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8 RYRP GLSORPVNRP UDGX LVWUDaXMeéhgVadig@éentedrXdiity H SUR & |
$5 L QMH]LQMOBDNWXPHDUNHWLQJX 3RYLMHVW RGQRVQR
WHPHOMLWR MH REUDYHQD X UDGX NRML WDNRYHU REML
YLUWXDOQH VWYDUQRVWL 7DNRyYyHU UD]PDWUDMX VH PQR.
LVNXVWDYD SURaALBMHQHWWEOMBUGBRWMIUHQH VWYDUQRVWL
SRGUXpMHyXMkiPanesui PRIXUQRVWL SUR ailzabaQoHraZoajD U Q RV W
i trgovini NUR] VWYDUQH SULPMHUH L] SUDNVH 8 UDGX VH UI
promjenjivu ulogu SRWURA&ADpPD NUR] SURjalergddjakje POWYNHQYR QWN L K
kampanjas SR E R@Miat&rgkcipm V- SRWURADpPLPD XSRWUHED SURAI
REUD]JRYQH VYUKH ]D LQIRU P L U poQudarhal LI GXUDLALD/@NDHY IS FQ/RLY
L SRVORYQLK SULOLND L VWYDUDQMH LPSUHVLYQLK PDUNH
primera. 5DG WDNRYyHU LVSLWXMH YLAHVWUXNH SUHGQRVWL
VWYDUQRVWL ,VSLWDQH SUHGQRVWL XNOMXpXMX YHUOUX V©
SRWURADpPpD L SREROMADQX YL]XDOL]DFLMX SURL]JYRGD 6
SRWHaANRUH XNOMXpXMXiL WHKQRORA&AND RJUDQLpHQMD Il
SRVHEDQ GLR RGQRVL VH QD VWXGLMX VOXpDMD XVUHGR\
LOXVWUDFLMX NDNR VH SUREGLUHQD VWYDUQRVW PR&H N
QDPMHAWDMD .XSFL PRJX YLUWXDOQR SRVORALWL QDPMHE
,.($ DSOLNDFLMH QD VYRMLP SDPHWQLP WHOHIRQLPD LOL
mudrih odluka o kupnji6 WXGLMD VOXpDMBUQPTRG XR M MDA Y D QM+
QDVWRMDOR XWYUGLWL ]DGRYROMVWYR NRULVQLND ,.($ I
NDNR VX NRULVQLFL JHQHUDOQR ]DGRYROMQ podijdiitGRP DSC
YODVWLWD SRIJLWLYQD LVNXVWYD V GUXJLPD L WDNR MX XN
kako bi ispitanici vrlo radoNRULVWLOL DSOLNDFLMX NDGD EL LP GUX
UH]XOWDWD XWYUyXMH VH NDNR VX NRULVQLFL YL&H ]J]DGF
SURGLUHQD VWYDUQRVW PR&H SRPRUL L SULODJRGLWL VH C

.OMXpQHROWNHHPWLQJ SURAGLUHQD VWYDUQRVW WHKQRORJL



AUGMENTED REALITY IN THE SERVICE OF DELIVERING
CONTENT TO THE END USER

ABSTRACT

This thesis examines the field of augmented reality (AR) and its growing role in marketing.
The history and development of augmented reality is thoroughly covered in the paper, which
also explains the main differences between augmented and virtual reality. The many
technologies used to create augmented reality experiences are also considered. The use of
augmented reality in marketing is the main area of work, however, the possibilities of
augmented reality in entertainment, education and commerce are also presented through real
examples from practice. The paper also discusses the growing influence on the changing role
of consumers through augmented reality. Enhancing marketing campaigns with improved
interaction with consumers, using augmented reality for educational purposes to inform and
educate consumers about offers, exploring new markets and business opportunities, and
creating immersive marketing experiences will be explained through several examples. The
paper also examines the multiple advantages and disadvantages of using augmented reality.
Benefits examined include greater brand awareness, increased consumer involvement and
improved product visualization. On the other hand, possible difficulties including
technological limitations, financial consequences and privacy issues are also mentioned. A
special section refers to a case study focused on the IKEA application as a concrete
illustration of how augmented reality can be used to improve the experience of buying
furniture. Customers can virtually arrange furniture in their living spaces using the IKEA app
on their smartphones or tablets, helping them make wise purchasing decisions. The case study
was supplemented with a questionnaire, which sought to confirm the satisfaction of IKEA
application users. Recorded responses show that users are generally satisfied with the
application's performance, and that they will also share their positive experiences with others
and promote it at the same time. Also, the results show that the respondents would be very
willing to use the application if others recommended it to them. Through the analysis of the
results, it is determined that users are more satisfied with the application when they think that

augmented reality can help them and adapt to their interests.

Keywords: marketing, augmented reality, technology, virtual reality



POPIS KRATICA

AR - Augmented Reality SUR&G&LUHQD VWYDUQRVW
CAE- &aRPSXWHU DLGHG HQJLQHHUL QD AHHIWKHUIDWOMRRSRWSRPR

CAD- &RPSXWHU DLGHG GHVLJQ UDpPpXQDOQR SRWSRPRJQXWF

FEM- )LQLWH HOHPHQW PHWKRG PHWRGD NRQDpPQLK HOHPHQ
GPS- GlobalPositioning6 \VWHP JOREDOQL SRORADMQL VXVWDY
IBM - International Business Machin€srporation

PC- Personal ComputerRVREQR UDPpXQDOR

VR - Virtual Reality(virtualna stvarnost)
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1. UvOD

SURALUHQD VWYDUQRVW UD]YLOD VH SRVOMHGQMLK JRGLQ
seproizvodi i usluge prezentraju DOL NRMD VH PRAaH L SULOBdU&GaL WL SRW
8 RYRP GLSORPVNRP UDGX LdAbSthwaNaM kbve/ tijeBrivstiXitg R V W
NRULVQLpPNRJ RNUXaMD SXWHP WHKQ R OnedkdjapreddtaRlaL UHQH
sjajan alat]D S RY H (D Q La Ho@3dikadi Rrp€gsivna iskustvkoja nastajuspajanjem

digitalnih podataka i virtualnih stavis IL]JifpNRNUX@HQ@®BNR UH VH X RYRPH
REMDVQLWL SUHJOHG SURALUHQH VWYDUQRVWL XNOMXpX
virtualne stvarnosti, temeljnu tehnologiju i njezinu upotrebu u marketingu, obrazovanju i
GUXJLP SRGUXpMLPD 7DNRYHU VH JRYRUL R SUHGQRVWLI
VWYDUQRVWL ]D GLYWRALEXHRALMX WPBW@RMW VDGUAL QL] Wk
NRPELQDFLMX VWYDUQRJ L YLUWXDOQRJ VYLMHWD X UHDO
WHPHOML VH QD SUHGYLYHQLP SURMHNFLMDPD VYMHWOD
QDSUHGQH SURMHNWRUH L VXVWDYH SURALUHQH VWYDU
VWYDUQRVWL XQLMHOH VX UHYROXFLRQDUQH SURPMHQ
SRWURaADpLPD 9LUWXDOQR NUHLUDQMH LQIRUPDFLMD X V
YULMHGQRVW NRPXQLNDFLMH NRMD MH RG L]QLPQH YD:
SRWURADpPpNRP VYLMHWX ,JUD] SUR&ALUHQD VWYDUQRVW
GLILWDOQH SRGDWNH L YLUWXDOQH REMHNWH SUHNR VWY
SHUFHSFLMD L LQWHUDNFLMD 3URALUHQD VWYDUQRVW R
NRPSRQHQWL X YL]LMX NRULVQLND X VWYDUQRP YUHPHQX
VYLMHW NRUL&WHQMHP NDPHUD VHQ]JRUD L VRILVWLFLU
LQGXVWULMD X NRMRM VH SURALUHQD VWYDUQRVW ALURNR
VWYDUQRVW NDNR EL VYRMLP SRWURADpPLPD SUXALOL GLQ
LVSRUXpLWL LPSUHVLYQH GHPRQVWUDFLMH YLIXDOL]DF
SRYHUDYDMXuL DQJDaPDQ SRWURADpPD L LJORAHQRVW EUH
VYRMX UREX LOL PDUNHWLQ &N pojasqitLurrada BawptinijétuIKEBY HG H Q R
DSOLNDFLMH NRMRP RYR SRGX]J]HUH QDVWRML RPRJXULWL
kupcima novo iskustvo. Ono je prije svega vezano uz pozicioniranje artikala iz IKEA
asortimana u njihov dom i prostorije bez prethodne kupovine kako bi dobili jasniji uvid u to
NDNR VH aHOMHQL QDPMH&AWDM XNODSD X GLQDPLNX L HVW



1.1.&LOMHYL LVWUDALYDQMD

Cilj ovog radaje SULND]DWL NDNR SURELUHQD VWYDUQRVW PRA&H
NXSFLPD QD QDpLQ NRML VH UD]JOLNXMH RG GUXJLK PDU
SULPMHQH XNUDWNR UH ELWL REUDYHQD X UDGX D SRVHE
DSOLNDFLMH ,.($ NDR L SUHGQRVWL L QHGRVWDWDND NRI
QDYHGHQL RSiUL FLOM PRJX LVWIIEO\DIXWG K RA K NN LSRN MG IC
LVNXVWYD ,.($ PRELOQH DSOLNDFLMH V SURALUHQRP VWYI
FMHORNXSQR NRULVQLPpNR LVNXVWYR PRELOQH DSOLNDFLM
SURALUHQH VWYDUQRVWL 8] WR PRaH VH QDYHVWL L RG
jednostavnost upotrebe i percipiranu vrijednost funkcionalnosti aplikacije kao i identificiranje
SRGUXpMD SREROMaDQMD |D NYDOLWHWQLMH NRULVQLPNR
MH SURFMHQD XWMHFDMD SURAQLUHQH VWYDUQRVWL QD SR
LVWUDALWL XWMHFDM RYLK ]QDpDMNL QD YMHURMDWQRVW
,.($ 2GQRVQR RGUHGLW UH VH XWMHpX OL WRPQRVW L UHI
QDPMHAWDMD X SURVWRULPD NRULVQLND QD QMLKRYH RG(¢
REMDVQLWL SRYH]QLFD L]JPHYyX SHUFHSFLMH NRULVQLND
SURALUHQH +¥*OSDODDYRWWLVH SURFLMHQLWL SHUFLSLUDQX
YRYHQLK XPMHWQRP LOQOWHOLJHQFLMRP X XVPMHUDYDQMX L

12 OHWRGH LVWUDALYDQMD

Zaizradu diplomskog raddl R U L MWW HHQHDOHY D QW QD ]Q D Q V YWXNHENDX b X/NNXLLX
NQMLJIH VWUXpPpQH pODQHM Koja 9b BaRi SHRVIHBQY M HEGUDMHORP W
VHIPHQWDFLMH LVWRJ SUHPD NXSFLPD NRML, M&WUWLVWH \
poslovanjem IKEA Hrvatska d.a.deorijski okvir,analiza SUDNWLpPpQLK SULPMHQD
SULPDUQRJ LVWUDALYDQMD SURYHGHQD MH X] NRULAWHQM]|

Xx OHWRGD DQDOL]H SULPLMHQLW UH VH X DQDOL]L NOMX
SUYR REMDVQLWL QDMVORAHQLML SRMPRYL D SRWRP F

X Metoda sinteze jesuprotanpostupak od prethodno opisane. Naime ovdje dolazi do
spajanjgednostavhihSRMPRYD L pLPEHQLND X YHUH FMHOLQH R
slika cijele tematike rada. To se u diplomskome radu vidi KRORE M D & QWisiaY DQMH



SURZLUHQH VWYDUQRVWL UD]JORJD QMH]LQH LPSOHPI
QMH]LQRJ XYRYyHQMD X SRVORYDQMH

X ,QGXNWLYQD PHWRGD SULPLMHQLW (H VH GD EL VH
RSUHQLWLML L Mbbih@rjehiezibe Q MWRDMLYDQMD PRJIXUH N
NROLNR MH SURZLUHQD VWYDUQRVW ]DSUDYR YD&QD N:

X Upitnik se koristio za prikupljanjedgovoa R PLAOMHQMLPD SULMHGOR]L
ispitanika/NRULVQLND ,.($ PRELOQH DSOLNDFLMH NRMD
stvarnosti svojim kupcima.

x Deskriptivna metodase koristi za prikazivanja rezultata provedenog primarnog
LVWUDRALYDQMD

13 'RSULQRV LVWUDALYDQMD

Doprinosdiplomskog radaVH PR&aH SRGLMHOLWL QD SUDNWLPQX SULF
LVNXVWYD ,VWUDALYDQMH XQDSUHYXMH UD]XPLMHYDQMH N
XVSMHAQR XJUDGLWL X DSOLNDFLMX SDPHWQRJ WHOHIRQD
LIJOHGH L SUREOHPH X VWYDUQRP VYLMHWX SRYH]DQH

SRVORYQRP RNUXAaHQMX LVSLWLYDQMHP LPSOHPHQWDFLMH
NRULVQLPpNRJ L WNORXMREFWIH QMOMH MBULVQLPNR LVNXVWYR . (
SURALUHQRP VWYDUQR&aUX QDJODADYDMXuUL NROLNR GREUF
DQJDAPDQD L XSRWUHEOMLYRVWL 2YD SURFMHQD SRPDaH
]JIDGRYROMDYDMXUH LVNXVWYR L QXGL SULMHGORSH ]D EX
S R G U &8S\LRPa& ktlhrhQst

1.4. Struktura rada

IDNRQ XYRGQRJ GLMHOD L SRMDaQMDYDQMD SUREOHPDWL
GHILQLFLMX SRMPD SURALUHQH VWYDUQRVWL JGMH UH VH >
kao i temeljne razlike oveehnologiieV YLUWXDOQRP VWYDUQRVWL 7UHUH
WHKQRORJLMD NRMH VH NRULVWH ]Dn&korRré@tiniohptigpgricddV Y DUQ R
GRQRVL SULPMHQH SURGLUHQH VWYDUQRVWL X ]DEDYL F
poglavljeprikazue NODVLILNDFLMX SUHGQRVWL L QHGRVWDWDND X
teorijskog dijela slijediN U L W L p NIKES dgikadijéli @rovedenogSULPDUQRJ LVWUDaAl
NakrajuVH X SRJODYOMX A=DNOMXpDN3 L]IQRVH QDMYDAaQLML G

3



3524,5(1$ 679$51267

2YR SRIJODYOMH SUXa&D GXEOML XYLG X IDVFLQEQWDMHVYL
dovelo do njemog rax RMD L aLURNHAWBLPMHQH DWGIL NvKtuadnoV SRUH G
VWYDUBRIRXPLMHYDQMH SRGULMHWOD L UD]JOLND L]JPHYX RYIL
MH ]D UD]XPLMHYDQMH QMLKRYH UD]J]OLpLWH SULPMHQH L
XNOMXpXMXiL PDUNHWLQJ seRAncsDu]l@shie® Mijekada] DEDY X aWR

5D]YRM SURALUHQH VWYDUQRVWL

6DPD LPSOHPHQWDFLMD QRYLK PHGLMD X QD& VYDNRGQHY!
X] LQWHQJLYDQ UD]YRM QRYLK WHKQRORJLMD 'DNOH L S
sintezu UD]J]OLpPpLWLK PHGUMD VXV WYPXIOMNQANHGLIMJWXDOQRJ RNUX3
kombiniranja raznih medija kako bi se publhadopunilal L] lajstMarnost. Neki odakvih
SULPMHUD ELOMYDM VGHREBMMQLMH MH SrétH @ézpdofamL 7R Q\
L]OR a E H @RKsa NoBBsno sindroma. Tako BEQHWW GHILQLUD WDM SRM
kulturnih tehnologija usmjerenin na to da se organizira dobrovoljna samoregulacija
JuUbybQvVWYD DOL MH WR LVWRYUHPHQR ELOR tdhniReM HVW R
izlaganja i arhiviranjd % HQQHWOW 7UHQG LQRYDWLYQRJ QDpLQD SU
]JDSRpPHR MH MR&a X 6MHGLQMHIQK B RIPIHUODL. pNLPWBRMmNYDID SD
VWROMHUD NDGD VX VH WH LVWH WHKQLNH NRULVWLOH ]C
5DJ]ORJ WRPH MH aWR VX WUJRYDpPpNL PDJQDWL ELOL XNOM>
pHVWR GRJDYyDOR GD RVRED NRMD MH XUHGLOD L]JORJ QHI
SRJRUQLFX LOL L]JORAEX X PX]HMX

%URMQL VYMHWVNL VibiM®EiIRgodina kbrjstilRéuEitded§ke prikaze koji su

XNOMXpLYDOL YLaH pXOD pLPH VH WWKRBEDRENISRGDRUE
PXOWLPHGLMDOQH LJORAEH 7DNYRM, fr&aMatDidriald (DR)Y LK QDD
PRaH VH |DKYDOLWL &KDUOH YV Rel(nz® AaxandrdFRaw kbji BUM&IN VXS U X
zalBMte HOHNW WBRRHIFHINRIM & RUEXVLHUD L] JRGLQH 7DNR \
novi mediji "gutaju” one stare koji su analogni i kontillbQL SD VH VYH YL&H PMHV
QRYH LOQWHUDNWLYQH VDpPpLQMHQH RG GLJLWDOQLK X]JRU
LQWHUQHWVNH VWUDQLFH PX]J]HMD RG NRMLK PQRJL QX
]JDPMHQMXMX L]J]ORAEHQH VDOH /IRXYUH O9DWLFDQ OXVHX



European Virtual Museum, Smithsonian National Museum of Natural History). Tako se
NRULVQLFLPD RPRJXUXMH GD NUR] |IDVORQH HNUDQH SULVW
]JERJ XGDOMHQRVWL LOL ILQDQFLM¥Nibista Yastdjpkyzor uA=DV OR

megamemoriju svijeta aROD .3DQGAaLuU L VXUDGQLFL QDYRGH
SUYL SXW SRMDYLR RG VWUDQH 7KRPDVD &DXGHOOD 1
GRN VX SUYL IXQNFLRQLUDMXUL $5 VXVWDY QD]YDQ .$5

Seligmann. 3BRMDYRP SUR&GLUHQH VWYDUQRVWL GROD]L GR LQ\
SURALUHQRJ LOL YLUWXDOQRJ 7DNR GROD]L GR VSDMDQMI
novi- SUR4ALUHQL RERJDUHQ GRGDWQLP J]QDpDMNDPD L PRJ
REMDaQMDYD NDNR VH RGQRVL L]J]PHYyX RYLK VYMHWRY
HIJLVWHQFLMDOQH SUDNVH RVREQRVWL NDR L]YRUQRJ L Q
MHU VX XSUDYR RVREQD GLPHQ]JLMD L LQWHJULWHW NRQV
SURVWRU MH KROLVWLpPpNL VORAHQR VWUXNWXULUDQ IHC
SRVWRMDQMD X QMHJRYLP XQLILFLUDQLP L SRMHGLQDDpPQL
HIJJLVWHQFLMDOQR LVNXVWYR L HJJLVRVHQOREDDRWQDSUR!
vrijednosna usmjerenjau aktiDOQLP L SRWHQFLMDOQLP PRGXVLPD?® ORYV

7DNR GROD]L GR PLMH&ADQMD JUDQLFD RVREQRJ L QHRVREC
RGQRVQR SURALUHQRJ VYLMHWD 8YRYyHQMH NRQFHSWD S
PHWRGRORAGNRJ DODWD RPRJXUXMH DQDOL]X UD]JOLpPpLWLK I
WHKQRORANRP NRQWHNVWX 8SUDYR UH VH R WHKQRORJLN
UDGD 3UHGYLYDQMD SRND]J]XMX GD UH SURALUHQD VWYDUQI
REHUDYDMXiLK WHKQRORJLMD NRMH UH GRPLQLUDWL QDaL
formira posebno pojmovno poleg WHKQRORANL NRQWHNVW NDR MHGLQV
informacijske tehnologijie QM H]LQR SUDNWEBpQRWMRMMMKHM®DRYOMHQMH

SUHPD 9HUWRYAHNX L .QHAHYLUOX SULURGQH J]QDQRV!
OMXGVNH SRIRUQRVWL VWDYOMDMX XPMHWQX LQWHOLJHQF
VWYDUQRVW GR SULMH NRMH GHVHWOMHUH QH]DPLVOLYF
LIPHYyX SRMHGLQDFD L GUXaAaWYHQLK VNXSLQD SRYH]XMX
SULPMHQH VH UD]YLMDMX X REOLFLPD NRML VH SULMH QL
QD&OD MH VYRMX SULPMHQX X VOMHGHUD WUL SRGUXpMD L

x  Aokrivenosinformacijama,

X virtualni objekti i



X GLILWDOQA & PEDDNDAD'REULQLU

3UYD NDWHJRULMD SULNULYHQRVW LQIRUPDFLMDPD SUHP
opciju za slobodnoLVWUDALYDQMH SURVWRUD GRODVND GR QRY
GLJLWDOQLK REMHNDWD NDR 3WR MH WHNVWXDOQD SRUX!
YLGHR VLPXODFLMH L DQLPDFLMH 3ULPDUQL FLOM SURA4I
]JDGRYROMVWYR NRULVQLND QD MHGQRVWDYDQ L XJRGDQ
LQWHJUDFLMVNH WHKQRORJLMH .DNR EL VH L]JEMHJOR U
SURVWRUH GLJLWDOQLP PDWHULMDORP WYUWNH PRUDMX
DNWLYQRVWL X NRMLPD SUR&ALUHQD VWYDUQRVW PR&H SUX

S5D]OLND L]PHyX SURGLUHQH L YLUWXDOQH VWY |

SURALUHQD AR W&DIAQFReNted RealityWHKQRORAND MH LQRYDFLMD
sViMHW X NRMHPX VH QBi@iihjda.cNRULVQDRWMYRGARUIVHNE] SRPRIU
MHGQRJ RG SDPHWQLK XUHYyDMD PRJX JHQHULUDWL VDGUAZA
likova, a korisnik je interaktivno povezan sa stvarnom okolinom, ali i digitalno kontrolira i
GRELYD RGUHYHQH LQIRUPDFRRM Hend. MutwaX Re@l@D navdtliY DUQR V
Hrvatska enciklopedija (2021)PR4H VH REMDVQLWL NDR WHKQRORJLMEL
RNUXAHQMH NRMH NRULVQLNX RPRJXUXMH LVNXVWYR L SUI
UD]JOLNXMH RG QMHJRYH VWYDUQH IL]JLPNH ORNDFLMH 2N
]DPLAOMHQR LJUDYyXMH VH VQLPDQMHP Z YLGHD LOL L]JUD
NRULVQLNX SRWUHEQR ]D WDNYR LVNXVWYR VX 95 QDRpDO
L UD]JOLpLWH GRGDWNH 9LUWXDOQD VWYDUQRVWNSUHGVW
RUXyH ]D EURMQD SRGUXpMD SULPMHQH RG LQGRVMWJLMH
SLORWD YR]Rpdathersioel @(@B01) navodekako je Jaron Lanier 1986. prvi
upotrijebio ovu sintagmu3RpHWQL UD]YRM WHKQRORJLMH YLUWXDOQ
SUYHQVWYHQR QD SULND]X PRGHOD SUHWKRGQR L]JUDVHQ
UDpXQDOQR SRWSRPRJQXWR L Qahgl.QdvhputexAitled RagBefiQdd WR NDR
2YLPH VH ]ODWQR RODNADYD SURMRHAISUWXOO®D VIYRMG
poseban oblik perspektivhog prostora, namijenjena je simulaciji prostdomaksunog
GRALYOMDMND NREHW®UINDOHYyXWLP VQDabQ UD]JYRM QDSU
YLIXDOL]DFLMH SUDUHQ GDOMQMLP UD]JYRMHP SRVWRMHUL
elemenata (FEMzengl. Rnite ElementM HW KR G UDpXQDOQR SRWSRPRJQ
(CAD zengl. Computer Aided Design L SRWUHEQRJ KDUGYHUD RPRJXUOLC
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WHKQRORJLMH X VDPX VU& LQ&HQMHUVNLK ]DGDWDND QI
QDGRGDMX NDNR MH SUHSR]QDWD YHOLND PRJXUQRVW Sl
SRGUXpMLPD SD pDN L LQWHJULUDQMD X VYDNRGQHYQL &l
VH QXGL PRIJXUQRVW PDQLSXODFLMH L DQDOL]JH ' YLUWXDC
QMHJD 8 RGUHYHQLP SULPMHQDPD GRYROMQR MH XNOMXp
WLMHOD X 95 RNUX&HQMH $OL X PQRJLP GUXJLP SRGUXpM
SRQD&DQMD GHIRUPDELOQRJ REMHNWD LQWHUDNWLYQH EU
XPMHUHQR YHOLNH GHIRUPDFLMH WDNYLK REMHNDWD LVV
NRQDpPpQLK HOHPHQDWD )(0 NDR GRPLQDQWQD X SRGUXpN
NRULVWL ]D L]JUDpXQDYDQMH GHIRUPDFLMVNRJ SRQDADQMI
VWYRULOD &WR MDVQLMD YLUWXDOQD VOLND REMHNWD L |
VWYDUQRVW VDGUAL VXVWDY WHPHOMHQ QD WUL JODYQH N

1. kombinacija stvarnog i virtualnog svijeta,
2. interakcija u stvarnom vremenu i
3. WRpQD ' UHJLVWUDFLMD YLUWXDOQLK L VWYDUQLK RE!

-HGQD RG PRIJXUQRVWL XQXWDU GLJLW O@Qrizika,LspdR,DFLMD
JRVSRGDUVWYD GR DUKLWHNWXUMHRNMDH &IH XG HILWQW X D ODIRRA
UDpXQDOQRJ PRGHOLUDQMD L VLPXODFLMH NRMD RPRJ;
trodimenzionalnim (D) vizualnim iIOL GUXJLP RVMHWEOQDR UR QU XHh\W QDM
2022:741) 95 DSOLNDFLMH XUDQMDMX NRULVQLND X UDpXQDOQ
VWYDUQRVW NRULAWHQMHP LQWHUDNWLYQLK XUHYyDMD NF
QDRpDOD VOX&a&DOLFD UXNDYLFD LOL NRPELQH]JRQD 'RN
NRULVWLWL NDR SULYUHPHQL LOL WUDMQL GRGDFL UD]QL
VWYDUQRVW SUHGVWDYOMDMX SURFHV NRPELQLUDQMD L
SUHNODSDQMHP VOLND V NRULVQLP UDpXQDOQR JHQHULUL
(2022). Solak i Cakir (2016) navode tvrdnje autora Klopfer i Squire (2008) koji opisuju
SURALUHQX VWYDUQRVW VLWXDFLMRP X NRMRM MH NRQWI
XVNODYVHQRP ORNDFLMRP LOL NRQWHNVWQR RYLVQRP LQIR
MH NDNR A95 SUHPMH&WD NRULVQLND X QRYL GLJLWDOQL
YLGHR 6 GUXJH VWUDQH $5 MH REOLN WHKQRORJLMH NRM
ju upotpuruje s digitalnim informacijamd aHVWDN L 'R E U LDxklg, virtualna
VWYDUQRVW |IDPMHQMXMH NRULVQLNRYX VWYDUQRVW GRN
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-HGDQ RG XpPpLOQNRYLWLMLK SULPMHQMLYLK VWXSRYD VXY
VWYDUQRVW 7HPHOMQL NRQFHSWL SURALUHQH VWYDUQRV!
WUHQGRYLPD A,PSOHPH Q inobaivnit DinfornxaxijskekeiuQikacijskih
WHKQRORJLMD SRSXW SURALUHQH VWY DUQ&RNawdbaievwM HpH Q
L GRPDUHP 3IOWDHNMXODXHU . HWyX@/LP NDNR EL VH QDYHGH
SRWUHEQR MH RVLIJXUDWL XYMHWH 2PQGHIPHQWDFIRWHR SIU R
AR tehnologija ima tri karakteristike; kombinacija stvarnog i virtualnog, interakcija u
stvarnom vremenu i 3D poravnavanfgarvaiya (2019) tvrdi kako postoje tri glavna skupa
RULMHQWLUDQRVWL WHKQRORJLMD SULOLNRP NUHLUDQMD

1. SLAM (istodobna lokacija i mapiranje),
2. SUDUHQMH GXELQH SURVWRUD L

3. obrada i projekcija slike.

6/$0 UHQGHULUD YLUWXDOQH VOLNH SUHNR SURVWRUD L
ORNDOL]JLUDMXULK VHQ]JRUD NDR a4WR VX aLURVNRS LOL DI
GRGDMH NDNR RQL PDSLUDMX FLMHOL IL]JLPNL SURVWRU L

njegov algoritam koji renderira virtualnu sliku u pravim dimenzijama na prostoru ili objektu.

SUDUHQMH GXELQH SURVWRUD YDAaQR MH UDGL PMHUHQMD
NDPHUH $5 XUHYyDMD WDNR &8WR VH NDPHUD IRNXVLUD QD
RNROLQH REUD]ODA&H 6DUYDL\D

1DNRQ 4WR MH 6/$0 L SUDUHQMH GXELQH SURVWRUD GRYUAa
]IDKWMHYLPD L SURMLFLUDWL MH QD ]DVORQ NRULVQLND N
GUXJL XUHyDM V $5 DSOLNDFLMRP 2EUDGRP VOLNH L] I
GLPHQ]LMDPD L QD SUDYRPH PMHVWX pLPH MH RVWYDUHQD

'DNOH XRpDYD VH NDNR MH RVQRYQL XYMHW ]D QHVPHWDQ
VWYDUQRVWL PRELOQL XUHYyDM +DUGYHUVNL |[DKWMHYL ]D
VWRJD R MDpLQL XUHYyDMD RYLVL L EU]JLQD L IOXLGQRVW N
vQeD]L VUHGLaAaQMH SURFHVQH MHGLQLFH XUHYyDMD L UDGQR
JUDILPpNLK SURFHGXUD NDR &aWR VX ' JUDILNH NRPSOHN
objekata i razni multimedki VDGUDPMW QR XWMHpH QD RSWHUHUHQM



MHGLQLFH XUHyDMD 6OLMHGRP QDSLVDQRJD SRWUHEQR
VWYDUQRVWL ]DSUDYR RWNULYD SUHGPHWH RGQRVQR REM
RGQRVQR RNLGDpL SUR&ZLUHQH VWYDUQRVWL NRML PRJX

RGUHYHQL VLPEROL LNRQH LOL *36 ORNDFLMD D NRML DN
RYRP SULVWXSX SURZLUHQD VWYDUQRVW PR&H UDGLWL Q
JRYRUL 6DUYDL\D $SOLNDFLMH NRMH NRULVWH UHIH
RVODQMDMX VH QD QMHJRYH WUDQVIRUPDFLMH L] UHDOQR.
EL SULNXSLOH SRGDWNH R UHDOQRP RNUX&HQMX 8] SRP
NRULVQLPNRJ XUHYyDMD ODUNHU M Hbij€eDshké btidriuta @ WaRiiL P H Q] L
LOL GUXJRP SORAQRP PHGLMX DOL MH PRJXUH NRULVWLWL
$5 DSOLNDFLMD SUHX]LPD ORNDFLMX XUHYDMD X VWYDUQR
LQIRUPDFLMDPD DSOLNDFLMH L RNUX&HQMD 'DQDV YHULQI
RGOLpDQ SULPMHU RYH SUDNVH MH QDYLJDFLMD L SRPRU S

3DQGaLu JRYRUL NDNR MH ]D GDQD&QMX UD]JLQX LP
SRWUHEQR ULMH&ALWL WUL NOMXpQD SUREOHPD D WR VX

1. PLMHADQMH VOLNH
2. poravnavanje i

3. prikupljanje podataka.

SURALUHQD VWYDUQRVW QDMDNWLYQLMD MH NUR] GLQDP
VHQ]RUD ]D SUDUHQMH SRNUHWD NRML VH QD $5 XUHYyDM
VYLMHWD REUD]ODaH 6DUYDL\D ,]JYUVWDQ SULPMHU
NR]JPHWLpPpNLP SURL]YRGLPD 6HSKRUD NRMD MH UD]YLOD I
VWYDUQRP VYLMHWX RGUDADYD OLFH NRULVQLFD D NRMD
VYRPH OLFX QH EL OL EROMH YLGMHOD &a&WR MRM SULVWD
aPLQNH NRMD VH L]JJXEL WLMHNRP SURED X QMLKRYLP WL
SRWUHEQR ]|D VWDYOMDQMH L VNLGDQMH AaPLQNH 1DVWDY
SRGUXpMD |DEDYH REUD]JRYDQMD WUJRYLQH L VDPRJ PDUUM
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THPDWLND RYRJ SRJODYOMD GRQRVL MDVQL SULND] SUHG
QDNRQ &awR VX XWemdijniH Qdimasadtiljew) iLdplsNeHnologija u odnosu na
predmetrada. ORJXUQRVW SURMLFLUDQMD LQIRUPDFLMD X VWYDL
kameru PRELOQRJ XUHYy &M DN DSRR JSADRMED.U HHONDH VRAGY BWRIR\DWR V W L
KRULVQLFLPD SUXA&D ]D QiePiskiived. Osint toba, Lnaphetthe Brké/ kofeQ
XPLQNRYLWR SUR Y poRazujé BreBtiMAdsL Yo §)eljWast.

8 GRQMHP JUDILpNRP SULND]X QDOD]L VH SUHJOHG SUHGQ
SULOLNRP NRPXQLNDFLMH RGUHYHQRJ SUREOHPD YLMHVWI

Minimaliziranje 2PRJXuDYD Veliki utjecaj putem
SVLKRORA GRAaLYO GUXaWYHQL
SURALYOMD digitalnih medija zbog
PDOLP WURA ODNRUH GL
malim rizicima. informacija.

ODQML WUR Jednostavnost .
kampanja, materijalne implementacije, 3U It_eﬁn\gllg ”IeH QR
ILQDQFLMVNJM NRULAWHQMD gie.

*UDILPNLISBUNBRRVWL SURGLUHQH VWYDUQRVW

Izrada: obrada autora prema Raymond, B.B. 2a®8)RaLUHQD VWYDUQRVW NDR VUHGVWYR S
.YDOLWDWLYQR LVWUDALYDQMH R UDQRM SULKYDUHQRVWI, WHKQRORJ

'RGDWQH SUHGQRVWL SURALU H Q Hijevhwij¢ID tad RroApiimjgriz LN D] D W
prakse, osobito kKNR RQR PRAaH SRPRIsQR RELUDNRYRG® X A&ALUHQM
VDGUADMD NUR] LJUX L XpHQMH DOL L SULSRPRUL X PDUNH

6YDND WHKQRORJLMD GRQRVL L RGUHYHQH PDQH L VODE
|IDPHFLPD L LVSLWLPD 7DNR $FKDU\MD QDYRGL QHNH F
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x tURADN UD]YRMD

X tHKQLpNL L]D]JRYL

X briga o zdravlju i sigurnosti

X ovisnost o hardveru i

x oJUDQLpHQD LQWHUDNFLMD V NRULVQLNRP

5D]YRM SURMHNDWD L XUHWHBKQRW R PHNDIM # Giaikvo@RW3E5 VN X S
RGU&ADYDQMH XUHYDM D XN RMIWW K MYHDAMDO MID RESa:\@jD J D Q M D
LQIUDVW UXPNREMNUXIEDRLPLWEL GRN W XSSQARWMW QX $5 WHKQROI
VXVWDYL SUR &L WHQHE DAWKY DWURPRMRWBUDWLWL NUHWDQMH N
GLJLWDOQH HOHPHQWH VD VWYDUQLP RNUXAHQMHP 3RVWL
LIDJRYQR L PR&H |[DKWLMHYDWL VRILVWLFLUDQD KDUGYHUYV

'XJRWUDMQD L]JORAHQRVW $5 LVERVWYLWPREORAED GRRHYWH
QDSUH]DQMH RPLMX XPRILAHGHARDUMHQ W L UD Q@EMMAGD M X ii L
prirorda ARD WDNRYyHU PR&H SRYHUDWL UL]JLN RG QHVUHID L
SRWSXQRVWL VYMHVQL VYRJ ILILPNRJ RNUX&HQMD

,DNR $5 SUXAD LQWHUDNWLYQD LVNXVWYD WUHQXWQD W
pogledu interakcije s korisnikom. Interakcija s virtualnim elementima vARP HVWR VH RVOL
QD |]DVORQH RVMHWOMLYH QD GRGLU LOL SUHSR]QDYDQMF
SUHFL]QRVWL LOL LQWXLWLYQRVWL NDR IL]JLPNH LQWHUDNF

Osim toga$5 LVNXVWYD pHVWR RYLVH R VSHFLILPQRP KDUGYF
WDEOHWL LOL QDPMHQVNL $5 XUHYDM IR SRS Mp MDLX LOROWF B
usvajanje ARa, posebno u situacijama kada potrebni hardver nije lako dostupan ili
SULVWX®DKODMHQ SRVWRML MRa PQRJR L]DJRYD NRMH MH SR
WHKQRORJLMD QD&OD SXQX SULPMHQX

11



5. PRIMJENA 3524,5(1( 679$51267,

8 RYRPH GLMHOX UDGD UuH VH QDYHVWL SULPMHQD SURa
GHWDOMQLMHP LVWIlusbaiuy DRIKXI QRUWHRSMRALUHQH VWYDUC

primjeri iz zabavne industrije, obrazovanja, trgovine i samog marketinga.

5.1. Zabava

3UHPGD PQRJL QRYH PHGLMH L WHKQRORJLMX YLGH NDR
SRYHUDQMD EURMD SRVMHWLWHOMD YHUX SURGXNWLYQR)
mnogima staromodne kulturne instituci® HRUHWLpDUL QDYRGH L UD]JORJH

NDaH NDNR VNHSWLFL WYUGH GD QRYL PHGLM SUHGVW
L DXWRULWHWX WUDGLFLRQDOQLK L]YRUD |Qp&M&EE WH YX
]DEDYD pHVWR VSRPLQMH NDR MHGDQ RG UD]JORJD XYRYH
VDGUADMD 7DNR QLMH ULMHWNR GD EURMQL PX]JHML SULP
GRGDWQR DQLPLUDOL QH VDPR QDMP Odny inogppbviaitH QHJR
VYMHWVNLK PX]HMD NRML NRULVWH WHKQRORJLMX SURALL
+UYDWVNRM PR&H VH L]GYRMLWL 7YUYyDYD %DURQH X aL!
WHKQRORJLMH PRJX XSR]QDWL VD VWROMHUHP L RVPD(
NRMLK VX L]JJUDYHQH GYLMH WYUyDYH NRMH VX REUDQLOH .

Slikal 3UR&LUHQ DV WLYPDNIR %W URQH

,JYRU .DGHL 7YUYyDYD %DURQH

Dostupno nahttp://kadei.hr/casstudy/tvrdjavabaronestorytellingprosirenastvarnost/12.07.2023.
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http://kadei.hr/case-study/tvrdjava-barone-storytelling-prosirena-stvarnost/

-R4& MHGDQ SULPMHU QDOD]L VH L X +tUYDWVNRM RGQRVQR
MH X VXUDGQML V ORPHQWXP 6WXGLMRP QDSUDYLR ]DQL
EHWLQVNRM JDMHWL NUR] UDpXQDOQX LJUX &LOM MH R
QDSUDYLWL JDMHWX D SUL L]JUDGL LJUH SRVHEQR VH SD]L

FLMHOD LJUD QDSUDYOMHQD X] VWUXpQL QDG]JRU PDMVWRU
za odrasle.

.RULAWHQMHP NRPELQDFLMH HNUDQD YHOLNLK GLPHQ]JLMD
LJUL L WRXFK VFUHHQ NRQWURORP LPHU]JLMD LJUDpPD SRG
WUDQVSDUHQWDQ QDpLQ VSRMHQL ]JDEDYD L HGXNDFLMD (

Slika 2. 3D interaktivna igra "Betinskbrodograditelj"

Izvor: Muzejski dokumentacijski centar (2016) MUVI: muzeiieo

Dostupno nahttp://www.mdc.hr/hr/mdc/skupovinanifestacije/muvimuzejividec-film/muvi-06-2016
program/12.07.2023.
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http://www.mdc.hr/hr/mdc/skupovi-manifestacije/muvi-muzeji-video-film/muvi-06-2016-program/
http://www.mdc.hr/hr/mdc/skupovi-manifestacije/muvi-muzeji-video-film/muvi-06-2016-program/

5.2. Obrazovanje

6RODN L &DNLU SL&AX NDNR MH ]JERJ QDSUHGQH WHKQI
NRMH SURALUHQD VWYDUQRWWYRY®GIUXRWHQR X HR EWDD MR Q R
GR SRVHEQRJ LJUD&DMD

THKQROR&GNL DODWL NRML VH NRULVWH X2®RE)pidpoRos® QM X S
DNWLYLUDQMX PRWLYDFLMH XYRGH QRYH PRJIJXUQRVWL
SRYHUDYDMX LQWHUDNFLMX L]JPHYyX XpHQLND pLQHUL SUF
VPLVOHQLMLP 3URALUHQD L YLUWXDOQD VWYDUQRVW XYH
ODN&HP L EUAHP SULMHQRVX ]QDQMD L LQIRUPDFLMD

ASB8pLWHOML PRJX MHGQRVWDYQR REMDVQLWL WHANH NRQFF
L RSLVLYDQMHP NRQFHSWD JODVRP NRML SRGUam¥D VYH \
NLQHYVW HIYRLCPRY

XIQHU L 1RUDF VPDWUDMX NDNR SURALUHQD VWYDU
SRXpDYDQMH 'RN YLUWXDOQD VWYDUQRVW X FLMHORVWL
VWYDUQRVW MX SURGLUXMH GUXJLP GLPHQId, fdtbgrailjall QIRUP D
raznih filterakoji VX JHQHULUDQL RG VWUDQH UDPXQDOD 9L]XI
LPSOHPHQWDFLMD NUR] YUHPHQVNH SURJQR]JH LOL NOMXE¢
YLGHR LJUH NDR awWwR MH 3RNHPRQ *2 VDPR VX QHNL SL
WHKQRORJLMD SURALUHQH VWYDUQRVWL 2QD MH VYRMX S|
u obuci pilota.

,DNR VX QDMpHauL SULPMHUL VX X YRMQRM L PHGLFLQVNRNM
L GLIDMQLUDQMX D 9XNHOLU L VXUDGQLFL VSRPLQMX
X VLPXODFLML SODQD HYDNXDFLMH SXWQLND L RVREOMD °
VKYDWLWL NDR SULPMHU VWUXpQRJ REUD]JRYDQMD L HGXFL
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Slka3. ' PRGHO SODQHWD =HPOMH ]D SRWUHEH Xp

Izvor: Moek, A. (2023)Cartoon Lowpoly Earth Planet 2 UVW
Dostupno nahttps://creativemarket.com/AntonMoek/26380C@rtoonLowpoly-Earth-Planet2-
UVW, 10.07.2023.

5.3. Trgovina

,DNR UH VH X GDOMQMHP GLMHOX UDGD REMDVQLWL SU
tehnologija kod IKEAH NDR XYHUWLUD SUXAaLW UH VH MR& MHGDQ S
:DOPDUW MH X VYRMH IL]LPNH PDORSURGDMQH WUJRYLQ
SREROMADQMD VYLK WUJRYLQD NDNR EL SRVWDOH IL]JLpN

isporuku.

9D4DQ HOHPHQW RYLK WUJRYLQD MH NRQWUROD LQYHQWD
NRMD MH RVPLAOMHQD GD XEU]D YULMHPH SRWUHEQR ]D \
SURGDMQL SURVWRU $SOLNDFLMD ]D WR NRULVWL SURALL
GUAH UXpQL XUHYyDM NRML GH ]JDWLP LVWDNQXWL NXWLME
VYDNX SRMHGLQDpPQX NXWLMX

2YR MH MHGDQ SULPMHU SUR&GLUHQH VWYDUQRVWL NRMD
XpLQNRYLWR VWYDUDMXuL EHVSULMHNRUDQ L EUAL WLMFE
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https://creativemarket.com/AntonMoek/2638077-Cartoon-Lowpoly-Earth-Planet-2-UVW
https://creativemarket.com/AntonMoek/2638077-Cartoon-Lowpoly-Earth-Planet-2-UVW

GRVWXSDQ NXSFLPD RQ ]D :DOPDUW LPD SXQR NRULVWL
NRULVQLPNRJ LVNXVWYD VWDYOMDQMHP YLAH SURL]JYRGD Q

Slika 4. Walmart aplikacija

Izvor: Walmart.com (2020)Q 7KLV 1HZ (UD RI 5HWDLO

HYUH 7HVWLQJ 1HZ :D\V '
Customer Who Wins, dostupno na:

https://corporate.walmart.com/newsroom/2020/10/28iis-new-era-of-retail-weretestingnewwaysto-
operateand-its-the-customeiwho-wins, 14.07.2023.

R4 MHGDQ RGOLpPDQ SULPMHU MH *0DFKLQH $° RGQRVOQR Y
RVPLZOMHQ NDNR EL SUHJHQWLUDR PRGQH UDGRYH GL]DMQ
NRULVWLWL SXWHP PRELOQRJ XUHYyDMD QD NRMHPX VH NUI
SRWUHEQR MH VDPR VNHQLUDWL 45 NRG L 3XiUL" X YLUWXDO
YH]X LJPHyX SRWUR&DpPD L EUHQGD EH] SRWUHEH ]D VWYDU
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https://corporate.walmart.com/newsroom/2020/10/29/in-this-new-era-of-retail-were-testing-new-ways-to-operate-and-its-the-customer-who-wins
https://corporate.walmart.com/newsroom/2020/10/29/in-this-new-era-of-retail-were-testing-new-ways-to-operate-and-its-the-customer-who-wins

Slika 5. A-Machine

Izvor: Snimka zaslona YouTube,
https://www.youtube.com/watch?time_continue=71&v=axRgUloacsM&embeds_referring_euri=https%3A%2F
%2Feconsultancy.com%2F&source_ve path=MTM5MTE3LDM20DQyLDI4NjY2&feature=emb_logo&ab ch

annel=TomorrowLtd 15.07.2023.

5.4. Marketing

BURALUHQD L YLUWXDOQD VWYDUQRVW QD&OH VX YHOLNX
SULMHQRVX LQIRUPDFLMD FLOMDQRM SXEOLFL 7DNR NRUL
PHGLMD NRMH NRQ]XPLUDMX D SLVDQL PDWHULMDO EU]R L
YLGHR SULMHQRVL XaLYR NRML X ]DGQMH YULMHPH SR
SULSRYLMHGDQMH NOMXpQL VX LQWHJIJUDWLYQL pLPEHQLF
NRULVQLFL YL&H QH YROH pLWDWL D RYH YUVWH WHKQ
informacija i njihovo konzumiranje.

AOR&H VH UHUL NDNR MH 95 VQDADQ PDUNHWLQANL DODW
RVREDQ NRQWDNW V RGUHYVH QL P-a3WipbtdatiRrGtRuR za RititAlhi VQ D JH
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https://www.youtube.com/watch?time_continue=71&v=axRqUIoacsM&embeds_referring_euri=https%3A%2F%2Feconsultancy.com%2F&source_ve_path=MTM5MTE3LDM2ODQyLDI4NjY2&feature=emb_logo&ab_channel=TomorrowLtd
https://www.youtube.com/watch?time_continue=71&v=axRqUIoacsM&embeds_referring_euri=https%3A%2F%2Feconsultancy.com%2F&source_ve_path=MTM5MTE3LDM2ODQyLDI4NjY2&feature=emb_logo&ab_channel=TomorrowLtd
https://www.youtube.com/watch?time_continue=71&v=axRqUIoacsM&embeds_referring_euri=https%3A%2F%2Feconsultancy.com%2F&source_ve_path=MTM5MTE3LDM2ODQyLDI4NjY2&feature=emb_logo&ab_channel=TomorrowLtd

marketing (Digital Marketindnstitute koji pokazuju kako je 75% velikih svjetskih brendova
integrirDOR 95 X PDUNHWL QHNVWDW UDWBULKHU

ODUNHWLQ&NL VWUXpQMDFL WUHEDOL EL |DSDPWLWL GD SLU
VWYDUQRVWL YSRERBD MADEAQAMYXHRRRID aWR YHU SRVWRML JR
YLUWXDOQR GREUR XVNODYHQR V IL]JLPNLP L NDGD MH X LC
VWYDUQRVW =D UD]JOLNX RG YLUWXDOQH VWYDUQRVWL S
PRJOL QHGRVWDMDWL X RGUHYHQRM VLWXDFLML XQXWDU
6QDSFKDWRYX $5 |1QDpDMND JGMH VH NRULVQLFL PRJX LJU
EL RELPQH YLGHR]DSLVH SUHWYRURdpdi jX2@4 linstdlirddRARH VH F
WHKQRORJLMX X ORQGRQVNX DXWREXVQX QDGVWUHAaAQLFX
]DSUDYR UDGLOR R VLPXODFLML JGMH VH QD HNUDQX SRN
RVWDOL VDGUADML 2YD LPSOHPHQWDFLMD YLGHR $5 WHKZC
GHVHWNH PLOLMXQD SUHJOHGD QD <RX7XEHX pLPH MH RYD
oglasnhihNDPSDQMD 3HSVLMHYD NDP S Ba(kdtl® tvirtkaVddigiddpogiimieQ NR Y L
svoju publiku. Pepsi nije trebao koristiti AR 2& J O D & Bwojih@idikoda umjesto toga,
YMHURYDR MH VYRMLP SRWUR&DpLPD GD UH FLMHQLWL QD
SULMDWH O M kamieredirsvidaikdrDoviexniacke.

Slika6. 3HSVL NDPSDQMD SURALUHQH VWYDUQRV'

Izvor: Screenshot You Tub@ips://www.youtube.com/watch?v=GB_gT6rARW07.2023.
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https://www.youtube.com/watch?v=GB_qT6rAPyY

35,0-(1% 3524,5(1( 679$5 1 2EAHRVATSKA D.O.O.

8 RYRPH SRIODYOMXUDH WRIBREPBQMWDIFLMD SURALUHQH VW
,.($ +tUYDWVND G R R 7DNR UH SUYL GLR SRJODYOMD GRQL
koja je besplatno dostugn NXSFLPD D NRMH LPDMX VDGUADMQH N
VWYDUQRVWL 2VWDWDN UDGD GRQRVL SLVPHQL L JUDILpNL

6.1. lkea Hrvatska d.o.o.

A, ($ D<-NKEB%HBWYHGVNL ><38NH*D@ PHYyX YHOLNLP MH
QDPMHAWDMD NDR QDMYHiUL VYMHWVNL WUJRYDF QDPMHAW
bOPKXOWX Xada'ld GR/GIRMD ML , Q J ¥ Oztiirk @R BRE). G

A8 LIGDQMX EURHMNVUH LIL1949D objasnio je kako se cijene IKEAmMogu
RGUADYDWL WDNR QLVN+®DO HINRA I MM BRIRBIKXI M HEBIMILK Y D O M X
YHOLNRP SURPHWX LJUDYQRM LVSRUXFL L] WYRUQLFH L YU
LIYRUQD LGHMD GD SRQXGL SURL]JYRGH V QLVNRP FLMHQRTF
postala je kamen testjac IKEA kulture i identitetd . ($

.DR HXURSVND PXOWLQDFLRQDOQD JUXSD ,.($ GL]DMQLUD
DSDUDWH L GRGDWNH ]D GRP X] NXUQH XVOXJH ,.($ GDQD
QDPMHAWDMD SRG -0-GRYBI®ORP H5HDSUHPQR ]D VDVWDYOMD
QHNROLNR JRGLQD LQWHQJLYQR UDGL QD LPSOHPHQWDFLM
XVOXJH ,DNR MH QDMSR]QDWLMD 6NDQGLQDYVND WYUWN
XNOMXpXMX L GLIDMQHUVNH SRQXGH VYRMLP NXSFLPD NRWM
aktivnosti. . DR YODVWLWX YL]LMX ,.($ MH QDYHOD VOMHGHiH

A6WYRULWL EROML VYDNRGQHYQL 4LYRW ]D PQRJH OMXGH
AHOLPR LPDWL SR]LW ydx&ednidaM kofirBaMtakaijany sirehvin&\bo
QDpLQD QD NRML QDAL SURL]YRGL SRPDA&X QDALP NXSFLPL
'LMHOHUL RQR 4WR UDGLPR L ]DODAXUL VielpditivReQ R X aWR
SURPMHQH3X ,G(I$XaW Y X

Osnovne karakteristike na koje se tvrtka bazira prilikom razvoja IKEA proizvoda jesu cijena,
NYDOLWHWD IXQNFLMD REOLN L RGUALYRVW 8 QDVWDYNX
NRMH ,.($ QXGL EHVSODWQR VYLP NRULVQLFLPD D WHPHOWN
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6.2. IKEA Place aplikacija

IKEA Place je mobilna aplikacija koju je razvila. ($ 4aYHGVNL WUJRYDF QDPMHAa
WHKQRORJLMX SURALUHQH VWYDUQRVWL $5 NDNR EL VH N
LVNXVWYR NXSQMH $SOLNDFLMD RPRJIJXUXMH YLUWXDOQR S
XUHYyHQMH GRPD X YODVWLWL SURVWRU NDNR EL NRULVQL
NXSQMH A4YHGVNL JLJDQW QDPMHAWDMD XGUXALR VH V $SS
probleme.

Spomenuta aplikacija dostupna je za besplatno preuzimanje u App Storeu. IKEA Place
DSOLNDFLMD RPRJXUXMH NRULVQLFLPD YLUWApikGcgaR SRV W
RPRIJXUXMH SULVWXS RSVHAQRP NDWDORJX ,.($ @QOdPMHAWL
sofa i svjetiljki, do tepiha i stolova, svi proizvodi u IKEA Placeu su 3D i vjstmarnom
PMHULOX WDNR GD NRULVQLFL PRJX ELWL VLIXUQL GD VX
QMLKRYH SURVWRULMH 2YLPH ,.($ X] SRPRU EHVSODWQLK
LQVSLUDFLMH ]D XUHYHQMH GRPD NDR L VDPX NXSRYLQX C

kupcima.
$SOLNDFLMD QXGL VOMHGHUH:PRIJXUQRVWL ]|D VYRMH NRUL\

X SUHJOHGDYDQMH L SUHWUDALYDQMH ,.($ QDPMHA&AWDNM
tabureii stolice pri lansiranju),

x SRVWDYOMDQMH QDPMH&aWDMD X VREX L RGUHYLYDQN

x VQLPDQMH YODVWLWLK NUHDFLMH NDR IRWRJUDILM
podijeliti s prijateljima i obitelji,

X spremanje virtualne sobe kako bi se je ponovho moglo posijetili i ponovno koristiti
kasnije ili kreirati s drugima,

X pravljenje popisa omiljenih proizvoda i kupovina putem poveznice na IKEA.com
ili aplikacije IKEA Store,

X primanje novosti o proizvodima i uzZBBOMLYLK LGHMD ]D®* aLYRW
(YouTube/IKEA, 2023)

$SOLNDFLMD ,.($ 30O0DFH GRELOD MH SRKYDOH ]D GL]DMQ
SULND] L VSRVREQRVW UMH&GDYDQMD pHVWRJ SUREOHPD SU
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7TDNR VH RYD DSOLNDFLMD UD]YLOD VH X NRULVWDQ UHVXU
YLAH ]QDQMD aWR LP RPRIXUXMH GLIDMQLUDQMH L XUHYHQ

A.RULVQLFL PRJX SUHJOHGDYDWL YL&H RG ,.($ SURL]JYR
RGDEUDOL 1DNRQ RGDELUD NRULVQLFL PRUDMX XVPMHU
]DWLP SRY Xiddabrabi\p&®Xwa\ prostdr $\RXEL .

Slika 7. IKEA Place aplikacija

Izvor: Ikea.com, dostupno niattps://www.ikea.com/au/en/custormsgrvice/mobileapps/sashefto-
ikeaplacepublf8af05(022.06.2023.

Aplikacija je dostupna na iOX .RULAWHQMH MH SRGLMHOMHQR X ¢
SUHX]LPDQMD DSOLNDFLMH SRWUHEQR MH VQLPLWL SUR
DXWRPDWVNL VNDOLUDWL QD YHOLpPLQX QD WHPHOMX GLPH

,NHD WYUGL NDNR DSOLNDFLMD LPD VWR SIXmijsRIBRDRVWL RC
metru ozbiljnu konkurenciiu $5 WHKQRORJLMD MH WROLNR SUHFL]QD
WNDQLQH NDR L NDNR VH VYMHWOR L VMHQH SULND]XMX
(2023).

$SOLNDFLMD MH SR]QDWD L SR VYRMRM UHDOLVWLPQRM Y
WHKQLNH UHQGHULUDQMD ]D VWYDUDQMH UHDOLVWLpPQLE
RPRIXUXMH NRULVQLFLPD YLGMHWL NDNR EL UD]JOLpLWL
NXWRYD X QMLKRYRP SURVWRUX 7DNR NRULVQLFL PRJX WHF
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https://www.ikea.com/au/en/customer-service/mobile-apps/say-hej-to-ikea-place-pub1f8af050
https://www.ikea.com/au/en/customer-service/mobile-apps/say-hej-to-ikea-place-pub1f8af050

RNR QMLK NDNR EL VWHNOL EROML GRMDP R YHOLDPLQL EF
DSOLNDFLMH MH PMHUHQMH -HGQD RG SUHGQRVWL ,.($ 30
PMHUHQMD 1DLPH NRULVQLFL PRJX L]JPMHULWL GLPHQ]LM
DSOLNDFLMH D ]DWLP XSRWULMHELWL WH LQIRUPDFLMH N
VDYUAHQR SULWSDMKNDFURDVDWRULIML QHNL REOLN NRPXQLND
otvarati ladice, mijenjati visinu lampe ili boju tkanine sofe. Ovim interaktivnim elementima

PRJXUH MH LIPLMHQLWL L SULODJRGLWL YODVWLWR LVNXVYV

.RULVQLFL WDNRVyHU PRJX LQWHJULUDWL L]PHyX SRSLVD &t
QDLOD]H QD VWYDUL NRMH LP VH VYLYyDMX PRJXiUH LK MH
XQXWDU DSOLNDFLMH .DNR EL VH GRYUZLOD NXSQMD PRJ;
QD VOX4EHQX LQWHUQHWVNX VWUDQLFH ,.($ LOL RWLGL X
RVWDYOMDWL UHFHQ]JLMH L RFMHQH WH QD WHPHOMX QML
DSOLNDFLMD VH UHGRYQR D&XULUD

Slika 8. IKEA Kreativ

Izvor: dostupno na: Ikea.cqhitps://www.ikea.com/us/en/horaesignf 22.06.2023.

.DNR EL VH GRGDWQR XQDSULRPGD@KUXVORH YSHIHR & MWHH Q Hi(
XNOMXpLOH VX QHNH QRYH ]QDpDMNH 5DQLMH YHU]JLMH EL
V MHGQLP NRPDGRP YLUWXDOQRJ ,.($ QDPMHaAWDMD VD VW
AHOMHOL HNVSHULPHQWLUDWL V ,.($ QDPMHAWDMHP ]D Fl
YHU]LMD DSOLNDFLMH 3ODFH SREROM&DOD MH RYDM N
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HNVSHULPHQWLUDQMH SRWSXQR YLUWXDOQRJ RSUHPDQMD
XYRYHQMHP SRSLVD 48HOMD ]D VSUHPDQMH DU@tuM@©OD ]D E
(2021)

6.3. IKEA Home Smart aplikacija

IKEA nudi svojim kupcima i Home Smart aplikaciju koja je poveznica s njihovim

DVRUWLPDQRP SDPHWQLK SURL]JYRGD NRML VX GL]DMQLUTL
,.($ +RPH SDPHWQD DSOLNDFLMD VSRMHQD MH V 75c')5, SU
QHNH SDPHWQH IXQNFLMH NDR aWR MH SURpLaUGLYDp JUD
pametna energja. RULaAWHQMHP DSOLNDFLMH PRJXUH MH SULJX&LW
boje i prebaciti s toplog na hladno svjetlo, podignuti ili spustiti rolete, pokrenuti reprodukciju

JOD]JEH SRMDpDWL VPDQMLWL JODVQRUOX LOL SDX]JLUDWL U

Slika 9. IKEA Smart Home aplikacija

Izvor: Google App Store (2023) Ikedostupno na:

https://play.google.com/store/apps/details?id=com.ikea.tradfri.lighting&[;128106.2023.
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5H]XOWDWL DQNHWQRJ LVWUDALYDQMD

.DNR EL VH LVSLWDOD IXQNFLRQDOQRVW ,.($ PRELOQH DSO
MH NDR PHWRGX LV \Ahkeukajd jp Q WolpuiSostiRii Biidiirha i kojoj se
LVNOMXpPLYR PRJOR S UskapowezBita@dgoSotiVepitanika@ikuliag si\vd

1. lipnja do 20. lipnja 20233 QNHWQL XSLWQLN SRGLMHOMHQ MH X |DM
J)DFHERRNX NDR L X )DFH&RMAFIUXSX AaHQVNL

SULMH QHJR OL VH SRNDa&aX UH]XOWDWL L RGJRYRUL GREL
LVWUDALYDpPpND SLWDQMD RNR NRMLK VX SLWDQMD L] XSLW(
LVWUDALYDpND SLWDQMD D RQD VX YLGOMLYD X QDVWDYN|

1: SWMHpHSRJDDWRVW NRULVQLND VD JQDpDMNRP SURA&ALUH
DSOLNDFLML SRIJLWLYQR QD QMLKRYX XNXSQX RFMHQX NRU

2. 8 WMHWRp@QRVW L UHDOLVWLPQRVW JQDpDMNH SURAGLUHQH
YMHURMDWQRVW NRULVQLND GD REDYH NXSRYLQX SXWHEF
trgovine?

3: 8BWMHpH OL IDGRYROMVWYR NRULVQLND SUHSRUXNDPD XI
DSOLNDFLMH QD VNORQRVW NRULVQLND GD SUHSRUXpH DS

7TDNR UH SRGDFL L] XSLWQLND NRML VOLMHGH X NDVQLMHTE
NDGD VX LIQHVHQD LVWUDALYDpPpND SLWDQMD PRKoH VH SUL
SUYRWQLK RSiULK SLWDQMD JGMH VX VH QDVWRMDOH VD
uslijedila su pitanja o0 samom predmetu rada, odnosno promatranoj aplikaciji. Tijekom
provedbe ankete ciljalo se na onu skupinu koja je imala prethodnog iskustva s aplikacijom ili

onu skupinu koja ju i dalje koristi. Nakon kratkog uvodapitnik slijedi analiza sakupljenih

odgovora.

Prvo pitanje bilo je usmjereno sagmentiranje ispitanika prema spolako je od ukupno 50
RGJRYRUD QMLK ELOR a@aHQH D PXaNDUFL
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Spol

memM

Grafikon 1. Spol ispitanika
Izvor: obrada autora, 2023.

Prema dobnoj strukturi ispitanikaDbh MY LAH, RMLIMWDUR L]JPHYX GR JRGL
40 godine staro je 11 ispitanika. Od 41 do 50 godundjelovaloje 12 ispitanikadobod 51
do60R]QD p de3&lispitika D R G L Ydp#adike D P R

Dob

m18-30 m31-40 m41-50 = 51-60 m61-

4%

Grafikon 2. Dob ispitanika
Izvor: obrada autora, 2023.

Nakon togahtio se utvrditizadnji |DY U &t QM aNRORYDQMD LVSLWDQLND
nije ne pripada kategorijpsnovia ANBONDR [DGQML ]J]DYUaAHQIdokvp& XSDQM
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VUHGQMR]®MROAER LVSLWDQLND 1DMYL&H RGJRYRUD |]D
YLVRNRP VWUXPpQRP VSUHPRP QMLK pDN GRN PDJLVWHU|

e« AE“ v} “I}o}A vi

mKev}Av “|J0SSS mVSS = Magisterij ili doktorat

6% 0%

Grafikon 3. Stupanj obrazovanja ispitanika
Izvor: obrada autora, 2023.

Posljednjedemografsk@itanje o samim ispitanicima bilo je vezanoradnistatus ispitanika.

YHWYHUR LVSLWD@AWR® REHRYRULDRQNMEHK RVDP GD VX VWXG
R]IQDpLOR MH NDWHJRULMX GD VX ]JDSRVOHQL QMLK GY
RGJRYRU |DELOMH&HQ MH SRG NDWHJRULMRP XPLURYOMHQ

Status

mh v]ll m Student/ica = Zaposlen/a

Nezaposlen/a m Umirovljenik/ca
4%_\2%

Grafikon 4. Status ispitanika

Izvor: obrada autora, 2023.
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Slijede pitanja vezana z& L a O M H Q M DispitaMka p@Rv@dvhDpredmetu rada, a to je

mobilna aplikacija IKEA.Prvo se htjelo saznati kako biispitanici ocijenili cjelokupno
NRULVQLpPNR LVNXVWYR ,.($ PRELOQH DSOLNDFLMH 1MLK |
VODER D QMLK SURV MH pjihQ®Rili 4086M YD &H ORVGUIERYRRI B RG R]
GREUR D pHWYHUR LVSLWDQLND RGJRYRULOR MH L]JYUVQR

<}E]ev] I} JeIpe8A} /< u]
aplikacije
m Vrlo slabo mSlabo m W&E}+i rvDobro mlzvrsno

8%
10%

40%
34%

Grafikon 5. .RULVQLbNR LVNXVWYR ,.($ PRELOQH DSOL
Izvor: obrada autora, 2023.

S obzirom na to kako se prije svega ciljalo na osobe koje su islalstvas mobilnom

DSOLNDFLMRP ,.($ VOMHGHUH SLWDQMH ELOR MH XVPMHU'L
SURALUHQH VWYDUQRVWL $5 X PRELOQRM DSOLNDFLML
QDPMHaAWDMD X YODVWLWRP SURVWRUX 2VPHUR LVSLWDQL
]QDpDMNDPD SURALUHQH VWYDUQRVWL NDR L RVPHUR QMI
upoznati odgovorilo je 11 ispitanika, a 19 da su vrlo upoznati, ddBMLK pHWYHUR RGJR

da su vrlo upoznati.
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h% }lv §}e8 o Iv il}u % G

stvarnosti
mh}% Vv]e u p%dPoniElo upoznat/a Umijereno upoznat/a
Vrlo upoznat/a H Iznimno upoznat/a

22%

Grafikon 6. 8SR]QDWRVW VD ]QDbDMN-RKEASURéLUHQH VWY
lzvor: obrada autora, 2023.

8VOLMHGLOR MH SLWDQMH Y H]IREARMdINe XaplHAtHY DPOI&® W N R U
LVSLWDQLND RGJRYRULOR MH QLNDGD ULMPBNWNRR  SRY L

h ¢S 0}eS [}E]“S vi /< U
aplikacije

m Nikada m Rijetko m Povremeno eS}msEo} 3§}

16%

Grafikon 7. 8bHVWDORVW NRULéWHQMD ,.($ PRELOQH D
Izvor: obrada autora, 2023.

60MHGHUH SLWDQMH Btjemik WRIO XNVR MWWHH HiBQUR GQDHQD VWYDL
DSOLNDFLML ,.($ WRpQD L UHDOQD X VPLVOX YL]XDOL]DFL
XRSiUH QLMH WRpQD QLWL UHDOQD RGIJRYRULOR MH GYRMH
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MH LVSLWDQLND GD MH XPMHUHQR WRpPpQD L UHDOQD QD
WRpQD L UHDOQD RELOMHALOR MH LVSLWDQLND D WURMI

d} v}eS ] E ov}esS /< %0 O ]

mBh}% v]i §} v} viSWia oojv¥} v} ] & ov}
mhui E v} S} vi] &G s@&q¢} S} vi] E ov}
m/lpul v} 8} v} ] & ov}

6% 4%

Grafikon 8. 7RbQRVW L UHDOQRVW ,.($ PRELOQH DSOL
Izvor: obrada autora, 2023.

9DADQ GLR XSLWQLND Y K]PED VBRQKMXREQ RK QUHG RVWDWDND
'"HVHW LVSLWDQLND RGJRYRULOR MH NDNR VX XRpLOL RGULI

Zna.

Nedostatci rada IKEA aplikacije

mDa mNe mNeznam

Grafikon 9. Nedostatci rada IKEA mobilne aplikacije

Izvor: obrada autora, 2023.
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, VSLWDQLFL NRML VX RGJRYRULOL NDNR VX LSDN XRpLOL F
RGJRYRUX RSLVDOL VX NRML VX WR 7DNR VX REMDVQLOL
SURL]JYRG QD PMHVWR QD NRMHP VH YHU QDOD]L QHNL SU
SRPLFDQMD QDPMH&WDMD GD EL VH LVSUREDOR NDNR EL L]
-R4 MHGDQ RGJRYRU YH]DR VH X] SUREOHPH SURVWRUQH
QDYHR NDNR MH DSOLNDFLMD YUOR RVNXGQD L NDNR VH \
LVSLWDQLFL QDYHOL VX NDNR UDGLMH NRULVWH QMLKRYX
SXWHP PRELOQH DSOLNDFLMH 2GUHYHQL LVSLWDQLFL QDY
SULND] D VSRPHQD MH ELOR L RNR VDPH WRPpQRVWL RGQR\
daSURALUHQIX \DVODLNOQRVMWL PRAGD QHUH XYLMHN UH]XOWLU|
YLUWXDOQLP SULND]JLPD QDPMHaAWDMD X GRPX

-HGQL RG RGJRYRUD ELOL VX YH]DQL L X] WHKQLpPpND
IXQNFLRQDOQRVWL SURALUHQH VWYDUQRVWL X DSOLNDFLN
XUHYyDMD NRULVQLND 6WDULML XUHYDML LOL RQL V RJUDC
mogu imati problema bez trzanimMUXNRYDQMHP RYDNYLK PRGHUQLK ]QD
NDAQMHQMD SDGRYD LOL VPDQMHQH XNXSQH L]YHGEH 2YF
LVNXVWYR L VSULMHpLWL EHVSULMHNRUQX LQWHJUDFLMX Y

2GUHYHQL LVSLWDQLFL XRpPLOL VX NDNR MH ]D aWR ERC
RVYMHWOMHQMH DOL L GD pHVWR RYLVL R YHOLPLQL SUR
NDNR QDPMH&AWDM VWYDUQR L]JOHGD X QMLKRYRP IL]JLpN
YLUWXDOQRM VOLFL 1HNL RG LVSLWDQLND QDYHOL VX RJU
u IKEA mobilnoj aplikaciji i problemima uz njihovu prilagodbu. U usporedbi s cijelim

DVRUWLPDQRP ,.($ SURL]YRGD GRVWXSQRVW QDPMHa&AWDM
YHOLND ORJXUQRVWL LVSLWDQLND |]D ORFLUDQMH L JOHGD
VWRJD RJUDQLpPpHQD NDR UH]XOWDW WRJD 2VLP WRJD RSF
ERMD L GLPHQ]JLMD pHVWR VX GRVWD RJUDQLPHQH XQXW
WRpPpQRJ SRGXGDUDQMD NRULVQLPpNLK SUHIHUHQFLMD L SRV

2SUHQLWR LVSLWDQLFL VX LVWDNQXOL QDMYLaH SUREO
8SRWUHEOMLYRVW DSOLNDFLMH L NRULVQLpPNR LVNXVWYR |
=D RGUHYHQH NRULVQLNH PRJX VH SRMDYLWL SRWHaNRU
RGUHYHQLK GLMHORYD QDPMH&WDMD L QMLKRYR SUHFL]Q
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IHNLP OMXGLPD NRQWUROH L VXpHOMI PRGABIRNpEHGne ELWL |
AWR NRULAWHQRAHAVWHEPDRRYWL PRaH XpLQLWL IUXVWULUDN

2GUHYHQLP LVSLWDQLFLPD QHGRVWDMH VDPD IL]LPND LQW
QDPMH&AWDMHP MHGDQ MH RG QHGRVWDWDND SUSRGILNJPAFRILRH
stvarnosti. Korisnici aplikacija ne mogu izravno dotaknuti ili procijeniti teksturu, udobnost ili

GUXJH WDNWLOQH |QDpDMNH QDPMH&WDMD 6 RE]JLURP QD
NOMXpQD NRPSRQHQWD SURFHVD NXSQMH QDPMHAWDMD W

IDNRQ aWR VH VD]QDOR VYH R SUREOHPLPD V NRMLPD VX V
NROLND MH YMHURMDWQRVW GD UH LVWL REDYLWL NXSQ
NRULAWHQMD SURALUHQH VWYDUQRVWL ]D YL]XDOL]DFLMX ¢
YMHURMDWQR GD UH REDYLWL NXSRYLQX RGIJRYRULOR MH ¢
MH GHYHW LVSLWDQLND GD MH XPMHUHQR YMHURMDWQR
vjerojatno svega troje ispitanika.

si E}i Sv}eS [p%ovi v I}v I}
IKEA aplikacije

mBh}% v]i Ai mEMalcwsrojatno Umijereno vjerojatno
sCEo} ujbPp Vrlo vjerojatno
6%

18%
38%

28%

Grafikon 10. 9OMHURMDWQRVW NXSQMH QDNRQ NRULAWHQMD ]Q
mobilne aplikacije

Izvor: obrada autora, 2023.

6 O Mikh Geiianjen nastojalo ispitati koliko su ispitanici zadovoljni preporukama umjetne
LQWHOLJHQFLMH NRMH SuXaD ,.($ PRELOQD DSOLNDFLMD
LVSLWDQLN MH R]QDpLR GD MH YUOR QH]DGRYROMDQ QD 1]

16 da su zadovoljni i troje da su vrlo zadovoljni.
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Zadovoljnost preporukama IKEA mobilne

aplikacije
m Vrlo nezadovoljan/na m Nezadovoljan/na m Neutralan/na
Zadovoljan/na m Vrlo zadovoljan/na

6%2%

Grafikon 11. Zadovoljstvo preporukama IKEA mobilne aplikacije
Izvor: obrada autora, 2023.

Nakon toga se ispitanikpitalo a8WR PLVOH NROLNR LP DODWL ]D SODQL
XPMHWQRP LQWHOLJHQFLMRP NDR aWR MH ,.($ PRELOQD
RUJDQL]JLUDQMX XQXWDUQMHJ SURVWRUD -HGDQ LVSLWDQ
SRPDOR SRPD&X GD XPMHUHQR SRPDax GD YUOR GR
GREUR SRPDax

Korisnost IKEA mobilne aplikacije

Bh}% Vv %}u I@mW}lu 0} %}u Tpmhui E v} %}u T
SEo0} } &} %}m Al v} } E} %}u T

2%

34%

Grafikon 12. Korisnost IKEA mobilne aplikacije

Izvor: obrada autora, 2023.
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,VSLWDQLFL VX SRWRP RGIJRYDUDOL NROLNR MH YMHURMDV
WHPHOMX WXyLK SUHSRUXND 7URMH LVSLWDQLND RGJRYR
LVSLWDQLND GD MH PDOR YMHURMDWQR D GD MH XPMH
SUHSRUXpLWL R]QDpPpLOR MH LVSLWDQLND D YUOR YMHUR

Vjerojatnost o u“ pileporuke

mh}% v]i Ai @&Naldwgrojathom Umjereno vjerojatnor s E o} u}®WMrlo vierojatno

30%

32%

Grafikon 13. 9OMHURMDWQRVW NRULaAWHQMD ,.($ PRELOQH DS
Izvor: obrada autora, 2023.

.DNR RYDNYL REOLFL SURGLUHQH VWYDUQRVWL PRJX XYHOLl
XUHYyHQMD SURVWRULMD &HOMHOR VH VD]QDWL NROLNR
SURGDYDRQLFH QDPMH&WDMD SULOLNRP RSUHPDQMD GRPD
LVSLWDQLND GD VX PDOR YD&QH LVSLWDQLND GD VX VU
LVSLWDQLND L GD VX L]JQLPQR YD&QH LVSLWDQLND
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S Tv}ed % E}“]E v *3A Ev}es] I
vV ui “siu
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4%

Grafikon 14. 9DéQRVW SURALUHQH VWYDUQRVWL ]D WUJIR
Izvor: obrada autora, 2023.

.DGD VH JRYRUL R |[DGRYROMVWYX L]YHGERP PRELOQH DS
SURALUHQH VWYDUQRVWL WURMH LVSLWDQLND RGJRYRUL!
QH]DGRYROMQL 1DMYL&H MH QHXWUDOQLK RGJRYRUD QML
njih 15, dok je sedmero ispitanika odgovorilo da su vrlo zadovoljni.

Zadovoljstvo izvedbe mobilne aplikacije IKEA

m Vrlo nezadovoljan/nam Nezadovoljan/nam Neutralan/na = Zadovoljan/nam Vrlo zadovoljan/na

Grafikon 15. Zadovoljstvo izvedbe mobilne aplikacije IKEA

Izvor: obrada autora, 2023.
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1D VOMHGHUH SLWDQMH LVSLWDQLFL VX GDYDOL VYRMH PL:
,.($ SREROMaDYD FMHORNXSQR LVNXVWYR NXSQMH L SOD
LVSLWDQLND VYHJD WURMH R]J]QDpLOR MH NDNR XRSUH QH
SREROMabDYD 'D XPMHUHQR SREROMa&DYD RGJRYRULOR MF
]JDELOMHAHQ MH L GD YUOR GREUR SREROMA&ADYD 'D L]X]HW
ispitanika.

WY} }oi* vi Jelps3A

Bh}% Vv %} }oi“mM o P} %} }oi* A hui E v} %} }oi“ A
SEo0} } E} %} }@illAl v} } E} %} }oi“ A

14%
20%

30%

30%

Grafikon 16. 3REROM€1DQMH LVNXVWYD NXSRYLQH NRULéWHQI\
Izvor: obrada autora, 2023.

,VSLWDQLFL VX GDYDOL L RGUHYHQH SULMHGORJH ]D SRER
]JDELOMHAHQL UDJ]QRYUVQL RGJRYRUL -HGDQ GLR RGJRYRU
WRpPpQRVWL L UHDOQRVWL ,VSLWDQLFL VX QDYHOL NDNR |
SURGALUWYHBHUQRVWL UWDIRRLQRWWL EROMIHDOLVWLPQRVWL SRV
YLUWXDOQRP ]DVORQX PRELWHOD 7DNR MH ]J]DELOMHAHQ
XVNODYyHQD V PRGHUQLP NDPHUDPD ]D PMHUHQMH GXELQF
EROMH LPSOHPHQWLUDOD VWYDUQD GLPHQ]LMD SURVWRUL
WROLNR YDaQX XORJX ]D SUHFL]QLMH YLUWXDOQR SUHGVW

,VSLWDQLFL VX QDYHOL L NDNR MH ELWQR SREROMADWL
DUWLNDOD NRML VH PRaH NRULVWLWL SXWHP DSOLNDFLMH

. RQWLQXLUDQR DaxXULUDQMH L SURALUHQMH NDWDORJD VW
NRULVQLFLPD PRaH SUXAaLWL a4LUL UDVSRQ RSFLMD ,VSLW
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SULODJRGEH RPRJXuXMXuL LP GD SHUVRQDOL]JLUDMX ]DYU
NDNR EL EROMH RGJRYDUDOL QMLKRYLP @&HOMDPD L SRVWR

2GUHYHQL SULMHGORI]L YH]DQL VX L X] EROMH NRULVQLpPNR
VX QDYHOL RGOLpDQ SULMHGORJ NDNR EL ,.($ WUHEDOD ¢
LQIRUPDFLMH X VYUKX LGHQWLILFLUDQMD L UMH&EDYDQMD
prijedloga odnosili su se ngojednostavljeneQDYLJDFLMH SUHWUDALYDQMD I
XQXWDU DSOLNDFLMH imuiivh&n ElakovhH DM N RXUpLEQVLKDRM H - 1 HNL V
QDYHOL L EROMH XSXWH LOL LQWHUDNWLYQH YRGLpH NDTV
XSRWUHEL ]1QDpDMNL SURALUHQH VWYDUQRVWL

7DNRyHU ]DELOMHAHQH VX L RGUHYyHQH NULWLNH UDGD |
UMHGDYDQMH WHKQLpPpNLK RIJUDQLPpHQMD NRMH ,.($ PRUD MI
WDNR GD VH SUX&H VPMHUQLFH R NRPSDWLELOQLP XUHYDN
EL VH RVLIXUDOR JODWNR L GRVOMHGQLMH YLUWXDOQR L
RSWLPL]DFLMX L]YHGEH DSOLNDFLMH NDNR EL VH VPDQML
WHKQLpPpNL SUREOHPL

-R4 MHGQD ]JDQLPOMLYD NULWLND ELOD MH XVPMHUHQD QD
PRJOD LVWUDALWL RSFLMH ]D LQWHJUDFLMX ILJLPNH LQWH!
SRYUDWQH LQIRUPDFLMH LOL DODWL SURAGLUHQH VWYDUQF
LVSLWDQLN LOL LVSLWDQLFD MH QDYHOD GD EL VH NRULVC
QDPMHAWDMX LOL SURFMHQX UD]JLQH XGREQRVWL NUR] Ut
LIPHYyX YLUWXDOQRJ L ILILPNRJ LVNXVWYD NXSQMH

2YD NULWLND MH XVNR SRYH]DQD V MR&a MHGQLP RGJRYRUR
YUHPHQX 7DNR VH NULWLND RGQRVL QD SRWUHEX XYRVHC
stvatnomYUHPHQX L GLMHOMHQMH YLUWXDOQLK GL]DMQD L]PI
NRULVQR ]D SRMHGLQFH NRML NXSXMX ][DMHGQR LOL WUDA3A
LOQOWHULMHUD 2PRJXUDYDQMH EHVSULMHNRUQH NRPXQLNEL
SREROMADWL SURFHV GRQRAHQMD RGOXND

9UOR KXPDQ NRPHQWDU RVWDYOMHQ MH L ]D SRWUHEH I
LQYDOLGLWHWD $SOLNDFLMD WUHED ELWL X VNODGX VD V
RVREH V LQYDOLGLWHWRP PRJOH NRULVWLWL .DNR EL VF
,.($ PRAH X UDG DSOLNDFLMH XNOMXpLWL J]QDpDMNH NDR
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JRYRU SRVWDYNH YLVRNRJ NRQWUDVWD L NMBISd& LELOQF
kritika koju je potrebno istaknuti vezana je uz privatnosti korisnika i sigurnosti podataka.
$SOLNDFLMD WUHED ELWL YLa&H LQIRUPDWLYQD R GRSXaWF
SRWUHEQR pHVWR DaxXULUDQMH VLIJXUQRVQLK PMHUD ND
potencijalnih provala i ilegalnog pristupdsD]PDWUDQMHP RYLK SULMHGORJ
NULWLND ,.($ PRELOQD DSOLNDFLMD PRA&H VH UD]YLWL
NRULVQLND QXGHUL SREROMADQR LVNXVWYR SURALUHQ!
EHVSULMHNRUQX YL]XDOL]DFLM X NakorP didfa wsijedi® jelzaBiR QRaH Q
GLR XSLWQLND 7DNR VH X VOMHGHUHP SLWDQMX QDV'
MHGQRVWDYQRaUX XSRWUHEH L MHGQRVWDYQRAaUX NRULA
prikazani u prethodnom dijelu ovog rada. Da su vrlo nezadovoljni odgovorilo je svega dvoje
LVSLWDQLND GD VX QHIDGRYROMQL VDPR SHWHUR LVSLWD

zadovoljni odgovorilo je 15 ispitanika, a vrlo zadovoljnih je sedmero.

Zadovoljnost upotrebe IKEA aplikacije

m Vrlo nezadovoljan/nam Nezadovoljan/nas Neutralan/na = Zadovoljan/nam Vrlo zadovoljan/na

4%

14% 10%

30%
42%

Grafikon 17. Zadovoljstvo upotrebe IKEA alata za planiranje

Izvor: obrada autora, 2023.

60LMHGRP QDYHGHQLK SLWDQMD LVSLWDQLFL VX VH SR\
SODQLUDQMH SRPDAaH X YL]XDOL]DFLML L UDVSRUHGX QDP
GREUR RGJRYRULOR MH pHWYHUR LVSLWDQLND GD MH GRE
SRG RIQDNRP XPMHUHQR GREUR pDN D LVWL EURM ]DEL

odgovorilo je devet ispitanika.
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Korisnost prilikom vizualizacije i rasporeda
vV ui “s i
mh}% v]i } »Bdbro Umijereno dobro 1 Vrlo dobro m Izuzetno dobro

4%

38% 38%

Grafikon 18. Korisnost IKEA alata za planiranje prilikom vizualizacije i rasporeda
QDPMHAWDMD

Izvor: obrada autora, 2023.

6 REJLURP QD WR NDNR VH EDJLUDOR QD RQH LVSLWDQL!
kreiranu od strane IKEAH QDVWRMDOR VH LVSLWDWL NROLNR MH Y\
,.($ DODW |D SODQLUDQMH ]D EXGXiH SURMHNWH GL]DMQD
QLMH ]DELOMH&HQ QLWL MHGDQ RGJRYRU ODOR YMHURM
YMHURMDWQR YUOR PRJXUH L YUOR YMHURMDWQR L\

si E}i 3v}eS %}IVIAVIP I}E]“S v
aplikacije

mh}% v]i Ai @&EMaldwe&rojatno Umjereno vjerojatno

SEo} u}Pp  m/ipl 3v} u}Pyp

0%

32% 26%

Grafikon 19. 9OMHURMDWQRVW SRQRYQRJ NRULAWHQMD ,.
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Izvor: obrada autora, 2023.

SBUHWSRVOMHGQMH SLWDQMH RGQRVLOR VH QD WR NROLNF
LVSLWDQLND X VPLVOX SUXabQMD WRpQLK PMHUD L GLPHQ]
RPHNLYDQMD QLMH QLWNR RGJRYRULR 'D PDOR LVSXQMI
XPMHUHQR LVSLWDQLND 'D YUOR GREUR LVSXQMDYD R|
GREUR 8HVW LVSLWDQLND

[e%opuvi A vi } 1A vi

mh}% Vv ]+% pvimMaloispunjava Umijereno ispunjava
Vrlo dobro ispunjava Izuzetno dobro ispunjava

0%

12% 14%

34%
40%

Grafikon 20. ,ZVSXQMDYDQMH RbHNLYDQMD
Izvor: obrada autora, 2023.

SRVOMHGQMH SLWDQMH ELOR MH NROLNR MH YMHURMDWC
GUXJLPD QD WHPHOMX QMHJRYLK NDUDNWHULVWLND L ]
LOQWHOLJHQFLMH 7URMH LVSLWDQLND RGJRYRULOR MH ND
PDOR YMHURMDWQR D LVWL EURM L XPMHUHQR YMHURMI
mRJIJXUH D GHYHW YUOR YMHURMDWQR
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Vjerojatnost preporuke

mh}% v]i Ai &EMaldawedrojatno Umijereno vjerojatno

sCEo} ultPypu m Vrlo vjerojatno

32%

22%

Grafikon 21. Vjerojatnost preporuke IKEA mobilne aplikacije
Izvor: obrada autora, 2023.

ProvederL P LV W U D ddbivemiQsM ko korisni i osobni odgovori, ali i zanimljivi u

SRIJOHGX SULMHGORJD L NULWLND NRML SUXaDMX WHPHOM
RGJRYRUL VX RGOLpDQ WHPHOM ]D1DQBQLHXVR VB VRSEIUWDD/P»H
SLWDQMD L SULND]DQL VYL RGJRYRUL VOMHGHUL GLR UDGI
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7.RASPRAVA

1D WHPHOMX VDNXSOMHQLK SRGDWDND VWUXpQH L ]1QDQVYV
XSLWQLND REUDGLW UH VH WUL WHPHOMQD LVWUDALYD)pN
rezultata upitnika, odgovoritiU oYRP SRJODYOMX UH VH QDY Hd&d@D LVWU
DQDOL]JLUDWL LPDMXUL QD XPoVWRELIBYWQMXERGMR YR UFR LV
deskriptivnu DQDOL]X RYDM RGMHOMDN SRJODYOMD SuUXaD R
L V W U Diajihe\inQimpbkacijama.

7DNR UH VH ]D SRpHWDN RFLMHQLWL NRULVQLpPNR LVNXVV
IRNXVRP QD ]J]QDpPpDMNX SURALUHQH VWYDUQRVWL $5 &l
korisnika s ARRP QD QMLKRYX XNXSQX SUR FRéra }rvdnRpitarjuQ Lp N R J
NRULVQLFL ,.($ PRELOQLK DSOLNDFLMD NRML VX EROMH X
IXQNFLMDPD LPDOL EL EROMH FMHORNXSQR NRULVQLpPNR
NRULAWHQMD SURSLUHQH VWYDUQRVWL |]D SUHJOHG QDF
NRULVQLpPNR LVNXVWYR L SRGL&H UD]JLQX ]DGRYROMVWYD
YULMHGQRVW NRMX SUR4LUHQD VWYDUQRVW GRGDMH QMLK
QDYLNDYDOL QD QMHJD L RVMHUDOL VH LR/SKEHQYDWN RN B U
VXJHULUD GD YL&D UD]JLQD SR]QDYDQMD $5 ]QDpDMNH SR
6WRJD MH SRWUHEQR RFLMHQLWL QMLKRYR NRULVQLpPNR LV

=D SRpHWDN LVSLWDQLFL VX ]JDPROMHQL GD RFLMHQH V
mobilne aplikacije na ljestvici od vrlo slabog do izvrsnog. Rezultati pokazuju da je 40%
ispitanika svoje iskustvo ocijenilo kao "dobro”, dok ga je 8% ocijenilo kao "izvrsno". To
SRND]XMH RSUHQLWR SR]JLWLYQR NRULVQLPNR LVNXVWYR P

6DGD MH PRJXiUH SULMHiUL L QD SR]@dedénq tdstiraispifai® b D M N L

VX XSLWDQL NROLNR VX XSR]QDWL V $5 | @Gpithmksl heRe®d 3R GDF
RGUHYyHQX UDJLQX XSR]QDWRVWL D MH LIMBML@®® GD VX
XND]XMH QD WR GD MH ]QDWDQ GLR VXGLRQLND ELR L]JORAF
L QHNRJ GUXJRJ QDpPpLQD =D GDOMQMX DQDOL]X YDA&QR MH

rada aplikacije.

.DNR EL VH LVWUDALR RGQRV L]PHYX NRUuAL prove¢eNaRjd LV N XV
DQDOL]D XQDNUVQH WDEOLFH 5H]XOWDWL SRND]XMX GD N
NRULVQLPpNR LVNXVWYR NDR GREUR LOL L]JYUVQR L]V
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IDVXSURW WRPH PHYyX RQLPD NRML VX VYRMH LVNXVWYR
30% je navelo upoznatost s ARP 2YD DQDOL]D XND]XMH QD SR]JLWLYC
poznavanja ARD L SRYROMQLMHJ NRULVQVMPNRIALYNRRBHSK W®]Q R
SRYH]IDWL L YMHURMDW&®RVW NXSQMH SRPRUX $5

1DGDOMH LVSLWDQLFL VX XSLWDQL R QMLKRYRM YMHURM
pokazuju da je 36% sudionika izrazilo veliku vjerojatnost kupovine, dok je 18% izjavilo da je
YUOR YMHURMDWQR GD UH WR XpLQDWSRERONXDMDLNBUG
LVNXVWYR L XWMHpH QD SRQDaADQMH SUL NXSQML 1D WHP
GRQLMHWL |IDNOMXDpDN

Rezultati podupirtuSUYR SLWDQMH SIRMDPOMKYD QAMD XSR]QDWRVW |
JODpDMNRP X PRELOQRM DSOLNDFLML ,.($ SRJLWLYQR X
NRULVQLpPNRJ LVNXVWYD 6WDWLVWLPND DQDOL]D-RBWNULYE
L SRILWLYQLMH RFMHQH NRULVQLpPNRJ LVNXVWYD 2YL UH]
WHKQRORJLMH ]D SREROM&DQMH NRULVQLPNRJ LVNXVWYL
DQJDAPDQD NRULVQLND

, VWL SRVWXSDN Q®GXILYLW VW D/ WD p hlasP NDINVRD /R H © RNV RW\
UHDOLVWLPQRVW JQDpDMNH SURALUHQH VWYDUQRVWL X PF
kupovine kod korisnika ytem aplikacije.Drugo pitanje sugerira kako radluke kupaca o
NXSQMLWRYQPRNVMY L UHDOLVWLpPQRVW IXQNFLMD SURALUHQF
7R LPSOLFLUD NDNR UH SRWURa&DpL YMHURMDWQLMH NRU]I
SURALUHQH VWYDUQRVWL L]JQLPQR SUHFL]QD L UHDOLVWL}p
Ideja je da su ljudi skloniji vjerovati svojim odlukama o kupnji temeljenim na virtualnoj
VWYDUQRVWL DNR YMHUXMX X YLUWXDOQX VOLNX QDPMHaW

SULMH VYHJD YDAaQL VX RQL YH]DQL X] WRpPQRVW L UHDOLV
WUDALOD RG LVSLWDQLND GD RFLMHQH WRpPQRVW L UHDOL)\
aplikaciji IKEA. Rezultati pokazuju da je 36% ispitanika smatralo da je AR vizualizacija

WRpQD L UHDOLVWLPpQD GRN MH QDYHOR GD MH YUO!
]IDKWLMHYDOR L GD L]JUD]JH VYRMH PLAOMHQMH X YH]L QHC
sudionicima, njih 20%navelo MH SRVWRMDQMH RGUHYHQLK QHGRVWI
aplikaciji, dok je 32% izjavilo da nisu primijetili nikakve nedostatke, a 48% nije bilo sigurno.

To ukazuje daelk EURM LVSLWDQLND QLMH XRpLR YHUH QHGRVWD\
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8] WRpQRVW UHDOLVWLPpQRVW L QHGRVWDWNH DSOLNDFLM
DSOLNDFLMH awR VH WLpPpH NRULYVQ Rokstanod Omjaviém |D SO
LQWHOLJHQFLMRP XNOMXpXMXuL $5 JQDpDMNX LVSLW|
izjavilo je da je iznimno koristan. To sugerira da je znatan dio sudionika prepoznao vrijednost

IKEA mobilne aplikacije u dizajniranju i organizaciji svog interijera.

Zadnji podaci koji su implementirani u analizRYRJ LVWUDALYsD wyéz&W uS8LWDQM
]IDGRYROMVWYR UDGRP a4WR VH WLpH ]DGRYROMVWYD L
LIYHGEL ,.($ PRELOQLK DSOLNDFLMD WLMHNRP NRULAWHQM
]JIDGRYROMQR D YUOR |[DGRYROMQR OHYyXWLP MH QDY

bilo nezadovoljno.

1D WHPHOMX RGJRYRUD P R daidWIR HM GIRRGHQMRHVWIL L] UNHADDMD X pP D
SURALUHQ HvjerdgianieyedtRD/ WiH NRULVQLFL pulermUBEANpIKNCHES R Y L Q X
Velk SRVWRWDN LVSLWDQLND VPDWUD GD MH $5 YL]XDOL]DFL
XWMHFDWL QD QMLKRYH RGOXNH R NXSQML 1R ELWQR MF
LJUD]JLOL QH]DGRYROMVWYR LOL XRpLOL RGUHYHQH QHGRVV

9HULQD NRULVQLND VPDWUD GD LP MH PRELOQD DSOLNDFL
SURVWRUD DOL NDNR EL VH RVLIJXUDOR YHUH dtBt®RYROMV
DaXxuLUDWL L SREROMaADYDWL ,.($ PRaH SRYHUDWL &@DQVH
DSOLNDFLMH UMH&GDYDQMHP VYLK SURQDYHQLK QHGRVWDW

funkcionalnosti. Neki od takvih prijedloga navedeni su u prethodnom dijelu rada.

$QDOL]D SRWYUyXMH SUHGYLYDQMH SRND]XMXiL GD MH V
PRELOQH DSOLNDFLMH XYHOLNH SRG XWMHFDMHP WRpPpQRYV
,.($ PRaAH LVNRULVWLWL SRWHQFLMDO WHKQRORJLMH SUR
NRULVQLND L SRYHUDQMH SURGDMH VWDYOMDQMHP YLVRN
UMHADYDQMH SUREOHPD NXSDFD

Za odgovornaRVOMHGQMH LV VWdjelsé hashjald &videtiw M EpH OL ]DGRYRC
korisnika preporukama umjetne inteligencije putem IKEA mobilne aplikacije na sklonost
korisnkaGD SUHSRUXpH DSOLNDFLMX GUXJL PiemapbskddivjetQ L VX S
pitanju, zadovoljstvo kupaca prijedlozima umjetne inteligencije koje nudi IKEA mobilna
DSOLNDFLMD L QMLKRYD VNORQRVW GD R WRPH JRYRUH

korisnici biti zadovoljniji aplikacijom ako smatraju da su prep@rwmjetne inteligencije
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RGQRVQR SURALUHQH VWYDUQRVWL NRULVQH L NRPSDWLEL
MH NDNR UH VUHWQL NRULVQLFL YMHURMDWQLMH JRYRULV\
DSOLNDFLMX SULMDWHOMLPD RELWHOML LOL VXUDGOQLFLI
QDPMH&AWDM 6SRPHQXWD LVWUDALYDpPpND SLWDQMD WHPHO
V XPMHWQRP VWYDUQR&AUX WRPQRVWL L UHDOLVWLPQRVWL

6XGLRQLFL NRML VX NRULVWLOL ]QDpDMNX SURGLUHQH VW
,.($ DODWD ]D SODQLUDQMH ]D EXGXiH SURMHNWH GL]DMQI
XPMHUHQR YMHURMDWQR YUOR YMHURMDWQR LOL L]QLPQF
7R XND]XMH QD SRJLWLYQX VNORQRVW SUHPD NRUL&AWHQ
Posljednje pitanje kdjPD VH QDVWRML DQDOL]LU MMLYWMHH R 3R QR D
LVSLWDQLFL ,.($ DODW ]D SODQLUDQMH SUHSRUXpPLWL GUX.

Na pitanje o njihovoj vjerojatnosti preporuke IKEA aplikacije drugima, znatan postotak
ispitanika (49%) izrazio je pozitivhu vjerojatnost, ili umjereno vjerojatno, vrlo vjerojatno ili
iznimno vjerojatno. To sugerira kako velik broj ispitanka SUHSRUXpPLR DSOLNDFLM X
QMHI]LQLK 1QDpDMNL XNOMXpXMXUL PRIXUQRVWL SURALUHQ

Nakon prikaanih odgovora slijedi analiza9 HuLQD VXGLRQLND L]MDYLOD MH
GD UH NRULVWLWL DSOLNDFLMX QD WHPHOMX SUHSRUXND
EXGXUH SURMHNWH L UHUL GUXJLPD R WRPH 2YR MH YUOR

promocije "od usta do usta" ili "Word of Mouth".

5HIXOWDWL LPSOLFLUDMX GD VX NRULVQLFL ]JDGRYROMQL
svoja pozitivna iskustva i promovirati je drugima kada vjeruju da su prijedlozi umjetne
LQWHOLJHQFLMH VPLVOHQL L SULODJRYHQL QMLKRYLP LQ
SRQXGLWL SUHFL]Q(Artificid LhtelDdenck yuifgtda $teligencija)prijedioge
XQXWDU ,.($ PRELOQH DSOLNDFLMH NDNR EL VH SRYHUDO
RJODaADYDQMH RG XVWD GR XVWD

I1DVWDYOMDMXuUL SREROM&DWL PRJIJXUQRVWL XPMHWQH L
SUHSRUXND V SUHIHUHQFLMDPD NRULVQLND ,.($ PRaH GR
LVNXVWYD L SUHSRUXNH NDNR EL SURALULOD ED]X NRULVQ
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8.=%./-8y%.

ZakjupQR SURA&LU HeppbliralaW & kao @@Rdlbgija koja mijenpfRVWRMHUD SUD®
SRVORYDQMD DOL L ALYOMHQMD WH MH SRNDJDhi@D NDNR
industrija. Prednostiinecd VWDFL SURA&LUHQN H/NV Y B USRB/AMRZSZOW L. NDR
prilikom njeziQH LPSOHPHQWDFLMH VXNODGQR QMH]LQRP UD]YL
vrsta, osobito virtualne stvarnostBUHGQRVWL SURALUHQ HDodavavijbnd Q RV W L
YLUWXDOQLK ]QDpDMNRBRHQMG PV WSYLREAQ UM QNI B XV \DHIJIDR VB >
MHGLQVWYHQR L LPSUHVLYQR NRULVQLPNR LVNXVWYR ¢
DQJDAPDQ &4WR MH pLQL NRULVQLP DODWRPrirhpnaPee UNHW L
posebno ogleda u trgovinR PRJIX U XM X UL S/RWVslhbResDrnjevari prijekupnije,

SURALUHQD WDWFRYUHQRRWDNADYD SREROMaDQX YL]XDOL]DF
QHL]YMHVQRVW L SRYHUDYD ]DGRYROMVWYR NXSDFD 'RGELC
QXGH GLQDPLpDQ L ]DQLPOMLY QDVWDYQL VDGUADM SRE
NRULAWHDQRB $DGQRP PMHVWX LPD SRWHQFLMDO ]D SRYH
LQGXVWULMDPD NDR a4WR VX SUNRHYXRG@GIRIMDje BitiGYesryiDQMH L
QHNROLNR QHGRVWDWDND L SRWH&ANRUD ,DNR MH WHKQRC
PRaH ELWL WHAND L VNXSD A4ALURNR XVYDMDQMH PR&H ELW
VX KDUGYHUVNH SRWUHEH L SRWHQFLMDOQL SUREOHPL \
SRYMHUHQMH NRULVQLND X $5 DSOLNDFLMH WDNRYyHU M
sigurnosti podatakalasno je stoga kakeplementacijia ARD |[DKWLMHYD |]QDpDMQX
UD]PLAOMDQMH NDNR EL ELOD XVSMH ae3tbveupdtrdb® Mdil L aNR:
RGJRYDUDMX QMLKRYLP FLOMHYLPD L FLOMQRM GHPRJUL
LVNXVWYD NOMXpQR MH MHGQRMNDPERUL [EQWWDWRYRBRBR W
SULRULWHW RSWLPL]DFLML EU]JLQH L VPDQMHQMX WHKQRC
DSOLNDFLMH ELOH DaXUQH L VLIXUQH SRWa&bHBOMWX UHGF
GD $5 L 95 LPDMX UD]OLpLWH QDPMHQH NOMXpPpQR MH UD
digitalno iskustvo stvara VR, za razlku od AR NRML YLUWXDOQH () DpDMN
VWYDUQL VYLMHW $SOLNDFLMH SRSXW PDUNHWLQANLK NI
NRQWHNVW L DQJDaPDQ X VWYDUQRPRVYEMWHW KX HPU IRN\YQ B G
WHKQRORJLMD PRJXUH MH SRVWLUOL EUAH FLOMHYH DOL MH
OMXGVNH LOQWHUDNFLMH L RFLMHQLWL aWR MH LVSUDYQR S
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