X ,VWUD a L tdlaska Rspitdanka&iu Slavoniju i Baranju

,VWUDALWL aWR EL SRWDNQXOR LVSLWDQLNHINRML QLVX

posjete istu

,VWUDALWL JGMH VX LVSLWDQLFL SULNXSLOL LQIRUPDFLI

X ,VWUDALWIS MMM R LFIL SRVMHWLOL ZHE VW bdajkskeX 7XULVW
AXSDQLMH WH VD]QDWL @aWR PLVOH R LVWRM

X ,VWUDALWL VWDYRYH LVSLWDQLND YH]DQHbdlangk#tMHORYDQ
AXSDQLMH QD LOQWHUQHWX

X

X
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X ,VWUD&LWL NROLJN®RDWKL LW S§IDWBRE LFXUXYR\-hadyahjskd DMHG QL F
AXSDQLMH

x 'RELWL SRYUDWQX LQIRUPDFLMX RG LVSLWDQLND R WRPF
EDUDQMVNH 8XSDQLMH BRI D MITHQNDLY YW Li KK VEYUWRAMKD SRV

web stranicu

5.3.2. PitanjD L RGJRYRUL LVSLWDQLND X RQOLQH LVWUDALYDRQI

8 RYRP SRIJIODYOMX QDYHVW UH VH SLWDQMD X LVWUDALYDQN

se interpretirati svi odgovori ispitanika po pitanjima.

1. pitanje
1. Spol?
EDu“l}me vel}
Slika 4. SLWDQMH X RQOLQH LVWUDALYDQMX

Izvor: izrada autora
8 RQOLQH LVWUDé’lLYDQMX VXGMHORYDOR MH XNXSQR LVS
SLWDQMD 2PMHU PXaNDUDFD L éHQD X LVWUDéHQﬂDQMR XLR
SRVWRWFLPD L]QRVL PXaNDUDFD L aHQD
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2. pitanje

2. Dob

0%

= 20-30 godina = 31-40 godina = 41-50 godina = fii ] A]* P} ]v

Slika 5. SLWDQMH X RQOLQH LVWUDALYDQMX
Izvor: izrada autora

LVSLWDQLND XMHGQR L QDMYHiUL EURM LVSLW®®RAND X L\
LVSLWDQLND X LVWUDA&ALYDQMX ELOL VX X GREL L]PHVyX
LJPHYyX L JRGLQD
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3. pitanje

3. Jeste li do sada posijetili Slavoniju i Baranju?

m Da = Ne

Slika 6. SLWDQMH X RQOLQH LVWUDALYDQMX
Izvor: izrada autora

97 % LVSLWDQLND NRML VX VXGMHORYDOL X LVWUDALYDQMX
LVSLWDQLND NRML VX VXGMHORYDOL X LVWUDALYDQMX QLVX
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4. pitanje

3X <}i]i ]} s “ u}s]A lo el u "o A}v]i

Ostalo mE 3%
Nisam do sada posjetio/la Slavoniju i Baranjl 3%
Posjet obitelji n—— 12%
al}o}A Vi 23%
Posao n———— 20%
Ljepote prirode i krajolika I 36%0
Gastronomija I 4 8%
N%o}ESe|] i 19%
<poSpEvV] e 0%
[+SCE T]A vi v}A) e esee—— 30
Zabava I 51 %
Odmor I 48%

0% 10% 20% 30% 40% 50% 60%
Slika 7. SLWDQMH X RQOLQH LVWUDALYDQMX
Izvor: izrada autora

Ispitanike su na posjet Slavonijii BarafDMPRAH. YLUDOL ]J]DEDYQL VDGUAaDML
(51 %), gastronomska ponuda Slavonije i Barar§&t odmor (48 %), ljepote prirodérajolika

L AHOMD ]D LVWUDALYDQMHP QRYRJ PMHVWD 2G R
LVWDNQXWL L aNRORYDQMH SRVDR NXOWXUQL VDGUAabDML W
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5. pitanje

AX : & 0] } o SUE]*E] 1] %o}ei 8]0] ~c

m Da = Ne

Slika 8. SLWDQMH X RQOLQH LVWUDALYDQMX
Izvor: izrada autora

LVSLWDQLND GR VDGD MH 60ODYRQLMX L %DUDQMX SRVMI
%DUDQMX QLMH SRVMHWLOR WXULVWLpPpNL

3C



6. pitanje

oX I} } o V]eS SUE]*S] I] %}ei S]0] "¢
%0 VI]E S O] iHM W KU KU V}IeS] %o}ei

1%

p..

mDa =Ne D} m Wlei 3]}10 + u SuE]e3] 1] “o A}v]ip] C
Slika 9. SLWDQMH X RQOLQH LVWUDALYDQMX

Izvor: izrada autora

LVSLWDQLND NRML GR VDGD QLVX WXULVWLpPpNL SRVMHWL(
EXGXUQRVWL LVSLWDQLND NRML GR VDGD QLVX WWULVWLE
SRVMHWLWL X EXGXUQRVWL D LVSLWDQLND NRML GR VDGEL
XYLMHN QLVX VLIXUQL KRUH OL LVWX SRVMHWLWL X EXGXUQF
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7. pitanje

oOX I} } - V]eS SHE]*S] |I] %o}ei S]o] "¢
“6} ] s » U}PO)} %}& Ivud]  %olei §]3
E]I“SH 2%
W}ei 8]}lo « u Sp&E]-8] 1] ~ ol 75%
Preporuka blogera/ice. 0%
Preporuka bliske osobe N 20%
Preporuka poznate osobcll 9%
Dv](8s 1i Ailv 1 v “3} 35 v11%
Promotivna ponuda [l 6%

0% 10% 20% 30% 40% 50% 60% 70% 80%

Slikal0, SLWDQMH X RQOLQH LVWUD&LYDQMX

Izvor: izrada autora

,VSLWDQLNH NRML GR VDGD QLVX WXULVWLpNL SRVMHWLOL 6
SUHSRUXND EOLVNH RVREH PDQLIHVWDFLMD YH]DQD ]D

pozn DWH RVREH LOL SURPRWLYQD SRQXGD

LVSLW

SRVMHWLOL 60DYRQLMX L %DUDQMX RGJRYRULOL VX GD LK (

Slavoniji i Baraniji.
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8. pitanje

8. Prije posjeta Slavonije i Baranje, gdje ste prikupili
JV(}EuU Ji } SUE]*3] I1}i %}vu ] “o A}v’

E “S} EWP2%
E]e U %}e+i §]}lo "o A}v]ip ] EE3%u SpE]-3] 1]
Televizija/novine/radio I 14%
Vodio/la sam se preporukama bliskih oso GGG 52%
Wlei § e u }JEP V]I]E }lo %I 5%
h SUE&]s] 1}i IR 3%]i]

E A «3CE v] ] duE]38] | 1 i NN 8A}Vv]i 1Y

WE $E T]JA vi u Jvd Ev § ~ E I, 51%

0% 10%  20%  30%  40%  50% = 60%
Slkall SLWDQMH X RQOLQH LVWUDALYDQMX
Izvor: izrada autora

, VSLWDQLFL NRML VX GR VDGD WXULVWLpPpNL SRVMHWLOL 600D
LQIRUPDFLMH R WXULVWLPNRM SRIGXGILD & ¥ WIHQ $UHLPN X Q WAHLU § K V
VX VH SUHSRUXNDPD EOLVNLK RVRED LOL VX SRVMHW
temeljenom na njihovim prethodnim posjetima Slavoniji i Baranji (52 %). Da su informacija o

WXULVWLPNRM SRQXOGRM®BSYURQDAEDIL @D ZHE VWUDOQLFL 7XL
EDUDQMVNH aXSDQLMH RGJRYRULOR MH VDPR LVSLWDQLNLI
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9. pitanje

X : 8 0] ]l %o}ei 3]o] A «3E v] pu dp
Kei 4} & viel Tpu% v]i M

= Da = Ne

Slika 12. SLWDQMH X RQOLQH LVWUDALYDQMX
Izvor: izrada autora

59 % ispitanika nikad NjESRVMHWLOR ZHE VWUDQLF X - EXDWIDVQWL\DNIHH § R BIBIC
a LVSLWDQLND MH GR GDQDV SRVMHWLOR Zid@njskeV UD QLF.
A8XSDQLMH
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10. pitanje
U 10.-ompitanju X RQOLQH L Koo DGdnyrd @kdsvdian, 2dovoljan, 3dobar, 4
vrlo dobar, 5SL]YUVWDQ ELVW HispRaniel suQreall osijéhM rb&edanbl.

7XULVWLpPNX
2 V M HipraRske 4% 7% 33 % 31 % 25 %
AXSDQLMH

'HE VWUDQLFX 3% 11 % 41 % 25% 20 %
'RVDGDaQML Ul 4% 18 % 33 % 27 % 18 %

Online prisutnost TZ
2% & QD GUXa

[ 0 0 0 ()
PUHADPD .QV 8 % 13 % 32% 27 % 20 %
Facebook)
Promotivne kampanje
NRMH 7= 2%a
tijekom godine u svrhu ' 4% 19 % 29 % 26 % 22 0

SURPRFLMH L
turistau 2VMHPpN
EDUDQMVNX 3

Tablica 1. SLWDQMH X RQOLQH LVWUDALYDQMX
Izvor: izrada autora

8 7TDEOLFD YLGOMLYL VX RGJRYRUL LVSLWDQLND QD SLW
2VMHBENBDQMVNH 8XSDQLMH PHYyX LVSLWDQLFLPD SHUFLSLUD

'HE VWUDQLFD 7XULVWEPND QRVBINGLLHF H BVRWHDIARIQML U
PHYX LVSLpeéRiQram sPddbro, 41 % i 33 % respektiv®Q OLQH SULVXWQRVW 7
]DMHGQLFHERYREGMNVRIH 8XSDQLMH QD GUXAWYHQLP PUHADPL
LVSLWDQLND ,VSLWDQLFL VX SURPRWLYQH NDPSDQMH N|
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SURPRFLMH L SULYOD pEHDQWIDQW X N XVAKES XQAVWMHYNRLQRP RFLMF
dobro (26 %).

11.pitanje

(iX "uSE § 0] =+ du@E]-3] tbatanjske] K-
Tu% v]i }AYoiv} le%}Vv]E v ]v§ E

= Da = Ne

Slika 13. SLWDQMH X RQOLQH LVWUDALYDQMX
Izvor: izrada autora

yDN LVSLWDQLND VPDWUD GD V-FE DXIDQ VW N jpiN DX FEOVDH. GI®IL B
GRYROMQR QD LQWHUQHWX D VDPR LV SLW D Q@ardhBk&/ PDW U D
AXSDQLMH GRYROMQR HNVSRQLUD QD LQWHUQHWX
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12. pitanje

U12-:0P SLWDQMX X RQO.RMHR BPVR¥FWHOQ AP RENHAQMXMHWH QDYHG
ZHE VWUDQLFH 7XULVW LPD HD/@WWHNGH taBdsvit@riVigHh/bljen, 3

dobar, 4vrlo dobar, 5izvrstan) $NR QLVWH SRVMHWLOL ZRAEaAQWWUWD RV M HW
na linku-|https://visitslavoniabaranja.co/LVSLWDQLFL VX WUHEDOL RFLMHQL\

1 2 3 4 5

lzgled Weg 0ifr;nice TZ 2 0% 12 % 28 % 36 % 22 %
FICGISANoStUCTIANIcE PYY: 1%  25%  34%  28%
’ZQH'ERl\J/\F/’v[LVE’)ZT_[; 2% 9% 31 % 30 % 28 %
=DQLPOMLY VDN 10 % 33 % 29 % 26 %

VWUDQLFH 7

Tablica 2. SLWDQMH X RQOLQH LVWUDALYDQMX
Izvor: izrada autora

UTablica2.YLGOMLYL VX RGJRYRUL LVSLWDQLND QD SLWDQMH
web stranice ocijenili vrlo dobrim (36 %). Preglednost wWW UDQLFH WDNRYyHU VX F
GREURP IDNRUD SUHWUDALYDQMD ZHE VWUDQLFH MH YH

9LaAH RG LVSLWDQLND VPDWUD GD VH QD ZHE VWUDC(
od 60 % ispitanikasmatD GD MH VDGUabDM QD ZHE VWUDQLFL XMHGQR
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13. pitanje
U13-RP SLWDQMX X RQQLMMHp L W UDGEA]LLYQDXQWIXDA D Q M BXR SQHY HG H
VH QH VODSRW SXQRVWLWILWORAARP VX WUHEDOL R]QDpLWL U

izjavama.

Redovito i rado sudjelujem u
DNWLYQRVWLPD 7XUL
PAVAVRSRAVIIDNORVAVANRE D@l 27% 16% 31% 11% 15%
SURYRGL WLMHNRP JR
Slavonije i Baranje

7XULVWLPND JDMHG(
AU AANCRER SNy 6%  18% 29% 24%  23%
GRSULQLMHOD MH UD]

7XULVWLPND [DMHG(
EDUDQMVNH &XSDQL

0, 0, 0 0 0
GRSULQLMHOD MH SR Y/GCECEEEZE RIS SR U R UL

NRML GROD]H X
7TXULVWLPpND ]DMHG(
EDUDQMVNH aXSDQL

tijekom godine ostvaruje dvostranu
komunikaciju s turistima
Iz godine u godinu vidljiv je
QDSUHGDN NRML 7XU
PAVAVRSR-A VIV EDNONVAVANECIE-DEY 8 % 11 % 32 % 25 % 24 %
UD]JYRM WXULVWLD
predstavljanja iste turistima
SULMH WXULVWLpPNRJ
%DUDQMX SUYR ELK L
LVWH QD VOXAEHQR
7TXULVWLPND ]DMHG(
barDQMVNH axsbDQ

11 % 17 % 33 % 18 % 21 %

10 % 17% 30% 17% 28%

Tablica 3. SLWDQMH X RQOLQH LVWUDALYDQMX

Izvor: izrada autora
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9HULQD LVSLWDQLND QLW L D/NKVE IMYHIORAMWHL B VIR R H VX G
2VMHBNBDQMVNH 4XSDQLMH SURYRGL WLMHNRP FLMHOH JR
VXGMHOXMH X DNWLYQRVWLPD N-FENDK VMY MW LEHXNDD Q0 MHHG DU R
JRGLQH 6DPR LVSLWDQLND VP DW U-Bar@dl V7KK LAK\S DN HD WY
UDGRP GRSULQRVL UD]YRDXDQMWMNRD % XYMHPWR D VDPR l
7XULVWLpPND ]DMEMBGUILEHVNHMEESBQLMH VYRMLP UDGRP GRSU
X 2VMEPND QMVNRM &XSODQINDL 9HUV QDA SHWEID 7XUEVWLpPpND
EDUDQMVNH &XSDQLMH WLMHNRP JRGLQH RVWYDUXMH GYRV
LVSLWDQLND VODA&H VH GD VH L] JRGLQX X JRGLQX-YLGL QD
EDUDQMVNHKGAXSHD XL MB]YRM WXULVWLPNH SRQXGH L SUHGV\
LVSLWDQLND SULMH WXULVWLpPNRJ GRODVND X 60DYRQLMX
]JDMHGQLFHERVMEMNVRH 8XSDQLMH QD ZHE VWUDQLFL LVWH

14.pitanje

Nal4. SLWDQMH X RQO ILQMHG/MUD EDYUHPMMHGDQ GRJIJDYDM LOL I
RUJDQL]JLUDQD RG VWUDQH 7EDU\DW MONNEHY 8 XISBWLLNFIH 2 \LN MHND
QDYHOL VX VOMHGHUH RGJRYRUH

X Vinski maraton

x Pannonian challenge

X HeadnEast

X 2VMHpNR OMHWR PODGLK

X Advent

x DOBRO World Cup

X 9HpHU YLQD L XPMHWQRVWL

X 9LQVNL PMHVYHDP WD/ NRVAXSD@QMBPMHDNRYR (UGXW )HULpPL
x Dani piva

X 2VMHpPND OMHWQD QR

X (WQR VXVUHWL X %LOMX S5LEDUVMWMHEBQL XDRBYPHNK YH

X Wine and walk

3¢



X Wine and bhike tour

'RIJDYyDML NRMH VX LVSLWDQLFL QDYHOL PHyX QDMSR]QDWL
SRGUXpMX 60DYRDRMGHRL RO RYBHWDQLND YLGOMLYR MH GD
GRIJDYD@RGP®RJIDYyDMD NRML VH EDYH SURPLFDQMHP WUDGL
SURPRYLUDMX VSRUW SD GR GRJDYyDMD NRML VH EDYH SURP]

15. pitanje

(iX "u SE § o] duE]3] I-bdranjskd Koi
TH% V]i Ju % E}S}IE | VvV % E | p |

= Da = Ne

Slika 14. SLWDQMH X RQOLQH LVWUDALYDQMX
Izvor: izrada autora

LVSLWDQLND VPDWUD GD 7XBDVW QNN H DM-BD@LADH 21lVAVD-
QDSUHGDN X EXGXUQRVWL 6 RE]JLURP QD GRVDGDaQML UDG
2VMHjamsNH aXSDQLMH RpHNLYDQMD RG LVWH VX YHOLND L S|

4C



1D

16. pitanje
SLWDQMH X RGBOIRIH NRW P DL WINMBKVAWLMX a8WR EL 7XUL

EDUDQMVNH aXSDQLMH PRJOD QD Sudettejd/na sv@NRbEttarcl LY X N O
molim Vas da istu navedete LVSLWDQLFL VX QDYHOL VOMHGHUH RGJRYRL

X

X

X

X

X

X

5HNODPLUDWL YLAH %DUDQMX L JDVWURQRPVNX SRQXGX
9L&4H VH SURPRYLUDWL L VSRQ]JRULUDWL QD GUXaAWYHQLF
Baziranje na ruralnom turizmu

Promocija same wektranice uz fotografije krajolika

9L&AH UHNODPD

'"MHpMH IHVWLYDOH L]J]ORAEH QD RWYRUHQRP
SNWLYLUDMWH VH L SRYHAaLWH UXWH WXULVWLpPpNLP DXWI
SRMHVWL SRSLWL SUHVSDYDWL L GRALYMHWL 60DYRQLY
Promocija putem influencera

2UJDQL]JLUDWL GRJDYDQMD L EUHQGLUDWL VH NDR HWQR.
AKWLYLUDWL VH L SRIOHGDWL QRYH WUHQGRYH aWR ]DQL
%ROMD UHNODPD YHUD DNWLYQRVW QD GUX&aWYHQLP PUI
Treba ju ukinuti kao nepotrebnu

%ROMD VXUDGQMD |D WXULVWLpPpNLP |DMHGQLFDPD V PRU
%ROMD NRRUGLQDFLMD L VXUDGQMD VWDRN ®OSIL@L W K U DV
WXULVWLpPpNLP ]DMHGQLFDPD GUXJLK &AXSDQLMD 3UHYL?
SURVWRUX 4aXSDQLMH SD VH GRYRGL X SLWDQMH QMLKR
ELWQR QDJODVLWL RSLV-E§RVO D paMtRd jpikliQitati hijerarkij iH p N R
IXQNFLRQDOQRVW NRG RUJDQL]DFLMH L SURYRYHQMD WX
2JODVLPD QD GUXAWYHQLP PUHADPD

Marketing

1DJUDGQH LJUH SRSXVWL |ID VPMH&AWDM

SRWSXQR RpHNLYDQR LVSLWDQLFL X RQOMEB QARWUBDERYDBIQ W3
]JDMHGQLFPERVMEMNVRIH aXSDQLMH WUHEDOD L PRJOD QDSUI
SRVMHWLWHOMD QD VYRMX ZHE VWUDQLFX 3ULMHGOR]L VX ]
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PRJOR UH]XOWDWL sédMHaiERVEMUHRWCHZ HEH VW UDQLFH 7XULVWLDPH
EDUDQMVNH AXSDQLMH YHUO L YHULP -EEWDRIND KD WNKHU IAX\S D Q.M 18 R

533. =DNOMXpFL RQOLQH LVWUDALYDQMD

=DNOMXpFL SURYHGHQRJ RQOLQH LVWUDALYDQMD

X

9LaAH RG LVSLWDsj¢lio Sisvondji MBatartuN L M H
,VSLWDQLNH VX QD SRVMHW 60DYRQLML L %DUDQML QDM
Baranji (51 %), gastronomska ponuda Slavonije i Baranje (48 %), odmor (48 %), ljepote
SULURGH L NUDMROL N Danjem novogahedtM B0 ) LVWUDA
VHULQD LVSLWDQLND NRML QLVX WXULVWLPpNL SRVMHWL!
posjetiti Slavoniju i Baranjua na posjet bi ih moglaotaknuti preporuka bliske osobe (20
PDQLIHVWDFLMD Y H]Dmapl] 2) @id@onika ppvidre b3obeDOA) ili
promotivna ponuda (6 %)
,VSLWDQLFL NRML VX GR VDGD WXULVWLpPpNL SRVMHWLOL
%DUDQMD LQIRUPDFLMH R WXULVWLPNRM SRQXGL LVWH S
(51 %), vodili su se preporukama bliskih osoba (52 %) ili su posgetnzirali prema
YODVWLWRP QDKRYHQMX WHPHOMHQRP QD QMLKRYLP SUF
%).
9LAH RG SROD59L%SQMWND@E. QR MH SRVMHWLOR ZHE VWUDQ
2VMHBENEBDQMYV N H BKBDR ispitahika smatra d¥ H 7XULVWLPpND ]DMI
2VMHBNBDQMVNH &XSDQLMH QH HNVSRQLUD GRYROMQR Q
7XULVWLpPpND SREDUTD) MWMHPpARSDQLMH PHYX LVSLWDQLFL
GREUR L YUOR GREUR "HE VWUD Qararike7 XULV W L
AXSDQLMH L GRVDGDAaAQML UDG 7XULVWLpPpNH PHYyX LVSLWI
UHVSHNWLYQR 2QOLQH SULVXWQRE¥WUDRWMMNHAL BN DIQ LV
GUXAWYHQLP PUHADPD RFLMHQMHQD MH GREUR RG VW
SURPRWLYQH NDPSDQMH NRMH 7= 2%a SURYRGL WLMH|
SULYODpPHQMD WEDUDWM VXN 2 VAKISIDORLMX YHULQRP RFLMHC
dobro (26 %).
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X

.DGD MH X SLWDQMX ZHE VWDDWHE D BDXQN V MHpiikkE DM M & C
su izgled web stranice ocijenili vrlo dobrim (36 %p)eglednost web stranicgi ocijenili
vrlo dobrom (34 %)I DNRUD SUHWUDALYDQMD ZHE VWUDQLFH MH

ili vrlo dobra (29 %) vLaH R G spitanikta smatra da se na web stranici nalazi

LQIRUPDWLYDQ VDGUADM WH YLaH RG LVSLWDQLND VP
i zanimljiv.
OHULQD LVSLWDQLND QLWL VXGMHOXMH QLWL QH V

]IDMHGQLBERYRMGMNVNH aXSDQLMH SURYRGL WLMHNRP FLM
XRSUH QH VXGMHOXMH X DNWLYQRVWLPDUNDRNH N M USLA/SMDIC
SURYRGL WLMHNRP JRGLQH 6DPR LVSLWDQLND VPDW
EDUDQMMNH. BIH VYRMLP UDGRP GRSULEDWD QMMWNRRNK AKSWT
D VDPR LVSLWDQLND VPDWUD G BDAXRQM WNLHNDX $IDNDH @ €
UDGRP GRSULQRVL SRYHUD QBEMXUDQRIND RAWK & XSO LX RV MHH{]
VODAH VH GD 7XULVWLEDRNOQMHWELEDOSDQMMpBINR LN

RVWYDUXMH GYRVWUDQX NRPXQLNDFLMX V WXULVWLPD
JRGLQX X JRGLQX YLGL QDSUHGDN NEFDWID QXWINVHNV A X S D Q D
X UD]JYRM WXULVWLpNH SRQXGH L SUHGVWDYOMD LVW X
WXULVWLPpNRIJ GRODVND X 60ODYRQLMX L %DUDQMX SUYR
2VMHBENBDQMVNH aXSDQLMH QD ZHE VWUDQLFL LVWH
,VSLWDQLFL VX NDFoj8 R XQDW W LG R.DD jDWHIBWD G B V2NH B K S B (
SURYRGL WLMHNRP JRGLQH QDMpHa&aUH QDYRGLOL 9LQVN
HeadOnEast i Dane piva.

LVSLWDQLND VPDWUD GD 7-EWDWIWVDMINDWNDH BMECQILME RPVE
naqpUHGDN X EXGXUQRVWL
SUHSRUXNH LVSLWDQLND NDNR EEDWXXDQMWN B NDX SIONDH @ @ |
YHUOL EURM SRVMHWLWHOMD QD ZHE VWUDQLFX XNOMXpL
usmjeravanje promotivnih aktivnosti na gastronomsku ponudu B8Q MH SRYHUDQMH
GRJDYDMD WLMHNRP JRGLQH XQDSUMHVHQMH RGQRVD L
X +tUYDWVNRM RVWYDULYDQMH VXUDGQML V LQIOXHQFHL
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6. =DNOMXpDN

=D XVSMHK SRVMHIiHQR YV Wurist RN G HW WSAVRUDESERR DuvsR vV W

MHGQLP GLMHORP |DVOXA&QH AXUILVW XNN W DP/NHHG QR M GRLGFLHY
SRYH]LYDQMD VXGLRQLND QD WXULVWLPNRP WUALAWX QHNH '
WXULVWLBENMH WHWIWDRPRYLUDQMD WXULVWLPNH GHVWLQDFLN

-HGDQ RG QDpLQD QD NRMH WXULVWLpNH |[DMHGQLFH GRSUL
WXULVWH GD SRVMHWH RGUHYHQX WXULVWLpPpNX GHVWLQDF
komunikacije koju tuuW WLpNH |DMHGQLFH GDQDV SUDNWLFLUDMX V WX
ZHE VWUDQLFD GUXaWYHQLK PLHEDV W RUODMDNQ PNLEWBME B
GDQDV MH YHOLND RQH SUHGVWDYOMDMX WWWIHEDMMXY NSU IGY
GRPDUH L LQR]JHPQH WXULVWH GD VH RGOXpH SRVMHWLWL aVv
GHVWLQDFLMX QD LOQOWHUQHWX WH a@&WR WXULVWLpPND GHVWL(
LOQWHUQHWD WR UHutisdvaD ELWL DWUDNWLYQLMD

.UR] VYRM SULVWXS L NRPXQLNDFLMX QD LQWHUQHWX WXULYV
L WXULVWLPpNX GHVWLQDFLMX -HGQD RG WXULVWLpPpNLK ]DM
+UYDWVNH MH 7XULVW Edati)V NODHM &)XGSOL.@G DMV M DN R/ X ULVW L P ND
nekoliko godina aktivno radVv WYDUDQMX QRYRJ LGHQWLWHWD A9LVLW 60
ILILPNRP VYLMHWX 8 WRPH MH L YL&H QHJR XVXWMHENR D L
baranjskaAXSDQLMD L] JRGLQH X JRGLQX SULYODpPL VYH YL&EH WXL
kontinuirano nadopunjuje. XVSMHaAQR SURPRYLUD SXWHP LQWHUQHWD

OHULQD LVSLWDQLND X RQOLQH LVWUDALYDQM>»aamskeYUGLOD
AXSHOQRBUDYXMH GREDU SRVDR NDGD MH X SLWDQMX UD]QRY
SRGUXpMX 60DYRQLMH L %DUDQMH L SURPRFLMD 60DYRQLMH
RYD WXULVWLpND |JDMHGQLFD XORALOD X VYRM QDVWXS QD L

KakR EL QDVWXSL WXULVWLpPpNLK |[DMHGQLFD ELOL a&WR XVSMH;
LVWUDALYDWL QDVWXSL WXULVWLPpNLK |DMHGQLFD QD LQWHL
LIPHYyX WXULVWD L WXULVW LJj&tiloWineEHVWLQDFLMD L |DMHGQLF
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